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Nothing's  ever 
come  this  close 


New  Sweetex  Granulated 
now  with  Natriblend  looks 
like  sugar. 

It  spoons  and  cooks  and 
tastes  like  sugar. 

Well  be  telling  the  nation 
all  about  it  in  a  major  TV 
campaign. 

And  they'll  be  sampling  it 
through  our  massive  door 
to  door  distribution 
programme. 

So  stock-up  now  and 
enjoy  sweet  rewards. 


SENOKOT-THE  BIGGEST-SELLING 

AND  MOST  RECOMMENDED 
LAXATIVE  BRAND  IN  PHARMACY. 


No  1  selling  branded  laxative -21.9%  market  share.1 

No  1  recommended  brand -53%  of  all  pharmacy 
recommendation  for  laxatives.2 

One  of  the  top  20  selling  brands  in  OTC  medicine.3 


Senokot 

Tablets 


24  tablets 


Most-supported  laxative  brand  in  pharmacy 

Senokot  is  being  advertised  nationally  in 
women's  magazines,  and  a  new  television  campaign 
breaks  regionally  throughout  1987.  Total 
advertising  spend  in  1987  will  be  £400,000. 

Thirty  years  of  effective  use 

Senokot  has  been  recommended  successfully 
for  more  than  thirty  years  by  doctors  and 
pharmacists  for  the  safe,  gentle  and  effective  relief 


of  constipation.  125  million  doses  are  sold  yearly 
through  pharmacy. 

Nature's  answer  for  constipation  -  in 
convenient  forms 

Senokot  contains  a  laxative  ingredient 
derived  from  the  senna  plant,  which  has  been  used 
for  centuries  for  the  treatment  of  constipation. 
In  Senokot  it  is  provided  in  easy-to-take  forms, 
either  as  tablets,  granules  or  syrup. 


CD 


A  Reckitt  &  Colman  Pharmacy  Product. 
References:  1  &  3.  IMS  Home  Medicine  Report.  2.  Martin-Hamblin  Research. 
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and  then 
separate 
lauding 
"mistress" 


Anyone  who  can 
decree  that  he 
wants  no  fuss  made 
over  his  retirement 
ends  up  with  four 
functions  aimed  at 
the  man  and  his 
,  Chemist  &  Druggist, 
must  be  someone  special.  That 
Peter  Nicholls  is  indeed  some 
someone  special  is  evident  from 
C&D's  report  on  him  (pp462  and 
466).  That  C&D  has  prospered 
under  his  reign  as  manager  is 
evident,  we  trust,  to  our 
16,000-plus  subscribers. 

C&D  itself  is  testimony  to 
Peter  Nicholls'  work  over  many 
years,  but  more  than  that,  it  is 
testimony  to  past  and  present 
colleagues  on  the  advertising 
and  editorial  teams  .and  the 
interplay  of  those  two  distinct  but 
related  forces.  What  is  that 
relationship  and  how  is  it  worked 
out  to  the  benefit  of  the  reader? 

C&D  is  a  business  magazine 
in  that  it  is  available  only  to  those 
who  practice  pharmacy  and  to 
other  healthcare  professionals, 
and  not  to  their  patients  or 
customers.  It  recognises  that 
retail  pharmacy,  at  least,  is  a 
profession  engaged  in  trade  — 
influenced  by  events  and 
political  policies  affecting  all 
businesses,  and  particularly 
those  of  the  High  Street.  But 
C&D  also  recognises  that  the 
pharmacist  is  different  from  all 


other  "traders",  being  hedged 
round  by  rules,  regulations  and 
professional  ethics  which  make 
product  and  market  knowledge  a 
pre-requisite  for  practice.  And 
there  is  also  the  news  supplied  by 
the  industry  in  its  own  words  in 
their  advertisements,  that  are 
subject  to  various  voluntary 
codes  of  practice,  the  law  of  the 
land,  and  editorial  control. 
Advertising  copy  is  frequently 
queried,  claims  are  questioned 
and  the  interests  of  the 
pharmacist  and  the  industry 
itself,  protected. 

Peter  Nicholls  says  the 
quality  of  trade  advertisements  in 
Great  Britain  is,  in  his  view, 
higher  that  anywhere  else  in  the 
world  and  he  maintains  the 
pharmaceutical  Press  is 
particularly  well  served.  The 
standard  of  pharmaceutical 
journalism  is  also  perceived  to 
be  par  excellence,  at  least 
throughout    Europe.  While 


advertisements  and  editorial  in 
C&D  run  their  independent 
courses,  both  advertisement 
manager  and  editor  are  aware  of 
each  other's  activities  in  their 
efforts  to  supply  the  best  possible 
information  to  the  trade  at  the 
earliest  opportunity.  However, 
confidences  are  respected  and 
favours  seldom  asked  for,  and 
rarely  granted. 

For  the  editor,  the 
subscribers'  "need  to  know"  is 
paramount.  And  if  the  advertiser 
wants  to  be  "economical  with  the 
truth",  then  there  is  always  the 
Advertisement  Feature.  But,  in 
C&D  at  least,  this  will  always  be 
boldly  flagged,  the  copy  will  be 
produced  by  the  company  and 
not  by  C&D  editorial  staff.  And  it 
will  be  truthful,  being  subject,  as 
are  all  other  advertisements,  to 
editorial  veto. 

Peter  Nicholls,  like  his 
predecessors  was  jealous  of  his 
integrity.  The  same  can  be  said 
of  his  successor  Richard 
Langnsh,  and  of  this  editor  and 
his  predecessors.  In  the  same 
way  we  value  the  integrity  of  our 
readers  and  therefore  welcome 
fair  comment  and  guidance 
whenever  proferred,  either  "on 
the  record"  or  "off".  We  respect 
the  pharmacist  too 
much  to  ever 
knowingly  "sell  him 
short".  All  we  ask  in 
return  is  to  be  read! 


1 


Chemist  &  DruQQist  5  September  1987 


415 


NEWS: 


*F  medicines  supplied 
to  Welsh  drug  store 


Manufacturing  chemists  and 
wholesalers  J.M.  Loveridge  who 
have  a  large  depot  in  Corfe  Mullen, 
were  recently  fined  by  Wimborne 
magistrates  for  supplying 
Pharmacy  only  products  to  a  drug 
store  in  Wales  that  was  not  a 
registered  pharmacy. 

The  prosecution  was  brought  by  the 
Pharmaceutical  Society  of  Great  Britain 
under  the  Medicines  Act.  The  company 
pleaded  guilty  on  three  summonses. 

Mr  Christopher  Palmer,  prosecuting, 
said  the  items  supplied  —  an  antiseptic 
cream  and  throat  lozenges  containing 

'Rural  or  urban?* 
debate  continues 

Doctors  and  pharmacists  in  Essex 
have  yet  to  decide  how  to 
categorise  areas  like  Writtle. 

A  review  of  Essex  to  try  to  clarify  which 
areas  of  the  county  are  rural  and  which  are 
urban,  began  last  month.  Members  of  the 
local  pharmaceutical  and  medical 
committees  met  informally  last  month  to 
work  out  some  basic  ground  rules  in 
preparation  for  the  formal  dispensing 
subcommittee  meeting  held  last  week  (see 
C&D,  August  22,  p327).  However,  at  the 
formal  meeting,  LPC  secretary,  Miall 
James  told  C&D  that  time  ran  out  before 
cases  like  Writtle  could  be  discussed 
properly.  "We  were  getting  to  the  end  of 

More  OP  clinic 
closures  in  SW 

The  pay  and  staffing  crisis  in  the 
hospital  service  continues  to  lead  to 
the  loss  of  facilities  for  patients  in 
Bristol. 

At  Southmead  Hospital,  the  outpatient 
pharmacy  has  been  closed  for  18  months, 
while  15  per  cent  of  outpatient 
prescriptions  at  Bristol  Royal  Infirmary  are 
dispensed  by  retail  pharmacies.  Now,  the 
outpatient  pharmacy  at  the  city's  Eye 
Hospital  has  closed. 

Up  to  100  patients  a  day,  used  to 
collecting  their  prescriptions  straight  after 
a  consultation,  will  now  have  to  get  them 
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benzocaine,  and  Nurofen  tablets  —  could 
only  be  sold  from  a  registered  pharmacy. 

Mr  Robert  Bolwell,  for  the  company, 
said  the  company's  Corfe  Mullen  depot 
carried  thousands  of  different  products 
and  it  was  a  genuine  error  that  the  three 
items  mentioned  had  gone  to  the  drug 
store.  The  total  value  was  only  just  over  £9. 

A  new  computerised  system  would 
shortly  be  installed  which  would  ensure 
that  such  a  mistake  could  not  happen 
again. 

Mr  Bolwell  urged  the  magistrates  to 
impose  no  more  than  a  nominal  fine. 

The  fine  was  £150  on  each  of  the  three 
summonses  with  £75  costs. 


the  meeting  and  coming  up  to  the  deadline 
for  closing  the  room,"  Mr  James  said.  No 
agreement  was  reached  about  whether  or 
not  to  include  Writtle  and  Boreham  in 
"greater  Chelmsford". 

However,  formal  agreement  was 
reached  on  a  large  number  of  other  areas 
and  cases  like  Writtle  that  were  not 
discussed  have  been  put  at  the  top  of  the 
agenda  for  the  next  meeting,  in  October. 
After  that  meeting  the  Rural  Dispensing 
Committee  will  be  informed  of  the 
decisions  made,  Mr  James  said.  And  cases 
where  there  is  no  agreement  would  be 
referred  to  the  RDC  for  a  decision. 

Mr  R.K.  Patel,  whose  application  to 
open  a  pharmacy  in  Writtle  which  is  to  be 
the  subject  of  a  judicial  review  that  may 
not  be  heard  until  January  1988  (see 
Comment,  C&D  August  22),  has  been 
given  a  further  nine  months  after  the 
judicial  reivew,  to  open  his  pharmacy. 


dispensed  outside.  Inpatients,  however, 
will  continue  to  receive  pharmaceutical 
services. 

QWith  this  year's  pay  settlements 
seemingly  months  away,  the  gap  between 
hospital  and  retail  seems  to  be  widening 
still  further,  with  retail  management 
advertisements  offering  £22,000  and  more, 
appearing  with  increasing  frequency. 


This  week's  Lancet  reports  the  case  of  a 
woman  found  to  be  antibody  positive  to  the 
AIDS  virus,  where  the  most  likely  route  of 
infection  is  a  bite  from  her  antibody- 
positive  sister,  an  intravenous  drug 
abuser.  The  authors  have  excluded  the 
possibility  of  transmission  from  other 
sources,  barring  a  single  casual  sexual 
encounter,  says  the  report. 


PSNC  clarifies 
quantity'  fee 

An  explanation  of  how  the 
additional  fee  related  to  quantity  of 
treatment  has  been  calculated  has 
been  given  by  the  Pharmaceutical 
Services  Negotiating  Committee. 

The  explanation  follows  a  number  of 
inquiries  by  contractors  to  PSNC,  as  the 
system  is  at  odds  with  the  initial  intention  to 
pay  an  additional  fee  when  more  than  one  J 
month's  supply  was  prescribed. 

To  determine  the  treatment  period 
would  have  proved  costly  and 
impracticable  for  the  Prescription  Pricing 
Authority  —  over  a  third  of  scripts  carry 
insufficient  information  to  determine  a 
treatment  period.  It  was  also  felt  the 
General  Medical  Services  Committee 
would  oppose  the  establishment  of  "a 
normal  quantity  for  a  28  day  period". 

Instead  a  threshold  quantity  for  the 
payment  of  the  additional  fee  has  been 
determined,  based  on  the  average  quantity 
of  a  particular  brand  or  generic  that  is 
prescribed.  The  threshold  quantity  is  set  at 
such  a  level  to  ensure  that  the  £6. 6m  set  I 
aside  for  the  additional  fee  is  not  grossly  | 
over  or  underspent.  The  threshold  quantity 
will  have  to  be  adjusted  periodically  to 
reflect  prescribing  habits,  and  also  if  the  J 
cumulative  additional  fees  differ  widely  j 
from  the  budgeted  amount. 

Currently  around  16  per  cent  of  scripts 
are  written  for  more  than  30  days  supply.  ' 
In  the  list  published  by  PSNC  many  of  the 
threshold  quantities  result  in  a  fee  being 
paid  for  an  amount  which  would  normally 
constitute  10  days  supply  (eg,  for 
antibiotics).  This  is  a  result  of  basing  the 
additional  fee  on  the  average  quantity 
supplied  plus  an  agreed  percentage  rather 
than  a  28  day  period. 


DHSS  fine  over 

chemists'  title 

 1 

A  Northern  Ireland  retailer  has  been 
fined  for  incorrect  use  of  the  title 
"chemist". 

On  July  17  Mr  Amedio  Macari,  the 
proprietor  of  a  retail  business  in  Armagh, 
was  prosecuted  by  the  Department  of 
Health  and  Social  Services  for  an  offence 
under  the  Medicines  Act  1968. 

The  defendant  was  fined  £50  plus  £3 
costs  in  respect  of  a  charge  relating  to  the 
use  of  the  title  "Chemists"  on  premises 
from  which  he  operated  a  non-pharmacy 
retail  business. 
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Bounty  hunt  out 
competition  

Bounty  Services,  distributors  of  the 
Bounty  Bag,  have  complained  that 
an  advertisement  for  their 
competitor  New  Additions  was 
inaccurate  and  detrimental  to  their 
own  service. 

The  complaint,  to  the  Code  of 
Advertising  Practices  Committee,  said  it 
was  not  clear  that  the  New  Additions 
service  was  not  launched  at  the  time  of  the 
advertisement;  their  claim  "to  precisely 
target  550,000  households"  was 
inaccurate;  and  the  assertion  that  "the 
leaders  were  making  misleading  claims 
about  distribution"  was  wrong. 

The  Committee  requested  future 
advertisements  should  indicate  if  the 
service  had  not  started,  and,  while  New 
Additions  had  proved  they  would 
distribute  550,000,  it  wrongly  implied 
specific  homes  had  been  selected,  and 
should  be  changed.  A  survey  establishing 


the  last  point  was  found  to  be  in  order. 

Another  recent  complaint  came  from 
Stafford  Miller,  who  objected  to  Beecham's 
advertisement  for  Macleans  sensitive 
toothpaste.  It  claimed  "when  we  put 
sensitive  toothpaste  to  the  test,  one  proved 
unbeatable",  when  in  fact  the  formulation 
had  been  changed  since  the  tests. 

While  admitting  this  fact,  Beecham 
provided  documents  to  show  these 
changes  would  not  affect  the  results.  The 
Committee  advised  more  care  be  taken  in 
future  to  avoid  the  false  impression  that  the 
toothpaste  was  identical  to  the  one  tested. 

And  Herbalife  have  been  asked  by  the 
Committee  to  withdraw  their 
advertisement  claims  that  very  low  calorie 
diets  (VLCD)  should  be  medically 
supervised,  are  dangerous  and  even  under 
supervision  can  cause  serious  side  effects. 

The  request  came  after  Cambridge 
Nutrition  objected  saying  the  claims  were 
inaccurate  and  likely  to  mislead  people 
about  the  benefits  of  the  VLCD 
Cambridge  diet.  While  being  considered 
an  area  of  debate,  the  claims  were 
considered  unacceptable  in  terms  of  the 
Code. 


Virgin  condom 
launch  delay 


The  launch  of  Mates  condoms  from 
Virgin  (C&D.  July  4)  has  been 
postponed  until  mid-November. 

Mates  were  due  to  be  in  the  shops  this 
month,  but  "plans  are  still  being 
finalised,"  said  a  spokeswoman. 

Virgin's  Richard  Branson  announced 
the  initiative  in  July  after  details  were 


leaked  in  the  trade  Press.  The  retail  trade 
is  being  asked  to  sell  the  product  at  no 
profit  to  themselves,  and  allow  the  money 
raised  to  go  towards  AIDS  research. 

The  spokeswoman  said  there  had  been 
firm  commitments  from  some  major 
chemist  chains  but  would  not  go  into 
detail.  A  further  announcement  is 
expected  in  about  three  weeks  time. 

Boots  say  they  have  made  no 
commitment  yet  and  would  need  more 
information  before  a  decision  was  made. 


Free  needles 
cause  concern 

The  availability  of  free  disposable 
insulin  syringes  from  last  Tuesday  is 
worrying  some  local  authorities 
who  are  concerned  about  disposal 
methods. 

But  a  new  survey  in  the  British  Medical 
Journal  suggests  such  concern  may  be 
illogical  and  unnecessary.  The  diabetic 
team  at  Queen  Mary's  Hospital,  Sidcup, 
found,  in  a  survey  of  179  diabetic  patients, 
that  all  patients  replaced  the  needle  guard 
before  disposal.  Altogether  139  patients 
considered  their  particular  method  of 
disposal  to  be  safe,  while  40  patients  were 
not  entirely  happy  but  saw  no  practical 
alternative.  Three  quarters  of  those 
surveyed  thought  special  bins  a  reasonable 
idea,  but  were  not  convinced  of  the  need. 

The  team  estimate  250,000  diabetics 
re-using  insulin  syringes  means  that  at 
least  11  million  syringes  and  needles  are 
disposed  of  each  year  in  household  waste. 
But  they  point  out  that  no  serious  cases  of 
transmitted  infection  have  been  reported. 

The  authors  say  that  the  AIDS  virus  is 
not  easily  transmitted,  and  the  vast 
majority  of  diabetics  are  seronegative. 
□  Doctors  at  the  Alder  Hey  children's 
hospital  in  Liverpool  say  that  the  incidence 
of  children  presenting  to  them  with 
needlestick  injuries  from  discarded,  used 
needles,  is  on  the  increase.  Also  writing  in 
the  BMJ,  they  recommend  screening 
patient,  and  needle  and  syringe  if 
available,  for  hepatitis  B  and  HIV,  with 
immunisation  of  the  patient  with  hepatitis  B 
immunoglobulin  if  necessary. 


C&D  prices 

C&D  apologises  to 
subscribers  that  there  is  no 
Supplement  this  week  due  to 
a  hardware  fault  in  the  Price 
List  computer. 

However,  most  of  the  notified 
new  products  and  price  changes 
amendments  are  listed  on  this 
page. 

All  ch  anges  since  the  August 
29  issue  will  be  included  under 
"This  Week's  Changes"  m  the  next 
Supplement  (including  those 
listed  here),  which  should  appear 
in  the  September  12  issue. 
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POM 

ointment 

!0g 

132-613 

3.10 

POM  1 

OMMKAN  lOOIBraun  Medical) 

DO-DOlCIBAConsumer) 

single  use  insulin  svnnge  with  needle 

especiorantlincius 

 :: 

147-934 

0.91  1.49 

GSL  1 

1  ml  U-10O,27g  needle 

100 

8,00 

POM 

DOML-ACNEIUgap  Pharms) 

PRECNAVITE  FORTE  F(Bencatd) 

medicated  cleanser 

lOOg 

076-891 

3.13 

C5L  D 

effective  September  1 

DOME-C  OUT  ( Lagap  Pharms) 

tablets 

60  226-100 

40 

P 

cream 

lOOg 

076-901 

4.21 

POM  D 

ROBINSONS  (Colmans  of  Norwich) 

E\(,LRIX-B(Smnh,KlineiFrenchl 

fruit  drinks 

vials  Immonodose 

3 

152-439 

31.50 

POM  1 

Original 

750ml 

7.20(12) 

0.75 

10 

153-171 

105,9 

POM  1 

1.51 

661(6) 

1  19 

GASTR0COTE(M.C,P  Pharms) 

REDELAN(Roche) 

liquid 

500ml  147-736 

2.86      4  95 

P  1 

effective  September  1 

mDR(OM0L(Quinaderm) 

effervescent  multi-vitamin 

emollient  bathadditive 

350m 

2  99  516 

P  1 

tablets 

10  331-850 

Of* 

;  i: 

OSL 

LmU(CIBAConsumei) 

TORBETOL  (Torbet  Labs) 

night  timegel 

lOg 

147-959 

0.56  0.86 

acne  lotion 

50ml  328-666 

1  i'i 

1.96 

P 

MAWS  (Ashe) 

VITA-E(Bioglan) 

feeders  and  accessories 

gels200i.u. 

30  384-024 

1.91 

CS1 

Simpla 

400i.u. 

30  384-040 

2  89 

GSI 
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■  TOPICAL  REFLECTIONS  H 

by  Xrayser 


Confrapain 
defended 

Nicholas  have  defended  their 
Contrapain  range  after  criticism  in 
this  week's  Mail  on  Sunday. 

The  article  quoted  Dr  P.  Zentler- 
Munro,  deputy  editor,  Drug  and 
Therapeutics  Bulletin,  as  saying  that 
confusion  over  the  painkillers  could  lead 
to  a  serious  medical  situation.  Femafen 
and  Suspren  contained  the  same  active 
ingredient,  ibuprofen,  and  patients  might 
unwittingly  take  both  products  for  different 
ailments,  it  suggested.  And  a  person  who 
had  suffered  an  adverse  reaction  to  one 
product  might  decide  to  try  the  other 
without  realising  it  was  the  same  drug. 

Nicholas  were  quoted  as  saying  the 
produces  would  still  be  safe  if  patients  took 
both  together.  Marketing  manager 
Michael  Connolly  told  C&D  that  the  dose 
of  ibuprofen  for  OTC  sale  was  deliberately 
low  to  give  a  high  safety  margin  and  he 
thought  it  unlikely  that  patients  would  take 
both  products  at  once.  There  was  already  a 
warning  on  the  pack  for  patients  sensitive 
to  aspirin,  and  a  warning  for  asthmatics 
was  expected  to  appear  on  the  next  print 
run  which  would  be  before  the 
Department  of  Health's  deadline  of 
January  1988. 

Dr  Zentler-Munro  had  also  questioned 
the  use  of  pseudoephedrine  in  Sinitol 
because  of  its  potential  to  cause 
nightmares  in  children,  but  Mr  Connolly 
said  there  was  clinical  evidence  of  its 
efficacy  and  although  it  was  linked  to 
hallucinations  with  Actifed,  there  were 
other  ingredients  in  this  product  which 
might  also  be  to  blame. 


Hair  raising? 

The  man  behind  Grapharma  bv,  the 
company  advertising  minoxidil  to 
hairdressers  through  its  subsidiary 
Centrapham  (UK)  says  that  EEC  rules 
allow  him  to  advertise  minoxidil  as  a 
cosmetic  product  (C&D)  last  week,  p380. 

Mr  Van  Der  Graph  told  C&D  that 
Grapharma  had  been  manufacturing  2  per 
cent  lotion  in  Holland  since  the  beginning 
of  June.  He  said  his  product  was  allowed 
because  minoxidil  was  only  licensed  for 
severe  high  blood  pressure. 


Pharmacia  plan  to  launch  a  new  AIDS  test 
next  year.  The  company  claims  that 
preliminary  results  have  shown  the  test  to 
be  100  per  cent  effective  in  detecting 
antibodies  for  both  HIV-1  and  HIV-2. 


Cheaper 
dispensing 

I  think  all  of  us  who  are  contractors  know 
perfectly  well  that  if  we  had  a  free  hand  to 
organise  the  pharmaceutical  side  of  the 
NHS  we  could  make  substantial  savings  in 
the  drug  bill.  Of  course,  individually,  we'd 
come  at  the  problem  in  different  ways. 
Let's  assume  we  were  high  minded, 
sincere  in  desiring  to  make  sure  patients 
received  treatments  which  were  as  least  as 
effective  as  those  currently  prescribed, 
and  we  were  not  prepared  to  put 
innovative  drug  companies  out  of 
business.  Nor  were  we  anxious  to  reduce 
our  practising  colleagues  to  penury.  While 
at  present  we  see  considerable  waste  of 
drugs  due  to  over  prescribing  and  non- 
compliance, few  would  want  to  reduce 
choice  by  imposing  a  basic  range  only  of 
"approved  drugs". 

But  with  what  is  effectively  a  handling 
fee  of  only  5  per  cent  now,  the  on-cost 
profit  is  not  so  critical  a  factor  for  us  to  be 
dependent  on  it  for  a  living.  By  shifting  the 
balance  of  contract  payments  towards  fees, 
I  reckon  our  negotiators  have  shown 
considerable  foresight,  since  it  was 
inevitable  that  rising  drug  costs  would 
come  under  scrutiny.  The  shift  allows  our 
paymasters  more  manoeuvrability  in 
pricing  tactics  without  damaging  us  too 
much  in  the  process. 

In  Yorkshire,  a  hospital  pharmacy  "rep" 
has  already  taken  part  in  a  project  to 
educate  GPs  (last  week,  p380)  on  the  facts 
of  basic  pharmacology  regarding  the  best 
and  cheapest  drugs  in  several  categories 
(anti-inflammatory  drugs  and  anti- 
hypertensives, as  well  as  pointing  out  that 
peripheral  vasodilators  weren't  worth 
prescribing).  Without  inhibiting  the 
doctors'  freedom  to  order  whatever  they 
liked,  following  pharmaceutically  correct 
advice  regarding  named  drugs  of  proven 
value  the  150  doctors  approached  could 
themselves  reduce  the  national  drug  bill 
by  £lm.  I  would  go  along  with  this  as  one 
of  the  brightest  and  most  professional 
approaches  yet  made  by  pharmacy  to  our 
GP  brothers. 

But  locally  just  isn't  enough.  When  you 
read  of  Hampshire  in  its  latest  DUMP 
campaign  collecting  tons  of  unused  drugs, 
then  it  must  surely  be  seen  that  something 
has  to  be  done.  And  the  only  way  I  can 
think  of  is  for  the  DHSS  to  send  its 
instructors  round  the  GPs,  telling  them  to 
prescribe  with  some  regard  to 
commonsense.  You  don't  need  30  days 
supply  of  Piriton  to  treat  heat  spots  or  an 
insect  bite  or  a  minor  allergic  response, 
when  from  common  experience  every  one 
knows  —  if  asked  —  that  they  will  be 


cleared  up  in  two  or  three  days. 

Sleeping  tablets  are  another  product  of 
unthinking  prescribing.  The  patient  tells 
the  doctor  he  can't  sleep.  Is  he  prescribed 
enough  for  a  couple  of  nights  good  sleep? 
No.  He's  given  a  months  supply,  and  is 
assured  of  habituation  if  not  addiction,  if 
he  takes  them  as  prescribed.  The  situation 
is  ludicrous.  Chronic  insomnia  is  a  rare 
disease,  yet  half  the  population  are 
prescribed  sleeping  drugs.  A  bit  of 
education  on  relaxation  would  achieve  far 
better  results.  What  I  am  saying  is  that  a 
rational  look  at  what  has  been  prescribed, 
for  what  indications,  and  the  number  of 
doses  being  given,  could  —  over  a  short 
period  —  produce  a  substantial  reduction 
in  the  drugs  bill. 


Plain  English 

In  a  recent  survey  of  scripts  from  young 
doctors  in  Northumberland,  less  than  one 
in  six  was  found  to  be  written  in  plain 
English.  "It  is  a  matter  for  concern!"  we  are 
told.  The  survey  was  made  to  find  out  how 
many  GPs  were  following  the  BNF  advice 
that  dose,  frequency  and  other  directions, 
should  be  stated  in  plain  English  — 
without  abbreviations.  What  a  waste  of 
time! 

It  would  have  made  sense  if  they'd  tried 
to  find  out  how  many  scripts  were  written 
incomplete  or  inadequate  or 
unintelligible.  It  would  have  made  sense  if 
it  set  out  to  find  out  how  many  were  written 
in  an  exemplary  manner,  ie  clearly  written 
with  form,  dose  frequency  and  special 
instructions  properly  and  unambiguously 
indicated.  But  to  footle  around  with  a 
survey  looking  for  idiots  with  enough 
leisure  to  take  seriously  the  long  and 
properly  ignored  suggestion  that  all 
should  be  written  in  long  hand  English, 
when  we  have  a  simple,  traditional, 
universally  accepted  code  of  abbreviation, 
would  appear  to  me  to  give  first  class  cause 
for  any  government  to  make  immediate 
cuts  in  a  certain  university  department 
budget. 


Gluten  free  

I  have  a  customer  who  has  a 
hypersensitivity  to  gluten.  In  his  case  it 
produces  a  severe  asthma.  His  life  is  a  full 
one  despite  this,  but  his  GP  steadfastly 
refuses  to  prescribe  Gluten  free  bread  for 
him.  He  has  to  buy  his  loaves  retail.  I  do 
what  I  can  working  on  a  pure  handling 
charge  per  order  to  keep  his  outgoings 
small,  but  can't  understand  why  he  cannot 
get  his  supplies  on  a  script.  Can  anyone 
tell  me? 


418 


Chemist  &  Druggist  5  September  1987 


■  LETTERS 


How  do  members 
view  the  Society? 

I  am  prompted  to  reply  to  Mr  A.  M. 
Tweedie's  letter  of  August  22  by  wondering 
how  many  members  of  the  Society  regard 
it  as  a  friend,  and  how  many  think  of  it  in 
less  glowing  terms? 

What  proportion  of  its  members,  in 
retail  business,  see  the  NPA  as  offering 
more  support,  help,  and  assistance  in  time 
of  trouble  or  difficulty,  than  the  Society? 
How  many  members  see  Lambeth  and  the 
annual  fees  paid  as  being  little  more  than  a 
tax  with  no  visible  return?  It  may  well  be, 
as  Mr  Tweedie  suggests,  that  the  majority 
of  the  members  perceive  the  Society  as 
failing  in  its  Charter  responsibilities. 

Would  it  not  be  possible  for  C&D  to 
conduct  a  survey  based  on  the  points  I 
have  made  so  that  these  rhetorical 
questions  may  be  answered,  and  the 
Society  be  made  aware  of  whether  or  not  it 
has  the  support  of  the  membership  for  its 
current  policies.  Or  will,  as  I  suspect,  the 
tail  continue  to  wag  the  dog? 
J.M.  Goldie 
Sunderland 

Charitable 
please 

You  quite  rightly  say  charity  begins  at 
home  in  your  Comment  (C&D  August  15) 
on  the  Dorset  compensation  scheme,  and 
the  poor  response  so  far.  Looking  at  it  from 
the  self-interest  point  of  view,  could  it  be 
an  "insurance"  to  the  future?  Will  the 
16,000  always  stay?  Look  at  the  hospital 
service,  with  the  cheque  book  control  by 
Health  Authorities  short  of  cash  reducing 
services,  and  the  poor  wage  and  career 
structure  of  hospital  pharmacy.  Further  the 
thought  that  out  patient  dispensing  be 
transferred  to  community  practice. 

The  delay  by  the  Department  of  Health 
in  fixing  the  "cut  off"  date  has  led  to  there 
being  more  pharmacies  than  originally 
anticipated.  It  is  understood  that  the  Prime 
Minister  would  like  a  cut  in  the  dispensing 
fee  and  to  take  measures  to  cut  the  NHS 
bill.  Nothing  is  sacrosanct  in  the  name  of 
cost  cutting  labelled  efficiency.  If  the 
hospital  service  loses  outpatient 
dispensing,  could  it  not  be  put  to  to 
"auction"  similar  to  the  hospital  laundry, 
cleaning,  catering? 

Logically  taking  this  further,  why 
should  not  groups  or  individuals 
eventually  tender  for  supply  of  dressings, 
appliances  and  eventually  NHS 
community  dispensing  contracts?  Nothing 
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is  sacrosanct  with  such  a  large  government 
majority. 

Perhaps  one  could  say  watch  the  signs, 
or  "no  man  is  an  island"  or  "but  for  the 
grace  of  God,  there  go  I".  Let  community 
pharmacy  be  generous  to  the  unlucky. 
Mervyn  Madge 
Plymouth 


What  constitutes  "the  elderly"?  I  had  a 
prescription  today  for  Reliiex  500mg;  1-2 
nocte  and  1-2  mane  prn.  I  noticed  that  the 
patient  had  claimed  exemption  on  the 
grounds  of  being  a  pensioner,  so  I 
telephoned  the  doctor  and  told  her  that  the 
maximum  recommended  dose  for  the 
elderly  was  2  nocte. 

She  rebuked  me  by  questioning  that 
being  just  over  60  was  elderly.  I  replied 
that  by  the  time  I  reached  that  age,  I  hoped 
that  I  may  be  able  to  deny  this.  Certainly 
there  are  many  patients  I  see  well  over 
retirement  age,  and  I  would  not  call  them 
elderly. 

However,  this  does  not  detract  from  the 
question  concerning  a  safe  dose  of  Relifex 
for  "the  elderly".  I  have  no  idea  how  old 
Xrayser  is,  but  would  he  like  to  comment? 
Could  anyone  else  offer  guidelines? 
Eric  York 
Northampton 

Not  one,  but  two 
Boebringers 

Prompted  by  recent  correspondence  may  I 
draw  the  attention  of  your  readers  to  the 
fac  that  two  quite  distinct  companies 
include  the  name  Boehringer  in  titles? 

That  this  use  of  the  same  name  can  lead 
to  confusion  is  illustrated  in  your  issue  of 
July  4.  On  p8  you  note  the  introduction  of 
Atrovent  UDVs  by  "Boehringer",  and  on 
p42  you  refer  to  a  statement  by 
"Boehringer"  on  their  pricing  policy  for 
BM  Test-Glycemie. 

Boehringer  Ingelheim  Ltd  are  the 
manufacturers  of  Atrovent  and  other 
ethical  products,  whilst  Boehringer 
Mannheim  manufacture  the  BM  test  kits. 

Although  the  two  companies  share  the 
name  of  the  founding  family,  they  have 
been  quite  separate  from  each  other  for 
very  many  years.  That  is  why,  in  our  own 
case,  we  try  always  to  refer  to  ourselves  as 
"Boehringer  Ingelheim",  in  order  to  avoid 
confusion  as  far  as  possible. 
G.F.  Green,  FPS 

Pharmaceutical  Operations  Manager 
Boehringer  Ingelheim 


High  Society? 

Congratulations  to  Mr  Alan  Tweedie  on  his 
letter,  C&D  August  22.  It  is  about  time  that 
someone  in  a  high  profile  position  made 
clear  his  feelings  on  the  state  of  the 
Pharmaceutical  Society. 

Over  the  past  few  years  the  Society  has 
allowed  and  sometimes  actively  helped  the 
burdens  upon  retail  pharmacists  to  be 
unnecessarily  and  disproportionately 
increased.  I  list  below  a  few  of  the 
examples  that  I  can  think  of: 
CD  regulations  —  Problem:  we  are  strictly 
controlled  while  prescribers  are 
effectively  uncontrolled.  Result:  serious 
delays  in  dispensing  CD  prescriptions  so 
patients  and  relatives,  quite  rightly,  get 
distressed  and  angry. 

Forged  prescriptions  —  Problem:  absolute 
law.  Absolute  law  is  entirely  inappropriate 
to  this  subject.  Result:  anxiety  for 
pharmacists  —  danger  of  committing 
criminal  acts  and  facing  criminal  charges 
as  a  result  of  being  duped  in  a  fraud  case. 
PSGB  achievement  —  "heated  situation". 
Manpower  —  Problem:  shortages  making 
holidays  for  owners  and  managers  difficult 
and  expensive  to  come  by.  Locums  almost 
impossible  to  find  for  sickness  cover. 
PSGB  has  failed  to  sustain  the  number  of 
places  in  the  schools  of  pharmacy. 
Parallel  importing  —  Problem:  difficult 
situation  in  which  confusion  has  reigned 
for  years.  PSGB  achievement  —  slow  to 
react,  failing  to  keep  up  with  changes  in 
situation. 

Supervision  —  Problem:  relaxation  of 
supervision,  although  having  desirable 
aspects,  could  be  the  beginning  of  the  end 
of  retail  pharmacy.  PSGB  achievement  — 
supporting  first  step  into  the  quagmire. 
Professional  confidence  —  Profession 
continually  questions  whether  or  not  it  is  a 
profession.  PSBG  achievement  —  the 
attitude  of  the  Society  towards  the 
membership  and  certain  actions  are 
counterproductive. 
David  Liston 
Birmingham 


On  migraine  .  .  . 

All  migraine  sufferers  will  sympathise  with 
the  pharmacist  who  tried  to  ease  his  wife's 
suffering  by  giving  her  Diconal  tablets. 

Chemists  may  like  to  know  that  our 
Association  publishes  leaflets  on  migraine 
treatment.  A  free  supply  of  introductory 
leaflets  about  the  Association  can  be  sent 
to  pharmacists  for  distribution  to  anyone 
inquiring  about  migraine. 
Jo  Liddell 
Secretary, 

British  Migraine  Association 

419 


How  old  to  he 
elderly? 


LETTERS 


pharmacy  in  Liverpool  has  never  been 
better. 

In  conclusion,  may  I  say  that  ii  there 
are  any  branch  public  relations  officers 
who  feel  that  Lambeth  PR  department  is 
ineffective,  they  should  look  at  their  own 
branch  PR  structure. 

The  expertise  and  advice  is  there  at 
Lambeth;  all  you  have  to  do  is  ask  — 
simple  as  that! 
Jeremy  Clitherow 
Branch  Public  Relations  Officer, 
Liverpool 


Chewing  over 
Guar  gum  

Guar  gum  is  the  generic  name  used  for 
several  years  by  the  US  National 
Formulary  to  describe  a  polysaccharide, 
galactomannan,  derived  from  the  seed  of 
the  cluster  bean  and  which  is  used  as  a 
pharmaceutical  excipient. 

It  would  appear  that  this  same  generic 
name  has  been  adopted  as  the  trade  name 
for  a  product  "Guar  Gum"  which  was 
marketed  recently  with  the  claim  that  it 
produces  weight  reduction  "without  the 
need  for  dieting  or  exercise". 

Rybar  have  since  1984  marketed  a 
product  Guarem,  which  satisfies  the 
mongraph  Guar  Gum  NF  XV  and  which 
has  been  granted  product  licences  in 
many  countries,  including  the  UK,  for  use 
in  the  management  of  diabetes,  and  the 
dumping  syndrome  (rapid  gastric 
emptying). 

Guarem,  for  reasons  explained  below, 
comes  in  the  form  of  granules  and  has 
been  studied  extensively  for  diabetes, 
dumping  syndrome,  weight  reduction  and 
other  indications  since  1979.  We  consider 
that  Guar  Gum  NF  is  suitable  for  weight 
reduction  only  when  used  with  a 
hypocaloric  diet  and  we  disassociate 
ourselves  from  any  claims  to  the  contrary. 

When  advising  customers  about  the 
potential  use  of  products  based  on  Guar 
Gum  NF  pharmacists  should  consider  that 
Guarem  is  licensed  in  the  UK  and  many 
overseas  countries,  and  is  manufactured  to 
high  standards.  Weight  reduction  is  not 
possible  unless  the  customer  is  consuming 
less  energy  (calories)  than  he  or  she  is 
expending.  In  these  circumstances 
Guarem  could  help  the  patient  to  lose 
weight.  Compressed  tablets  are  an 
unsuitable  method  of  administering  guar, 
as  they  tend  to  disintegrate  and  dissolve 
slowly.  Effective  action  requires  dissolution 
of  the  gum  within  the  chyme,  before  the 
food  bolus  passes  to  the  small  intestine. 
R.  Levin  FPS 
Managing  director 
Rybar  Laboratories  Ltd 

Society's  PR  gets 
top  marks 

I  refer  you  to  the  letter  from  Mike  Smith, 
chairman,  Devon  LPC,  in  which  he  alleges 
that  the  PR  department  at  Lambeth  has 
been  relatively  ineffective  of  late,  and 
vehemently  refute  that  criticism. 

Colin  Woolford,  director  of  public 
relations,  PSGB,  and  his  staff,  have  been 
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of  immense  help  to  me  of  late,  in  my 
capacity  as  branch  public  relations  officer, 
giving  advice,  writing  Press  releases  and 
generally  remodelling  my  news  items, 
which  of  necessity  are  scientific  and 
pharmaceutically  orientated,  so  they 
appeal  to  news  editors.  If  you  cannot  give 
the  Editor  what  he  wants,  and  in  the  format 
he  wants  it,  you  don't  see  it  in  print! 

Mr  Woolford  came  to  Liverpool  to 
supervise  our  DUMP  campaign  media 
coverage,  and  to  him  we  all  owe  grateful 
thanks.  The  profile  of  community 


Case  for  not 
banning  drugs 

If  is  a  mistake  to  be  too  hasty  in 
withdrawing  from  the  market  new 
drugs  which  have  caused  adverse 
drug  reactions,  believes  Dr  Peter 
Brock,  medical  director,  Lederle 
Laboratories. 

Such  drugs  might  still  prove  beneficial 
to  a  number  of  patients  and  perhaps 
should  remain  available  on  a  restricted 
licence,  he  told  a  Press  conference  last 
week.  When  a  medicine  was  first  launched 
it  had  been  used  only  in  a  couple  of 
thousand  patients,  he  said,  so  little  was 
known  about  its  effects  —  both  good  and 
bad;  it  had  merely  satisfied  the  licensing 
authority's  requirements. 

Much  information  about  how  a  drug 
worked  and  its  potential  benefits  did  not 
come  to  light  until  it  had  been  used  in 
several  thousand  patients.  For  example, 
methotrexate,  which  came  off  patent  three 
years  ago,  had  only  recently  been  licensed 
in  the  USA  for  rheumatoid  arthritis. 

"To  lose  a  product  just  as  doctors  are 
starting  to  make  constructive  comments 
about  it,  good  or  bad,  is  very  sad,"  he  said. 

Opren,  although  causing  serious 
adverse  reactions  in  some  patients,  had 
proved  of  great  benefit  to  others,  he 
added.  There  was  a  case  for  the 
Committee  on  Safety  of  Medicines 
restricting  such  a  drug's  product  licence 
to  hospital  use  only  in  certain  patients, 
rather  than  withdrawing  it  altogether. 

Among  the  new  drugs  Lederle  are 
investigating  are  two  compounds  with 
potentially  useful  effects  on  plasma  lipids. 
One  blocks  the  absorption  of  cholesterol 
and  the  other  is  a  thromboxane  synthetase 
inhibitor  which  might  also  be  useful  in 
cardiovascular  disease. 

The  company  is  researching 
immunomodulators  which  alter  the  body's 
immune  response  and  may  have  a  place  in 


the  treatment  of  difficult  tumours  such  as 
malignant  melanoma,  as  well  as  in  AIDS. 
There  is  also  interest  in  delivery  systems 
for  biphenylacetic  acid,  the  active 
metabolite  of  ederfen,  which  would  enable 
the  drug  to  be  applied  directly  to  the  joint. 


Take  care  with 
NSAIDs . . . 

Care  should  be  taken  when  giving 
non-steroidal  anti-inflammatory 
drugs  to  elderly  patients  taking 
diuretics,  believes  Dr  Lindsay 
Erwin,  consultant  physician  in 
geriatric  medicine,  Stobhill 
General  Hospital,  Glasgow. 

Speaking  at  a  Press  conference  last 
week,  he  warned  that  certain 
combinations  of  these  drugs  could  lead  to 
renal  impairment.  Prostaglandins  were 
necessary  to  maintain  renal  blood  flow  and  I 
blocking  this  effect  with  NSAIDs  was  not 
usually  a  problem  in  healthy  adults 
because  other  homeostatic  mechanisms 
maintained  renal  blood  flow.  But  in  the 
elderly,  where  renal  function  was  already 
compromised  by  age,  the  prostaglandin 
system  was  relatively  more  important  and 
renal  impairment  could  occur  particularly 
in  those  patients  who  were  seriously  ill  or 
did  not  drink  enough  liquids. 

Triamterene  was  particularly 
dangerous  in  combination  with  NSAIDs, 
said  Dr  Erwin,  who  preferred  to  use 
thiazides  or  f  rusemide  in  combination  with 
fenbufen,  naproxen  or  lbuprofen.  He 
thought  there  should  be  no  problem  with 
ibuprofen  taken  as  an  OTC  drug  because 
the  doses  recommended  were  fairly  low 
and  these  products  were  usually  taken  for 
shorter  periods  than  prescribed  NSAIDs. 
Fenbufen  seemed  to  allow  a  relative 
sparing  of  the  vasodilator  prostacyclin 
which  could  explain  the  maintenance  of 
renal  function  in  patients  taking  this  drug. 
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Recommended  by  the  professionals. 

More  than  twice  as  many  customers 
purchase  a  headlice  preparation  from  Napp 
than  all  other  brands  put  together/ 

*  Source:  Nielsen  Drug  Index 

PRIODERM  ®  and  CARYLDERM  8  preparations 
Malathion  and  Carbaryl  •  Lotion  and  shampoo  •  Family  Treatment  kit  and  original  pack 

Make  sure  they're  your  top  choice. 

er  information  is  available  from:  Niipp  Consumer  Products  (NA^^  Napp  Laboratories,  The-  Science  Park,  Cambridge  <  B4  4CW  Member  of  the  Napp  Pharmaceutical  ( iroup 
-otion  and  Shampoo  contain  Malathion,  Carylderm  Lotion  and  Shampoo  contain  Carbaryl.  ®  Pnoderm  and  Carylderm  are  registered  trade  marks  ©  Napp  Laboratories  Limited  1987 
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No  sooner  said  than  done. 
Starting  in  November,  Pierre 
Cardin,  Mandate,  Old  Spice, 
Blue  Stratos  and  Insignia  are 
receiving  a  £6  million 
Christmas  bonus. 

New  IV.  commercials, 
redesigned  Gift  Packs  and 
the  national  Christmas 
Wrapping  Paper  Promotion. 
All  with  one  aim  in  mind.  To 
stimulate  consumer  demand 
like  never  before. 

There's  a  Shulton  brand  for 
every  type  of  man.  From 
Pierre  Cardin  forthe  designer 
conscious.  Right  through  to 
Insignia, the  No.  1  choicefor 
first  time  users. 

A£6  million  Christmas  drive 
from  the  leader  in  male 
toiletries.  No  wonderthey 
call  it  the  season  of  goodwill. 
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rould  spend  £6  million 
brands  this  Christmas. 


If  the  GP  doesn't  specify 
we'd  like  to  thinkyou  will. 


Patients  using  insulin  can  now  obtain  single-use 
insulin  syringes  on  prescription.  It's  a  new  area  of 
prescribing  lor  general  practitioners,  so  many  are  likely  to 
rely  on  your  expertise  and  leave  the  choice  of  syringe  and 
needle  to  you. 

Naturally,  we  hope  you  11  specify  B-I).  We  belieye 
that  your  customers  will,  too. 

Working  together,  B-D  and  community  pharmacists 
have  already  successfully 
co-operated  in  many  important 
M  innovations  in  diabetes  care. 

■£ 


The  introduction  of  B-D  single-use  insulin 
syringes  -  by  far  the  most  popular  brand  among  al 
insulin  users. 

The  change  to  U-100  insulin  and  U-100  syringes. 

Helping  to  build  a  patient  education  and  advisor}): 
service,  which  B-D  now  operate  nationwide. 

We  believe  that  these  links  we  have  formed  with  yot 
will  continue  to  strengthen.  So  that  between  us,  we  car 
continue  to  provide  the  very  best  in  diabetes  care,  and  thfS 
syringes  of  choice  which  your  customers  have 
consistently  purchased  from  you  over  the  years. 
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IbSI  insulin  syringes 

IsJS^l    FOR  MAXIMUM  INJECTION  COMFORT 


BECTON  Becton  Dickinson  UK  Limited,  Between  Towns  Road, 
DICKINSON  Cowley,  Oxford  0X4  3LY.  Telephone  0865  777722. 

B-D  and  Micro-Fine  III  are  trademarks  of  Becton  Dickinson  and  Company 
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Engeri  B 
vaccine 


Smith  &  Kline  and  French  Laboratories 
have  launched  the  first  commercially 
available  genetically-engineered  human 
vaccine.  It  is  half  the  cost  of  the  current 
plasma-derived  vaccine  and  is  expected  to 
lead  to  more  at-risk  groups  being  offered 
protection  against  the  disease. 
Manufacturer  Smith  &  Kline  and  French 
Laboratories  Ltd,  Welwyn  Garden  City, 
Herts  AL7  1EY 

Description  Suspension  of  hepatitis  B 
surface  antigen  produced  by  yeast  cells 
using  a  recombinant  DNA  technique. 
Each  1ml  dose  contains  20mg  protein 
comprising  at  least  95  per  cent  antigen 
absorbed  on  aluminium  hydroxide 
adjuvant,  with  thiomersal  1:20,000 
preservative 

Uses  Active  immunisation  against  hepatitis 
B  virus  infections.  May  be  used  as  a 
booster  in  patients  previously  immunised 
with  other  hepatitis  B  vaccines 
Dosage  For  intramuscular  use  only.  Three 
doses  of  20mg  should  be  given,  the  second 
at  one  month  and  the  third  at  six  months 
after  the  initial  dose.  Where  more  rapid 
immunisation  is  required,  the  third  dose 
may  be  given  at  two  months  after  the  initial 
dose,  with  a  boost  at  12  months.  Protection 
lasts  for  3  to  5  years;  a  booster  is 
recommended  after  three  years.  Dosage  in 
children  under  3  not  yet  established 
Contraindications  Hypersensitivity  to  any 
component  of  the  vaccine.  Severe  febrile 
infections 

Precautions  Patients  having  renal  dialysis 
or  those  who  are  immunocompromised 
may  need  further  vaccinations.  May  be 
ineffective  if  hepatitis  B  infection  is  present 
at  the  time  of  vaccination.  Not 
recommended  in  pregnancy  unless  there 
is  a  definite  risk  of  hepatitis  B 
Adverse  reactions  Mild  transient  local 
soreness,  erythema  and  induration  at  the 
injection  site.  Less  common  complaints, 
not  necessarily  related  to  vaccine,  include 
low  grade  fever,  malaise,  fatigue, 
headache,  nausea  and  dizziness  in  the  first 
few  days  after  injection. 
Supply  restrictions.  Prescription  only 
Packs  Monodose  vials  in  packs  of  3  (£31 .50 
trade)  and  10  (£105) 
Product  licence  0002/1060 
Issued  August  1987 

Further  information  Preference  should  be 
given  to  those  at  increased  risk  of 
infection,  primarily  those  likely  to  be 
exposed  to  blood,  blood  products  or  other 
body  fluids.  Those  who  live  in  or  travel  to 
high  endemic  hepatitis  B  areas  such  as 
Africa  or  the  Far  East  and  their  close 
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contacts  are  at  increased  risk  of  infection. 
Others  at  high  risk  include  health  care 
personnel;  police,  fire  and  rescue 
personnel;  mentally-retarded  people  and 
staff  in  institutions  for  the  mentally 
retarded;  sexually  promiscuous  people, 
drug  abusers  and  homosexuals. 

Stemetil 
effervescent 

May  &  Baker  are  introducing  an 
effervescent  formulation  of  Stemetil, 
presented  as  sachets  of  white,  granular 
powder,  each  containing  5mg 
prochlorperazine  mesylate. 

The  company  says  that  the  contents  of 
one  or  two  sachets  can  be  dissolved  in  a 
quarter  of  a  tumbler  of  water  (50ml), 
giving  a  colourless  effervescent  solution 
with  a  lemon  flavour,  to  be  taken  when  the 
effervescence  has  subsided. 

Stemetil  Eff  is  packed  in  cartons  of  21 
sachets  for  one  week's  treatment  at  5mg 
three  times  a  day  (£2.97  trade).  Product 
licence  0012/0177.  May  &  Baker 
Pharmaceuticals,  Rainham  Road  South, 
Dagenham,  Essex  RM10  7XS. 

Baclofen  tabs 
for  Generics  (UK) 

Generics  (UK)  are  claiming  another 
generic  first  with  the  launch  this  week  of 
baclofen  lOmg  tablets. 

The  white  tablets  are  scored,  marked 
"BN10"  on  one  side  with  the  company  "G" 
logo  on  the  reverse.  They  are  packed  in 
Securitainers  of  100  (£12.95  trade).  The 
company  says  that  special  introductory 
offers  are  available  through  Cox 
Pharmaceuticals.  Generics  (UK)  Ltd, 
Station  Pose,  Potters  Bar,  Herts  EN61TL. 

Bencard  amend 
Normax  uses 

Bencard  have  revised  their  Data  Sheet 
indications  for  Normax,  their 
danthron/docusate  sodium  laxative. 
Recent  debate,  arising  from  studies  in 
Japan,  led  to  the  withdrawal  of  Dorbanex 
by  Riker  earlier  this  year. 

The  company  says  that  Normax 
remains  available  for  constipation  in 
general  practice,  analgesic-induced 
constipation  in  terminally  ill  patients  of  all 
ages,  and  constipation  in  cardiac  failure 
and  coronary  thrombosis  (conditions  in 
which  defaecation  must  be  free  of  strain). 


Bencard  are  also  amending  their 
labelling  to  reflect  the  fact  that  although 
Normax  is  a  Pharmacy  medicine,  they  will 
only  be  recommending  it  for  use  on  the 
advice  of  prescription  of  a  doctor. 

Bencard  also  say  that  they  have 
reminded  doctors  that  Normax  should  now 
be  prescribed  as  co-danthrusate.  A  shelf- 
edge  sticker  has  been  sent  to  pharmacists 
for  use  in  the  dispensary.  Bencard,  Great 
West  Road,  Brentford,  Middx  TW8  9BD. 

Named  patient 
Dorbanex  to  go 

Named  patient  supplies  of  Dorbanex  and 
Dorbanex  Forte  laxatives  will  be 
discontinued  in  December  or  earlier, 
depending  on  the  availability  of  stock,  say 
Riker 

The  company  says  limited  supplies  for 
named  patients  are  available  until  then,  to 
medical  practitioners  only,  by  writing  to 
the  medical  adviser,  Riker  Laboratories, 
Morley  Street,  Loughborough, 
Leicestershire  LE11 1EP. 

Koy-Cee-L 
packed  for 
compliance 

Geistlich  have  introduced  Kay-Cee-L 
syrup  in  a  200ml  bottle  complete  with  a 
5ml  Medisco  oral  syringe  (12,  £26.30 
trade). 

The  company  says  that  the  new 
package,  produced  after  consultation  with 
hospital  pharmacies,  will  not  only  help 
with  the  administration  of  Key-Cee-L  syrup 
to  babies  and  children,  but  will  also  be  of 
benefit  to  the  arthritic  patient.  Geistlich 
Sons  Ltd,  Pharmaceuticals,  Newton  Bank, 
Long  Lane,  (A41)  Chester  CH2  3QZ. 

Dobutrex  into 
solution 

Lilly's  dobutamine  hydrochloride  for 
injection  Dobutrex  is  now  available  as  a 
ready-made  solution  in  addition  to  a 
lyophilised  powder  for  reconsititution. 

Dobutrex  solution  appears  as  vials 
containing  20ml  of  sterile  solution  (£12.95 
trade),  for  intravenous  use  only,  each  ml 
containing  12.5mg  dobutamine,  0.24 
sodium  bisulphite  and  water  for  injection. 
Product  Licence  0006/0180.  Eli  Lilly  &  Co 
Ltd,  Kingsclere  Road,  Basingstoke,  Hants 
RG212XA. 
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Erymax  dosage 
change  for  acne 

Parke-Davis  say  the  DHSS  has  approved  a 
change  to  the  Erymax  product  licence 
with  regard  to  the  dosage  for  acne. 

The  new  recommended  dosage  is: 
"Initially  250mg  twice  daily,  which  may  be 
reduced  to  a  maintenance  dose  of  250mg 
once  daily  after  one  month,  according  to 
response."  The  company  says  Erymax  is 
the  only  erythromycin  to  have  this  low 
dosage.  Parke-Davis  Research 
Laboratories,  Mitchell  House, 
Southampton  Road,  Eastleigh,  Hants. 


Norton  changes 

Norton  have  added  glycerin  suppositories 
BP  4g  adult  (12,  £0.44  retail)  and 
sucralfate  tablets  lg  (100,  £12.40  trade)  to 
their  range.  Labetalol  400  mg  tablets  are 
now  also  available  in  250s  (£42.12).  In 
addition,  the  company's  lorazepam  Img 
tablets  are  now  blue.  H.N.  Norton  &  Co 
Ltd,  Patman  House,  George  Lane,  South 
Woodford,  London  E182LS. 

Made  to  order 
shapes  up 

Unichem  say  they  are  upgrading  their 
made-to-order  specials  service,  launched 
in  March,  for  faster  delivery.  Some  80  per 
cent  of  orders  will  now  be  delivered  within 
48  hours,  say  Unichem. 

Orders  for  sterile  products  will, 
however,  take  ten  days,  as  a  week  is 
required  for  testing.  The  company  says 
that  high  usage  of  the  service  has  enabled 
the  improvements.  Unichem  Ltd, 
Cox  Lane,  Chessington, 

Incare  self-adhesive  urinary  sheaths 
were  added  to  the  Drug  Tariff  on 
September  1 .  The  sheaths  come  in  three 
sizes  22mm  special,  26mm  medium  and 
34mm  standard.  All  are  packed  in  15s 
(£17.55  trade).  Incare  Medical  Products, 
43  Castle  Street,  Reading  RG17SN. 

Tegaderm  film  dressing  (DTS  1626)  10 
by  12cm  is  prescribable  on  FP10.  The 
reference  in  the  disallowed  dressings  list 
in  the  Price  List  relates  to  Tegaderm  pouch 
dressing,  which  is  available  to  hospitals 
only.  3M Health  Care  Ltd,  1  Morley 
Street,  Loughborough,  Leics  LE11 1EP. 

Nystatin-Dome  100,000  units  per  ml  oral 
suspension  is  now  marketed  and 
distributed  by  Lagap  Pharmaceuticals 
S  Ltd,  Woolmer  Way,  Bordon,  Hants. 
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Anadin  on  TV 

Whitehall  Laboratories'  new  "easy  to 
swallow",  micro-thin  coated  Anadin  is 
being  backed  by  a  £1 .5m  national 
television  campaign. 

A  30-second  commercial  on  both  ITV 
and  Channel  4  will  run  for  the  next  four 
weeks.  Whitehall  Laboratories,  Chenies 
Street,  London  WC1E7ET. 


DDD  GSL 

DDD  are  taking  resorcinol  and  phenol  out 
of  DDD  cream. 

New  stocks  of  the  cream  will  contain 
thymol  BP  0.09  per  cent,  menthol  BP  0.15 
per  cent,  methyl  salicylate  BP  1 . 15  per 
cent,  chlorbutol  BP  1.11  per  cent  and 
titanium  dioxide  BPC  0.5  per  cent.  The 
changes  mean  that  the  cream  will  become 
GSL  from  Pharmacy  only,  say  DDD. 

DDD  medicated  lotion  remains  the 
same  for  the  time  being.  DDD  Ltd,  94 
Rickmansworth  Road,  Watford,  Herts 
WD1  7JJ. 

Incontinence 
information  

Nicholas  Laboratories  have  published  an 
educational,  non-promotional  free 
booklet,  entitled  "Incontinence  —  you  can 
do  something  about  it". 

It  explains  the  types  of  incontinence, 
their  causes  and  some  of  the  measures  that 
can  be  taken  to  treat  or  minimise  the 
condition.  It  emphasises  the  importance  of 
seeking  advice  from  the  professionally 
qualified  or  family  doctor. 

Nicholas  have  also  produced  support 
material  for  use  in  the  consulting  room  and 
dispensary,  including  a  discreet  poster 
measuring  340  by  475mm  which  urges 
those  with  poor  bladder  control  to  seek  an 
appointment  —  "It's  more  common  than 
you  think". 

Supplies  can  be  obtained  free  from 
representatives  or  direct  from  Nicholas 
J  Laboratories,  225 Bath  Road,  Slough. 


As  they  soy  in 
Germany  .  .  . 

Life  &  Health  Foods  are  introducing  a 
range  of  German  herbal  products  under 
the  Tannenblut  label,  manufactured  by  the 
Black  Forest-based  company  Anton 
Hiibner.  An  initial  range  comprises  herbal 
syrup,  balm,  bath  and  candies. 

Life  &  Health  say  that  Tannenblut 
means  "blood  of  the  fir  tree",  the  syrup 
(250ml,  £3.49)  contains  a  blend  of  the 
extracts  of  Black  Forest  herbs  and  fir 
sprouts,  for  the  coughs  and  colds  session. 
The  herbal  balm  (50ml,  £1 .90)  and  bath 
(100ml,  £2.49)  contain  a  blend  of  essential 
oils  for  external  use. 

The  herbal  candies  (65g,  £0.85)  are 
partnered  by  sage  candies  with  vitamin  C 
(same  price)  which  combine,  say  Food  & 
Health,  ingredients  from  the  sage  plant 
with  over  a  quarter  of  the  recommended 
daily  allowance  of  vitamin  C.  For  retailers, 
100  wrapped  candies  are  supplied  free  as 
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customer  tasting  samples  with  every  outer 
of  16  packets. 

The  range  is  completed  by  an  aloe  vera 
natural  moisturising  gel  (100ml  tube, 
£2.99). 

A  stocking  discount  of  10  per  cent  is 
being  offered  during  September  and 
October,  and  every  order  placed  until  the 
end  of  the  year  will  secure  an  entry  in  a 
draw  with  a  first  prize  of  a  weekend  for  two 
in  the  Black  Forest. 

Life  &  Health  say  that  more  products 
are  planned  for  1988,  with  consumer 
advertising  in  the  health  Press  to  follow  as 
the  range  becomes  established.  Life  & 
Health  Foods,  Chase  Road,  Northern 
\    Way,  Bury  St  Edmunds  IP32  6NT. 
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Now  Gold  400 
from  Kodak 

Kodak  are  introducing  a  new  higher  speed 
addition  to  the  Kodacolor  Gold  range. 

Kodacolor  Gold  400  film  will  be 
available  in  135  format  12  (£2.29),  24 
(£3.15)  and  36  (£3.99)  exposures. 

Incorporating  Kodak's  tabular-grain 
emulsion  technology,  the  new  film  is  said 
to  offer  improved  sharpness  and  finer 
grain,  the  benefits  of  which  are  most 
apparent  in  colour  enlargements,  say 
Kodak.  The  company  says  it  also  offers 
improved  colour  reproduction  over 
similar  speed  films,  and  more  consistent 
results  over  a  range  of  exposure 
conditions. 

And  Kodak  film  has  been  designated 
as  the  official  film  of  the  XV  Olympic 
Winter  Games  Calgary  1988  and  the 
XXIVth  Olympic  Games  Seoul  1988.  In 
addition,  Kodak  are  official  sponsors  of  the 
British  Olympic  Team.  Kodak  Ltd,  PO 
Box  66,  Hemel  Hempstead,  Herts. 


Savlon  sing  song 

Care  Laboratories  are  promoting  their 
Savlon  babycare  range  with  a  competition 
in  Mother  and  Baby  magazine  this  month. 

Prizes  worth  over  £3,000  are  offered 
including  five  Indesit  tumble  dryers  and 
60  Savlon  baby  changing  bags  designed 
exclusively  for  the  competition,  as  well  as 
Savlon  babycare  products. 

Entitled  "Sing  along  with  Savlon", 
entrants  must  match  popular  songs  with 
the  word  baby  in  the  title  to  the  singers 
who  made  them  famous.  Care 
Laboratories  Ltd,  Lindow  House,  Beech 
Lane,  Wilmslow,  Cheshire. 

Fisons  Consumer  Health  have  now 
discontinued  Bile  Beans.  Warehouse 
stocks  are  exhausted.  And  the  company 
will  cease  to  be  official  distributors  of 
Agiolax  granules  from  September  7.  In  the 
period  before  the  transfer  to  a  new 
distributor,  they  will  meet  orders  from 
chemists  and  wholesalers.  Fisons 
Consumer  Health,  Fisons  pic,  12  Derby 
Road,  Loughborough,  Leics  LE11  0BB. 
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A  fragrance 
is  Bjorn! 

New  to  the  UK  are  two  fragrance  ranges 
endorsed  and  marketed  by  tennis  player 
Bjorn  Borg. 

Bjorn  Borg  Signature  and  Bjorn  Borg 
6-0  are  packaged  in  maroon  and  grey 
respectively,  each  highlighted  with  silver. 
Each  fragrance  comes  in  four  sizes  of  after 
shave  (Signature  £10-£14,  6-0 
£12.50-£17.50)  and  three  of  de  toilette 
(Signature  £11-£15,  6-0  £13.75-£18.75).  A 
range  of  hair  and  body  products  is  also 
available  in  both  fragrances,  comprising: 
Shiny  Hair  Repair  shampoo  (185ml,  £6, 
£7.50);  fixative  hair  gel  (100ml,  £6,  £7.50); 
bath  and  shower  gel  (150ml,  £6.50,  £7); 
deodorant  spray  (150ml,  £6.50,  £7.50); 
deodorant  stick  (40ml,  £6,  £7)  and  after 
shave  skin  conditioner  (50ml,  £10, 
£12.50).  June  Green  Associates,  Studio  4, 
Parkstead  Lodge,  31  Upper  Park  Road, 
London  NW32UL. 


Ah  so! 


Japanese  cosmetics  company  Kanebo  are 
launching  their  first  national  advertising 
campaign  next  month. 

The  campaign  will  show  the  range  of 
Kanebo's  skincare  products,  launching 
their  Exclusive  Bio  range. 

Four  advertisements  each  demonstrate 
Kanebo's  Japanese  heritage  and  the  use  of 
"natural"  products.  Kanebo  first  began 
selling  their  products  in  the  UK  eight  years 
ago,  through  department  stores  and 
selected  pharmacies.  Kanebo  Division  of 
OBL  Manufacturing  Ltd,  Bore  Lane, 
Newbury,  Berks  RG14  5TD. 


Testing  time 

Rimmel  are  running  a  trial  television 
campaign  on  their  cosmetics. 

After  the  initial  burst  in  the  Granada 
region,  using  a  30  second  commercial, 
they  will  make  a  decision  about  extending 
the  support,  say  Rimmel  International  Ltd, 
17  Cavendish  Square,  London  W1M0HE. 


Eye  to  eye 


Helena  Rubinstein  are  introducing 
Existence  Eye  Structurer  gel  (£15.50). 

The  light  blue  tinted  gel  is  completely 
fragrance-free  and  has  been 
opthalmologically  tested.  Helena 
Rubinstein,  Central  Avenue,  West 
Molesey,  Surrey. 


■  '■  -  —  -   


Taking  the 
waters  on  TV 

Bath  Spa  Natural  Products  are  promoting 
their  Aquae  Sulis  hair  and  skin  care  range 
with  television  advertising  in  the  HTV  and 
TSW  areas. 

The  products  (priced  from  £2.99  to 
£6.95)  incorporate  Bath's  natural  spring 
water  and  packaging  takes  its  inspiration 
from  the  Roman  marble  pillars  of  the  town. 
The  range  is  not  tested  on  animals. 

As  well  as  the  television  advertising, 
further  promotional  activity  and  products 
are  planned.  Bath  Spa  Natural  Products, 
11  Westgate  Street,  Bath. 


On  hand 


Mavala  are  advertising  their  hand  and  nail 
care  products  on  local  radio  and  in  the 
women's  Press  over  the  next  three  months. 

Advertisements  for  both  lines  on 
London's  Capital  Radio  run  from 
September  21  to  November  23.  The  nail 
care  lines  also  feature  in  the  November 
issues  of  Good  Housekeeping  and  Prima, 
plus  two  issues  of  Woman 's  Own  and  one 
of  Woman,  while  the  hand  care  products 
will  be  seen  in  the  September,  October 
and  November  issues  of  Woman 's  Journal 
and  EUe,  and  the  October  issue  of 
Cosmopolitan.  Mavala  Laboratories  Ltd, 
16  Morewood  Close,  London  Road, 
Sevenoaks,  Kent  TN132HU. 


Numark  savers 

Numark  brands  on  offer  in  September 

include:  Canderel,  Colour  Story,  Cow  &  Gate  baby 
meals  and  yogurts,  Dettol,  Elastoplast  pre-cut  plasters, 
Empathy  shampoo  and  conditioner,  Farley's  rusks, 
Libra  press-on  towels  and  panty  liners,  Lil-lets,  Nice 
'N  Easy,  Peaudouce  Babyshps,  Ultrabnte,  SUvikrin 
hairspray.  Sunsilk  shampoo,  styling  mousse  and 
hairspray,  lordans  Crunchy  Bars,  471 1  and  a  range  of 
Mars  products. 

Extra  value  offers  are  running  on: 

Henna  treatment  wax,  Nivea  haircare  and  Wella  hair 
set/colour  set. 

An  eye  makeup  kit  is  being  offered  with 
Impulse  body  spray  gift  sets. 
Numark,  51  Boreham  Road,  Warminster, 
Wilts.  BA128JU. 
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COUNTERPOINTS 


New  look 
Wella  Balsam 


Wella  are  relaunching  their  Balsam  range 
of  shampoos  and  conditioners. 

There  are  now  three  Wella  Balsam 
shampoos  and  conditioners:  extra  light, 
extra  shine  and  extra  rich.  The  extra  light 
variants  with  wild  mint  have  mild 
formulations  specially  developed  for 
frequent  use  and  suitable  for  all  hair  types. 

Balsam  extra  shine  variants  are  also 
suitable  for  all  hair  types,  and  feature  a 


creamy  consistency  and  extract  of 
coconut.  Finally,  for  dry  or  damaged  hair 
there  are  Balsam  extra  rich  shampoo  and 
extra  rich  conditioner  with  natural  herbal 
extracts  including  yarrow  and  rosemary. 

Targetted  at  16-34  year  old  women, 
new  Wella  Balsam  is  packaged  in 
pearlised  cream  bottles  with  a  colour 
coded  design  to  make  it  easy  for  the 
consumer  to  differentiate  between  the 
variants. 

The  range  will  be  supported  by  £2 '/2  m 
advertising  campaign  which  breaks  on 
television  in  January  1988.  Wella  Great 
Britain,  Wella  Road,  Basingstoke,  Hants 
RG224AF. 

Lypsyl  goes 
nocturnal 

Ciba  are  adding  a  Lypsyl  Night  Time  Gel 
to  the  Lypsyl  range.  A  lOg  pack  of  the 
moisturising  gel  which  contains  aloe  vera 
will  retail  at  £0.86.  It  is  available  in  packs 
of  24  (trade  £0.56).  Ciba  Laboratories, 
Wimblehurst Road,  Horsham,  Sussex. 


Mouth  Ulcer  Relief  in  30  Seconds 


When  you  recommend  Medjjel  to  your  customers  you  are 
offering  relief  from  mouth  ulcer  pain  within  30  seconds. 
Medijel  is  safe,  totally  aspirin-free  and  is  suitable  for  both 
adults  and  children.  Which  means  when  it  comes  to  sales, 
its  a  fast  mover  too. 


edijel  Soothing  gel  and  soft,  pastilles 
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Lanvin  parfum 
presents  .  .  . 

Lanvin  Parfums  have  introduced  a  new 
presentation  of  their  classic  fragrance 
Arpege. 

Arpege  eau  de  parfum  is  stronger  than 
eau  de  toilette  but  less  concentrated  than 
perfume.  Packaged  in  slim  black 
containers,  banded  with  gold,  it  is 
available  in  three  sizes  of  spray  and  a 
bottle  (£20-£36). 

And  as  from  this  week,  Eylure  have 
taken  over  UK  distribution  for  all  the 
Lanvin  frangrances:  Arpege,  Clair  du 
Jour,  Lanvin  for  Men,  and  Monsieur 
Lanvin .  Eylure  Ltd,  Grange  Industrial 
Estate,  Uanlrechla  Way,  Cwmbran, 
Gwent. 


Cachet  in  on  this 
for  Xmas  

House  of  Matchabelli  are  promoting  their 
Cachet  fragrance  for  Christmas  with  a 
specially  presented  9ml  eau  de  toilette 
spray  and  television  advertising. 

A  pre-pack  containing  18  units  each  in 
a  soft  pink  pochette  will  be  available  for 
positioning  on-counter  and  will  be  backed 
by  a  20-second  commercial  on  air  from  the 
last  week  of  November  until  Christmas. 

The  national  advertising  campaign 
represents  a  spend  of  £900,000  and  the 
company  says  it  will  probably  make 
Cachet  the  second  most  heavily  supported 
female  fragrance  this  Christmas.  Prince 
Matchabelli,  Victoria  Road,  London 
NW106NA 
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TENSION  HEADACHE? 


17%  of  the  UK  adult  population  (7!6 
million  people)  get  the  symptoms  of  Tension 
Headache.  And  each  pharmacy  gets  on 
average  between  12  and  14  requests  every 
week  for  advice  about  headaches  or 
recommendation  for  treatment. 

Tension  Headache  is  the  result  of  a 
cycle  which  usually  begins  with  the  stress  of 
everyday  living  at  work  and  home -rush- 
hour  travel,  meetings  and  shopping  with  the 
children.  This  can  cause  muscular  tension, 
which  often  results  in  Tension  Headache. 
The  condition  is  variously  described  as  a 
vice-like  pressure  on  top  of  the  head,  or 
pain  in  the  forehead  or  neck.  Simple  anal- 
gesics often  give  inadequate  relief. 

The  Tension  Headache  is  in  itself  stress- 
ful, so  the  cycle  starts  again. 

The  result  is  a  continuing  Tension  Head- 
ache, which  can  last  all  day.  Syndol  is  a 
specially  formulated  analgesic  designed 


to  break  the  cycle  of  stress  and  muscular 
tension  in  Tension  Headache.  It  does  this  in 
three  ways: 

1.  Codeine  and  paracetamol  block  pain 
fast. 

2.  Caffeine  has  been  shown  to  enhance 
the  analgesic  effect  of  paracetamol. 

3.  Doxylamine  succinate  has  a  proven 
action  which  helps  Syndol  relieve  the 
muscular  tension  of  Tension  Headache. 

Syndol  is  the  analgesic  specifically 
formulated  for  Tension  Headache,  and  is  an 
appropriate  recommendation  whenever 
patients  ask  for  advice,  or  an  analgesic. 

SYNDOL- FROM  PRESCRIPTION  TO 
PHARMACY  SUCCESS  IN  THE  TREATMENT  OF 
TENSION  HEADACHE. 
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Cream  and  Ointment  -  Containing  Hydrocortisone  BP  1% 
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PRODUCT 

Presentation  Efcortelan  P  Cream  and 
Ointment  contain  10%  Hydrocortisone  BR 
Indications  For  the  treatment  of  irritant 
dermatitis,  contact  allergic  dermatitis  and 
insect  bite  reactions. 

Dosage  and  administration  Use  sparingly 
over  a  small  area  once  or  twice-a-day  for  a 
maximum  period  of  1  week. 
Contra-indications  Do  not  use  on  the 
eyes  or  face,  ano-genital  region,  or  broken 


INFORMATION 

or  infected  skin.  Do  not  use  in  pregnancy 
without  medical  advice.  Not 
recommended  for  use  in  children  under  10 
years  of  age  without  medical  advice. 
Product  Licence  numbers  Efcortelan  P 
Cream  0004/0327.  Efcortelan  P  Ointment 
0004/0326. 

Product  Licence  holder: 

Glaxo  Operations  UK  Limited 
Greenford,  Middlesex  UB6  0HE 


Further  information  on  Efcortelan  P  (trade  mark)  is  available  on  request  from:  Glaxo  Laboratories  Limited,  Greenford,  Middlesex  UB6  0HE 


9X0  Leaders  in  topical  steroid  therapy 


■COUNTERPOINTS 


Spray  days  

Yardley  are  backing  their  range  of  body 
sprays  with  a  £400,000  national  television 
campaign  this  month. 

The  commercial  will  run  from  next 
week  until  the  beginning  of  November,  say 
Yardley  Ol  London  Ltd,  Miles  Gray  Road, 
Basildon,  Essex. 

For  male 
eyes  only 

Gillette  are  supporting  Contour  Plus  with 
a  new  television  advertising  campaign 
this  month. 

The  new  commercial,  running 
nationally,  will  be  slotted  into  peak 
evening  viewing  times  and  programmes 
with  high  male  ratings  such  as  American 
football  and  the  new  Night  Network.  It 
forms  pari  of  a  total  £2. 5m  campaign  for 
the  brand  this  year.  Gillette  UK  Ltd 
(Shaving  Division),  Great  West  Road, 
Isleworth,  Middlesex  HA7 1JH. 


A  free  recipe  tea  towel  is  being  offered 
with  Sucron  in  a  promotion  to  highlight 
versatility  in  cooking.  The  oiler,  flashed  on 
400g  packs,  offers  the  tea  towel  in 
exchange  for  two  proofs  of  purchase,  one 
of  which  must  be  from  a  400g  pack,  plus 
£0.20  post  and  packaging.  Sucron  is 
currently  being  advertised  in  women's 
magazines  aimed  at  the  25-54  age  group. 
Ashe  Consumer  Products  Ltd,  Ashetree 
Works,  Kingston  Road,  Leatherhead, 
Surrey  KT227JZ 


T&I  Reach 
for  sales 

Johnson  &  Johnson  are  running  a  promo- 
tion on  Reach,  dental  floss  and  Dentotape. 

A  nationwide  phone-in  competition  is 
set  to  start  in  the  Autumn,  called  "Reach  to 
the  comers  of  the  eatch  ".  To  take  part, 
consumers  provide  a  proof  of  purchase 
from  special  packs,  and  telephone  one  of 
six  regional  numbers  to  hear  questions 
about  famous  explorers.  Prizes  are  five 
holidays  to  exotic,  "hard  to  reach"  places 
worth  a  total  of  £25,000. 

The  timing  of  the  promotion  is 
designed  to  gain  maximum  benefit  from  a 
£lm  national  television  campaign  running 
until  October. 

Competition  details  will  appear  on 
special  packs  from  mid-September.  This 
will  be  backed  by  a  15p  discount  coupon 
offered  in  Chat  and  a  PR  campaign 
targetted  at  the  women's  Press.  Johnson  & 
Johnson  Ltd,  Brunei  Way,  Slough,  SL1 
4EA. 


Grapefruit 

Slimmers  Supplement 


sorbets  -Stilt 


The  Slimmers 
Natural  Choice 

UNIQUE  FOUR-  WAY  DIETARY  SUPPLEMENT 

•  NATURAL  GRAPEFRUIT  EXTRACT     •  NATURAL  HERBAL  EXTRACTS 

Valued  by  those  who  tend  to  retain 

•  NATURAL  FIBRE  AND  BULKING  fluid  while  slimming 
AGENTS  -  To  help  you  eat  less 

•  KLB6 

Cjn  help  dimming  or  weight  control  only  ds  pari  ol  j  calorie  controlled  diet 


For  farther  information  mite  to  U  K  Distributor 

APSitd.  PO  Bo,  15.  Oedhenton  West  Yorkshire  BD19 
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A  battery  of  batteries 
from  Lazaron 

A  new  range  of  zinc  chloride  batteries  is  now  available  to 
chemists. 

Lazaron  Batteries  say  their  products  are  manufactured  under 
licence  and  strict  quality  control,  and  are  sold  through  a  network 
of  distributors  providing  a  van  sales  operation  calling  on  retailers 
on  a  regular  basis. 

The  company  have  two  ranges  of  leak-resistant  batteries  — 
Super  power  and  Ultra  power.  The  Super  power  range 
comprises  HP2,  HP7  and  HP11,  with  retail  prices  ranging  from 
£0.18p.  The  Ultra  power  range  offers  six  sizes  —  HP2,  HP7, 
HP11,  PP3,  PP9  and  the  6  volt  heavy  duty  996,  with  prices  from 
£0.24p. 

Ultra  power  batteries  can  be  supplied  either  in  bubble  packs 
or  shrink  wrapped  and  Super  power  shrinkwrapped  only.  The 
company  supplies  display  stands  on  free  loan. 

Lazoron  are  also  a  distributor  of  Kodak  films  and  have 
produced  a  four  tier  dispenser  with  a  top  shelf  for  films  and  three 
shelves  for  batteries.  The  dispenser  has  a  header-board  and 
branded  shelf  strips  and  is  supplied  with  window  stickers. 
Lazoron  Batteries  Ltd,  The  Clarke  Centre,  Hennock  Road, 
Exeter,  Devon  EX28NJ. 


Lip  Service  

To  provide  an  extra  service  to  the  customer  buying  lipstick, 
Original  Additions  have  launched  disposable  lip  brushes  for  in- 
store  testing. 

Designed  to  give  good  colour  indication,  not  always 
achieved  on  the  back  of  the  hand,  100  brushes  will  retail  at  £8.50 
(trade),  say  Original  Additions  (Beauty  Products)  Ltd,  1  Elystan 
Business  Centre,  Springfield  Road,  Hayes  UB4  0UJ. 
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NEW  SUNSILK  'DE  PARFUM'  SHAMPOO. 

Sunsilk,  one  of  the  largest  haircare  ranges  in  the  UK,  now  announce  a  new  shampoc 

! 

concept:  an  'Irresistible  Fragrance  Shampoo!  Perfume  shampoos  are  already 
|  an  international  success  in  Europe,  America  and 

Australia. 

Now  research  indicates  that  Sunsilk  Shampoo  de 
Parfum,  with  a  fragrance  that  lingers  on  hair 

d 

hour  after  hour,  will  have  similar  success  / 

/ 

here  in  the  UK. 


Especially  as  it's  backed  by  our  £800,000 
advertising  spend. 

In  addition  to  a  press  campaign,  the  launch 
will  include  4  million  'scratch  and  sniff  cards 
with  15p  money-off  coupons. 


BIGGEST     BRANDS     /     BIGGEST     SALES     /     BIGGEST  PROFITS 


il 


NEW  SUNSILK  CONDITIONER  MOUSSE. 

Now  there's  a  conditioner  that's  easier  to  control,  easier  to  distribute  and  easier  to  rinse 
than  any  regular  cream  conditioner. 

What's  more,  independent  research  has  shown  that  consumers  believe  its 
conditioning  benefits  are  as  good  as  the  best  cream  conditioners. 
That's  why  we're  spending  £2.Sm  in  the  first  twelve  months  from  launch. 
The  launch  will  support  Sunsilk  Conditioner  Mousse  with  a  national 
f$     aC*Jbk  ^  second  TV  campaign,  full  colour  double-page  spreads  in  women's  press, 
I  a  national  coupon  programme  and  a  r>()ml  I  rial  Size  rack^ 
In  two  fresh  looking  150ml  variants:  'Rich'  for  normal 
hair  and  'Extra  Rich'  for  dry  or  treated  hair. 
Stock  plenty  of  both  new  products  from  Sunsilk.  It's  the 
strong    haircare    brand    with    irresistible  freshness 
everyone  profits  from. 
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O  M     THE     BIGGEST     NAME     IN     TOILETRIES     •     ELIDA     GIBBS  / 


COUNTERPOINTS 


Ciba  do  a  Do-do 
with  expectorant 

Ciba  are  launching  Do-do  expectorant 
linctus  this  week,  and  a  £1.5m  campaign 
in  the  national  Press  will  run  from 
October. 

The  cherry  menthol  flavoured  syrup 


contains  lOOmg  of  guaiphenesin  BP  per 
5ml,  and  is  being  aimed  at  the  older 
bronchial  catarrh  sufferer,  say  Ciba.  It  is 
indicated  for  productive  and  non- 
productive cough  associated  with  upper 
respiratory  tract  infection  or  irritation. 

Do-do  linctus,  a  medicine  with 
pharmacy  only  distribution,  will  not  cause 
constipation  or  sedation  and  does  not 
interact  with  any  prescribed  or  OTC 
medicines  taken  concurrently,  says  the 
company.  The  recommended  daily  dosage 
is  10ml  four  times  daily,  and  Ciba  stress  it 
has  been  prepared  for  adult  tastes  and 
indications. 

The  linctus  will  retail  at  £1 .49  for  100ml 
(£0.91,  trade).  Do-do  tablets  will  also  be 
promoted  with  the  linctus,  in  the  Sun, 
Star,  Today  and  TV  Times.  An 
introductory  bonus  deal  is  available  from 
the  sales  force  and  at  Chemex. 
Ciba  Consumer  Pharmaceutical, 
Wimblehurst  Road,  Horsham,  West 
Sussex  RH124AB 


Winning  ways 

Myplan's  Lactaid  range  has  won  the  1987 
Institute  of  Food  Technologists  award. 

The  products  received  the  award  in 
recognition  of  a  "significant  advance  in 
the  application  of  food  technology  to  food 
production".  Myplan  Ltd,  2 Pages  Crott, 
Berkhamstead,  Herts  HP4 18X. 

Crookes  ads 

Crookes  Healthcare  are  running  a  Press 
campaign  for  Hc45  hydrocortisone  cream 
this  Autumn. 

The  product  will  be  backed  by  black 
and  white  advertisements  in  Sunday 
newspapers  and  women's  magazines  until 
December. 

And  cream  E45,  while  currently  being 
promoted  by  consumer  sampling  offers  in 
the  national  and  women's  Press,  is  being 
advertised  on  a  test  basis  on  Granada 
television.  No  decision  will  be  made  about 
continuing  the  campaign  until  a  later  date, 
say  Crookes  Products  Ltd,  POBox  94, 1 
Thane  Road  West,  Nottingham  NG23AA. 

Booker  add  one 

Booker  are  adding  Polbax  to  the 
Healthcrafts  range.  It  contains  the  enzyme 
superoxide  dismutase,  and  an  extract  of 
pollen  and  pistils  plus  vitamins,  minerals 
and  trace  elements. 

SOD  stimulates  anti-oxidation  in  the 
body  and  halts  the  production  of  free 
radicals,  say  Healthcrafts.  Polbax  is  free 

434 


from  preservatives,  artificial  colours, 
flavourings,  sugar,  starch  and  glucose.  It 
is  hypoallergenic  and  suitable  for  vegans 
and  vegetarians,  says  the  company.  The 
recommended  daily  dose  is  two  to  four 
tablets  and  a  60  tablet  pack  retails  at  £4.99 
with  cases  (6x60)  available  to  the  trade  at 
£17.36.  Booker  Health  Foods  Ltd,  Canada 
Road,  Byfleet  Surrey  KT14  7JL 


ON  TV 
NEXT  WEEK 


GTV  Grampian             U  Ulsler 
B  Border                       G  Granac 
CCenlral  AAnglia 
CTV  Channel  Islands     TSW  Sou 
LWT  London  Weekend  TTV  Than 
C4  Channel  4                Bt  TV  am 

STV  Scotland 
a  (central) 

Y  Yorkshire 
hWest            HTV  Wales  &  West 
les  Television  TVS  South 

TT  TyneTees 

Amp  lex  deodorant: 

STV,Y,C,A, 

TSW,TVS,LWT,TT 

Askit  powders: 

GTV,  STV 

Andrex: 

All  areas 

Deb's  soap  dispenser: 

LWT.Bt 

Deep  Fresh: 

Y,A,TT 

Dettol: 

G,Bt 

Farley's  rusks  &  cereals:  Bt 

Fiesta  kitchen  towels: 

All  areas 

Flex: 

All  areas 

Lanacant  •  creme: 

STV 

Lanacort: 

Y,STV,LWT,C4 

Limara: 

G,Y 

Mylanta  II: 

G 

Natrena  sweetener: 

All  areas 

Nurofen: 

All  areas 

Oxy5&  10: 

All  areas 

Peaudouce  babyslips: 

Bt 

Reach  toothbrushes: 

All  areas 

Sergeant's  Rug  Patrol: 

G,Y,TVS,LWT, 

TTV,C4,Bt 

Varta  batteries: 

U,STV,G,Y,HTV,TSW 

Prof  lex  goes 

on  TV  

Ciba  have  begun  television  advertising  for 
Proflex  Sustained  Relief  capsules  in 
Yorkshire  and  Granada  regions. 

The  commercial,  which  will  be  shown 
until  the  end  of  the  year,  announces  the 
availability  of  ibuprofen  for  the  first  time  in 
a  sustained  relief  form  without 
prescription,  say  Ciba. 

Computer  graphics  and  animation  are 
used  to  show  the  pack  and  time-release 
action.  Ciba  Consumer  Pharmaceuticals, 
Wimblehurst  Road,  Horsham,  West 
Sussex  RH124AB 

Solpadeine 
encapsulated 

Winpharm  are  introducing  Solpadeine  in 
a  capsule  formulation,  available  as  blister 
packs  of  12  (£0.95)  and  24s  (£1.75).  Each 
red  and  white  capsule  contains 
paracetamol  500mg,  caffeine  30mg  and 
codeine  8mg.  The  new  formulation 
(Pharmacy  only)  leaves  no  after-taste  and 
is  easier  to  take,  say  Winpharm. 

Special  promotions  to  support  the 
launch  include  a  chemist  counter  assistant 
competition,  with  a  first  prize  of  £100 


worth  of  Marks  and  Spencer  vouchers, 
and  three  runners-up  prizes  of  £10  of 
vouchers,  for  assistants  in  each  of  four 
"territories".  There  will  be  16  prize- 
winners in  all.  The  closing  date  is 
September  18.  POS  material  includes 
shelf -edgers,  show  cards  and  pads  and 
pens.  A  national  television  campaign  will 
break  in  December.  Winpharm,  1  Onslow 
Street,  Guildford,  Surrey  GUI  4YS. 
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OWERING  PROFIT  POTENTIAL 


with  'Mulcets'  mouth  ulcer  tablets 


Autumn  Promotion 


Exciting  consumer 
advertising  support 

A  powerful  and  impactful 
advertising  campaign  will  promote 
'Mulcets'  mouth  ulcer  tablets  in 
eading  women's  and  teenage 
consumer  publications. 

•  Woman's  Weekly 

•  She 

•  Cosmopolitan 

•  Smash  Hits 

•  Woman  and  Home 


VlTAP 
C 


/  / 


M0^H  ULCER 


TABLET 


Cash  in  on  this  major  promotion  - 
ask  your  David  Anthony  Pharmaceuticals 
agent  for  more  details  or  contact- 
David  Anthony  Pharmaceuticals 
Spindus  Road,Speke  Hall 
Industrial  Estate,  Liverpool,  L24 1YA 
Telephone:  051-486  7117 


Anthony 
Pharmaceuticals 


'Mulcets'  mouth  ulcer  tablets  are  a  3M  Health  Care  product  distributed  exclusively  by  David  Anthony  Pharmaceuticals. 


Mills  Biggie*****' 


OIXCED 


What's  the 
formula 

behind  their 
success? 


Lift 


FERRERO  ROCHER 


op 


VARTA 


ARKOCAPS 


Pctsonns 


speed 
stick 


KAVLI 


It's  the  same 

that  lies 
behind  ours... 


1 

Until  somebody  sells  something,  nothing  happens. 


Desmond  S.  Cracknell 

Chairman 
October,  1961. 


ARTHUR  McCARTEN 

Marketing  Director 


SARA  SORBY  NIK  SMITH 

Product  Development  Director    General  Sales  Manager 


Chemist  Brokers,  has  helped  these  brands  and  others  to 
achieve  outstanding  patterns  of  growth: 
How? 

•  By  working  closely  with  their  management  to  produce 
an  effective  strategy  for  every  brand 

•  Using  the  strong  bonds  that  we  have  created  with 
Chemist  and  Druggist  outlets  throughout  the  country. 

•  Channelling  the  energy  of  our  specialist  sales  force  of 
over  30  people. 

•  Utilising  the  most  up  to  date  technology  provided  by 
our  Parent  Company,  Food  Brokers  Ltd,  with  its  700 
employees  and  26  years  experience. 


HAMISH  GIBSON 

Sales  Director 


All  this  has  enabled  Chemist 
Brokers  to  become  the  fastest  growing, 
selling,  marketing  and  merchandising 
operation  to  the  Chemist  and  Druggist 
Trade. 


CHEMIST  BROKERS 

Adivision  of  hxrtj  Brokers  I  united 


Milbum,  Copsem  Lane,  Esher,  Surrey  KT10  9EP 
Telephone:  0372  66891. 


OUT  AND  ABOUT 


A  herbalist's  trade 
Secrets  •  •  • 

David  Hircock  is  a  young  upwardly  mobile  pharmacist  with  a 
Filofax  but  no  time  to  use  it,  since  he  became  product  director  of 
Secret  Garden  pic.  a  company  which  is  soon  to  launch  a  range  of 
natural  toiletries  through  pharmacies.  Also  trained  as  a  herbalist, 
David  believes  pharmacists  on  the  whole  are  not  qualified  to  sell 
herbal  remedies  .  .  . 


David  Hircock  is  due  to  tell  the  BP 
Conference  that  pharmacists  should  not 
necessarily  be  m  charge  of  herbal  remedies. 

"Before  we  introduce  legislation 
restricting  sales  of  certain  herbs  to 
pharmacists  and  herbalists,  we  need  to  make 
sure  pharmacists  are  properly  educated  in 
this  area,"  he  says.  "I  agree  that  some  herbs 
should  only  be  in  the  hands  of  people  who 
know  what  they  are  talking  about  but  I  don't 
believe  pharmacists  will  have  the  time  to 
learn  enough  to  take  advantage  of  good 
legislation,  which  means  the  public  will  lose 
a  great  many  useful  remedies.  We  have  a 
fine  tradition  of  herbal  medicine  and  I  would 
hate  to  see  it  go  under  through  being  in  the 
wrong  hands". 

"In  Russia  and  China,  herbalism  is  an 
integral  part  of  health  care,  and  pharmacists 
in  some  European  countries  have  never  lost 
their  knowledge  of  herbs,  whereas  we  in  the 
UK  have  had  a  50  year  gap  and  will  have  to 
change  our  way  of  thinking." 

David  decided  to  study  herbalism  on 
qualifying  as  a  pharmacist  in  1980.  His 
favourite  subject  at  London  School  of 
Pharmacy  had  been  pharmacognosy  and  he 
was  encouraged  to  pursue  it  with  a  four  year 
course  at  the  School  of  Herbal  Medicine, 
Tunbridge  Wells.  On  becoming  a  member 
of  the  National  Institute  of  Medical 
Herbalists,  he  set  up  in  practice  in  Croydon. 

The  course  was  at  least  as  demanding  as 
the  pharmacy  degree.  As  well  as  learning 
about  300  herbs,  he  had  to  put  in  500  hours' 
clinical  practice  under  the  supervision  of  a 
herbalist,  and  pay  for  it  by  doing  locums  in 
his  spare  time.  The  herbalism  course  had  a 
much  greater  clinical  emphasis  than  the 
pharmacy  degree  and  he  noticed  the  lack  of 
training  pharmacists  are  given  in  differential 
diagnosis. 

"Pharmacists  are  not  taught  to  ask  the 
right  questions,"  he  says.  "Patients  coming 
to  see  me  as  a  herbalist  expect  a  lot  more 
than  from  a  pharmacist.  They  expect  a 
diagnosis  as  well  as  a  cure.  The  average 
pharmacist  probably  can't  distinguish 
chicken  pox  from  measles  unless  they've  had 
a  younger  brother  or  sister  with  it." 

At  his  Croydon  practice,  now  being  run 
by  colleagues  while  David  builds  up  the 


rapidly-expanding  Secret  Garden  empire, 
he  has  a  surgery  and  a  large  dispensary 
where  remedies  are  tailor-made  for 
individual  patients.  "I  give  patients  an  hour's 
consultation  on  the  first  appointment  and 
half  an  hour  on  the  second,  to  form  a  clear 
view  of  their  needs.  It  would  be  unthinkable, 
on  that  amount  of  information,  to  give  them 
standard  remedies.  Everyone  needs  a 
slightly  different  treatment.  The  beauty  of 
herbal  medicine  is  that  you're  not  tied  to 
specific  remedies."  As  a  result  he  has  to 
make  tinctures,  creams,  suppositories  and 
capsules  that  are  not  available  from  herbal 
products  suppliers. 

He  bemoans  the  fact  that  most 
pharmacists  don't  have  the  luxury  of  time  to 
have  what  might  be  considered  a  placebo 
effect  on  the  patient.  "It's  not  just  the 
medicine  I  give  that's  important  but  also  the 
way  patients  feel  about  themselves  and  their 
treatment,"  he  explains.  "This  is  something 
pharmacists  have  a  lot  to  learn  about.  It's  a 
pity  there's  such  a  great  force  out  there  with 
no  time  to  do  anything!" 

Pharmacists  could  get  a  good 
introduction  to  herbalism  from  the  one  year 
tutorial  course  at  the  School  of  Herbal 
Medicine.  "They  would  find  it  so  fascinating, 
they  would  then  have  to  go  on  the  four  year 
course!"  he  believes.  He  is  willing  to  put 
pharmacists  in  touch  with  their  local 
herbalists  so  they  can  see  what  goes  on  and 
have  the  option  of  advising  patients  to  see  a 
GP  or  a  herbalist,  or  both. 

David  has  by  no  means  rejected 
orthodox  medicine  and  would  still  refer 
patients  with  serious  diseases  to  an  orthodox 
doctor  or  recommend  aspirin  if  he  thought  it 
was  the  best  treatment.  He  does  not  deal  only 
with  minor  ailments.  He  has  successfully 
treated  congestive  heart  failure,  high  blood 
pressure  and  arthritis,  and  doctors  have 
referred  to  him  patients  who  have  not 
responded  to  conventional  therapy.  Most 
patients  consult  him  for  skin  problems. 

"Unfortunately  most  people  seek 
herbalists  when  all  else  has  failed.  If  they'd 
come  sooner  we  might  be  able  to  do  more." 

He  has  seen  far  fewer  side  effects  with 
herbal  remedies  than  with  conventional 
drugs,  although  cures  tend  to  come  much 


more  slowly.  He  believes  firmly  in  this  more 
gentle  approach.  "Doctors  are  using  a 
myriad  of  antibiotics  when  a  crushed  garlic 
clove  every  day  does  wonders  for  chronic 
chest  infection",  he  claims,  stressing  that 
deodorised  garlic  is  no  good  because  it  has 
the  active  principle  removed. 

Herbal  teas  are  also  a  useful  addition  to 
the  pharmacist's  armamentarium, 
particularly  common  chamomile  (German) 
for  peptic  ulcers  and  most  stomach 
complaints,  and  spearmint  for  stress  when 
the  patient  needs  to  be  relaxed  but  alert.  The 
correct  dose  is  essential  —  one 
tablespoonful  of  the  herb  infused  for  10-15 
minutes  with  half  a  pint  of  hot  water  and 
taken  three  times  daily. 

Secret  Garden  was  born  when  he  was 
designing  herbal  teas  for  a  company  which 
wanted  a  large  range  of  top  quality  natural 
toiletries.  They  gave  him  an  open-ended 
budget  and  said  "do  your  best." 

"It  was  too  good  an  opportunity  to  miss, 
so  I  got  together  with  the  best  cosmetic 
scientist  I  could  find  who  dealt  in  natural 
products.  We  decided  our  herbal  extracts 
would  have  to  be  the  same  quality  I  used  on 
my  patients  so  we  grew  the  herbs  ourselves 
or  supervised  their  growth,  and  I  made  all 
the  extracts.  Now  I  know  the  quality  I  want,  I 
ask  someone  else  to  make  them.  We  go 
straight  to  the  distillers  overseas  for  our 
essential  oils,  because  cutting  out  the 
middleman  means  prices  are  much  lower 
than  in  the  UK  and  there  is  less  risk  of 
adulteration." 

Secret  Garden  opened  their  first  shop  in 
London's  Regent  Street  last  March,  selling 
aromatherapy  face  and  body  treatments, 
aromatic  oils,  haircare  and  other  natural 
skin  products,  some  of  which  David  makes 
up  in  the  shop  to  individual  requirements. 
Another  shop  is  about  to  open  in  Marbella, 
Spam,  and  two  more  are  planned  for 
London.  Later  this  year  they  hope  to 
introduce  products  into  "upmarket" 
pharmacies  and  department  stores. 

There  is  a  marked  contrast  between  the 
mystique  of  the  herbalist's  consulting  room 
and  the  cut  and  thrust  of  West  End  retailing. 
But  David  enjoys  both  and  finds  it  hard  to 
conceal  his  enthusiasm  at  selling  £50  worth 
of  bath  pearls  to  an  Arab  tourist! 
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Beatson  Clark  Glass 
-What's  In  It  For  You? 


Nothing  goes  together  so  successfully 
as  a  good  product  and  a  beatson  clark 
glass  container. 

They  form  the  perfect  partnership 
in  a  hard  competitive  world  -  a  world 
where  design,  colour  and  eye-appeal  is 
the  criteria  for  commercial  success. 

After  200  years'  experience,  we 
believe  we're  well  qu  alifi  ed  to  meet  that 
criteria  with  speed,  economy  and  flair. 

and  with  an  output  of  5oo  million 
glass  containers  a  year,  we  are  proud 
to  be  Europe's  No.  i  supplier  to  the 
world's  pharmaceutical  industry  - 
and  a  growing  international  force 
in  food,  drink,  cosmetics  and  other 
important  industries. 

if  you  have  the  product,  beatson 
Clark  can  make  its  potential  pay  - 
handsomely. 

Total  Flexibility 

Whatever  your  product,  Beatson  Clark 
have  the  expertise  to  exploit  its 
viability  to  the  full  -  from  glass  con- 
tainer to  manufacture,  distribution 
and  display. 

we  start  with  your  product  and  we 
tailor-make  the  answer  -  fast. 


Design  Innovation 

Backed  by  a  huge  research  and 
development  investment,  we  use  the  most 
up-to-date  computer  design  facilities 
to  blend  originality  with  feasibility. 

you  gain  maximum  product  appeal 
right  from  the  start. 

Outstanding  Quality 

Quality  control  at  Beatson  Clark 
is  second  to  none. 

Constant  TV.  monitoring  through- 
out GLASS    MELTING  MAINTAINS  A 

consistently  high  quality. 

Ours  are  the  standards  by  which 
others  are  judged. 

Manufacturing  Capability 

Our  manufacturjng  potential  is  based 
on  the  most  sophisticated  high  speed 
production  equipment  -  for  long  or 


short  runs  over  a  wide  range  of  shapes 
and  sizes- 

It  already  produces  500  million 
units  each  year  . . . 

'Clean  Room'  Conditions 

the  manufacturing  process  at 
Beatson  Clark  takes  place  in  a  carefully 
controlled  'clean  room'  environment 
for  certain  pharmaceutical  containers 
which  is  continually  monitored. 

These  stringent  standards  ensure  a 
better  finished  product  and  consistent 
value  for  money. 

Personal  Service 

Despite  the  size  and  standing  of 
Beatson  Clark,  the  company  is  still  a 
close-knit  family  business. 

Friendly,  personal  service  is  our 
mainstay,  and  always  will  be. 

If  you  think  we  could  provide  the 
service  you  want  please  write  or  phone. 
We  would  be  pleased  to  hear 

FROM  YOU. 

Beatson  Clark  plc,  23  Moorgate  Road, 
rotherham,  south  yorkshire  s60  2aa. 
Telephone:  Rotherham  (0709)  379141. 
Telex:  54329.  Fax  No:  0709  363476. 


BEATSON  CLARK  plc 


AMONG  SO  MANY 
THERE  IS  ALWAYS  ONE 
WHO  SHINES  THROUGH 

NORTON  X 

A  COMPANY  COMMITTED  TO  YOU 


One  of  Britain's  finest  pharmaceutical  companies  with  leading 
development  and  manufacturing  facilities  in  the  U.K.  and  Eire. 


H  N  Norton  &  Company  Limited,  Patman  House.  George  Lane.  South  Woodtord.  London  E18  2LS 


The  source  with  some 10,000 varieties 


Thanks  to  Sangers,  being  in 
business  as  a  Photo  Chemist  need 
not  simply  be  about  selling  film. 

We  offer  the  Photo  Chemist 
the  most  comprehensive  and  up- 
to-date  service,  from  one  source. 
Up  to  10,000  product  lines  include 
all  the  brand  leading  ranges  of 
cameras,  video  equipment,  films 
and  accessories  that  will  not  only 
attract  new  customers  —  but  will 
keep  them  coming  back  for  more! 

And  not  only  can  we  supply 
the  best,  we  aire  also  here  io 
help  you  to  develop  a  profitable 
photographic  service  —  feel  free 
to  make  the  most  of  our  expertise, 
experience  and  resources. 

Don't  forget  there  is  a  massive 
untapped  market  among 
customers  simply  bringing  in  their 
films  for  processing  —  for  add-on 
sales  such  as  albums,  pocket 
cameras  (Sangers  are  sole 


distributors  of  leClic  and 
Keystone)  and  Duracell  batteries, 
and  of  course  our  wide  selection 
of  film  brands. 

All  Sangers  merchandise  is 
competitively  priced,  which  means 
it  offers  an  attractive  margin  on 
return  -  with  the  added  bonus  of  a 
next  day  delivery  service  to  most 
parts  of  the  UK,  (if  you  order  before 
4  pm,  subject  to  that  day's  delivery 
schedule),  and  a  specialist  National 
Sales  Force. 

And  you  can  be  sure  that  with 
Sangers  you'll  always  be  one  step 
ahead  of  the  competition  with  the 
very  latest  products  supported  by 
exciting  and  regular  promotional 
activity. 

If  we  do  not  already  have  the 
pleasure  of  serving  you,  please 
contact  Roy  Smiljanic  at  Sangers 
who  will  be  pleased  to  discuss 
your  requirements. 


PHOTOGRAPHICS  WHOLESALE  LTD 

Priory  House,  Pitsford  Street, 
Birmingham  B18  6LX 

Telephone:  (Sales)   021-554  3811 
(Admin)  021-523  4471 


Compacts 
still 
rising 


The  market  for  compact  cameras  is  on  a  high 
at  the  moment  —  volume  sales  are 
increasing  by  as  much  as  20  per  cent  a  year 
and  the  non-autofocus  sector  is  thought  to  be 
moving  even  more  quickly  at  some  30  per 
cent  per  annum,  according  to  estimates  from 
some  manufacturers. 

This  year  retailers  are  expected  to  sell 
around  1.6-1.9  million  compact  cameras 
compared  with  1.5  million  sold  last  year. 
Chemists  (excluding  Boots  who  are  thought 
to  have  a  9  per  cent  share)  will  probably  sell 
some  70,000  this  year,  according  to  trade 
estimates.  The  total  market  for  still  cameras 
is  put  at  around  3  million  units. 

Among  others,  Pentax  are  hoping  to 
make  mroads  into  the  compact  market.  They 
have  already  made  a  stir  with  the  launch  this 
Spring  of  their  Zoom  70  —  "the  only 
compact  with  a  power  zoom  lens".  At  almost 
£200  it's  not  cheap  but  Pentax's  product 
manager  Mike  Josephs  told  C&D  recently 
that  in  some  cases  it's  proving  an  impulse 
purchase,  so  taken  are  some  people  with  the 
novelty  of  the  motonsed  35-70mm  zoom 
lens. 

The  camera  has  been  a  number  one 
seller  in  Japan.  Two  production  lines  are 
working  non-stop  to  meet  demand. 

Mr  Josephs  attributes  the  camera's 
popularity  partly  to  television  advertising 
which  finished  in  July  and  cost  around 
£1.5m  at  rate  card.  "There's  a  strong 
possiblity  of  more  advertisements  at  the  tail 
end  of  the  year,"  says  Mr  Josephs. 

But  you  don't  have  to  spend  £200  to  get  a 
Pentax  compact  camera.  The  company  has 
a  four  camera  range  under  the  Pino  banner, 
pnced  from  £30  to  £70.  The  latest  addition  — 
the  Pino  35S  launched  last  month  —  is  tested 
on  p453. 

There  is  no  advertising  for  these  cheaper 
cameras  yet.  Mr  Josephs  told  C&D  that 
Pentax  concentrates  on  promoting  their  top- 
of-the-range  flagship  products  like  the 
Zoom-70.  However,  if  returns  from  the 
Zoom-70  promotions  are  sufficient  then  the 
Pino  range  may  receive  some  backing 
towards  the  end  of  the  year. 

The  boom  in  compact  camera  sales  is 
probably  partly  due  to  people  trading  up 
from  110  and  disc  cameras.  The  appearance 
of  "easy  load"  compact  cameras  may  also 
stimulate  sales  by  reducing  the  fear  that 
some  110,  126  and  disc  format  users  may 
have  had  about  putting  in  a  35mm  film. 
Chemist  &  Druggist  5  September  1987 


Polaroid's  new 
Onyx  camera 
reveals  all 


...new  ones  keep  coming 


Launches  of  new  compact  cameras  continue 
unabated.  Ricoh,  supplied  by  Photopia 
International,  recently  added  two  new 
compacts  to  their  range:  the  TF-900  to  sell  at 
around  £180  and  AF-500  priced  at  just 
under  £100.  They  also  launched  an  updated 
version  of  their  FF-70  —  the  FF-700  which  is 
expected  to  sell  at  around  £150. 

Many  independent  chemists  may  think 
the  prices  a  bit  high  for  them  and  Ricoh  do 
have  compact  cameras  starting  at  around 
£50  to  satisfy  demand  for  cheaper  models 
with  fewer  features.  However,  when  you 
look  at  the  success  of  the  top  of  the  range 
dual  or  zoom  lens  compacts  which 
command  a  £200  price  tag  then  it  would 
seem  that  the  average  amount  people  are 
willing  to  spend  is  increasing,  Photopia 
International's  marketing  manager,  Mike 
Shailes  told  C&D  recently. 

Photopia  are  planning  an  advertising 
campaign  for  their  compacts  including 
advertisements  in  national  daily  newspapers 
with  the  main  part  of  the  campaign 
happening  around  Christmas. 

Mr  Shailes  said  the  Ricoh  range  is  doing 


well  at  present.  "We  have  just  completed  in 
July  the  biggest  month  we've  ever  had.  Sales 
were  50  per  cent  up  on  the  same  time  last 
year."  Figures  for  July  1986  were  40  per  cent 
up  on  those  for  July  1985  and  Mr  Shailes 
conceded  that  "ii  we  are  going  to  set  records 
then  we  will  set  them  in  July  or  November". 

Distributors  J.J.  Silber  have  moved  into 
the  fashion  accessory  sector  of  the  camera 
market  which  they  feel  could  be  worth  some 
£2-£3m  this  year,  with  room  for  growth.  The 
Hahna  Put  cameras  (see  C&D  July  25,  pl79) 
come  in  a  choice  of  formats  (35mm  or  110) 
and  a  range  of  colours.  A  display  stand 
comes  free  with  orders  of  20  cameras  and 
marketing  manager  Steve  Maine  says  the 
cameras  are  more  effectively  merchandised 
if  they  are  grouped  together. 

Also  on  the  fashion  front  Keystone  are 
advertising  Le  Che  in  women's  magazines 
with  emphasis  over  Christmas.  Also  for 
Christmas  there  will  be  free  bright  coloured 
Le  Clic  umbrellas  available  m  exchange  for 
proofs  of  purchase.  The  offer  begins  this 
month  running  until  December.  PR  support 
for  the  brand  also  continues. 
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Variations  on 
a  theme 

by  Stanley  Bowler,  HonFRPS,  FBKS,DGPh 


Olympus  keep 
snapping 

Olympus  camera  product  manager,  Tony 
Laughton,  also  feels  that  disc  and  110 
camera  sales  are  declining  because  people 
are  trading  up  to  35mm  compacts,  usually  at 
the  lower  prices  ll  they  are  moving  from  1 10 
or  disc. 

Single  lens  reflex  cameras  also  appear  to 
be  suffering,  unit  sales  continue  to  fall  and 
may  be  as  low  as  380,000  units  this  year. 
With  sales  of  video  cameras  catching  up 
(predicted  at  some  100,000  units  this  year)  it 
is  possible  to  envisage  people  with  top  of  the 
range  auto-everythmg  compact  cameras 
trading  up  to  a  video  camera  without  going 
via  an  SLR. 

This  Christmas  Olympus  will  be  back  on 
television  promoting  their  AF-10  camera 
which  is  "going  like  hotcakes"  according  to 
Olympus  general  manager  —  consumer 
division,  Ian  Dickens. 

Christmas  packs  for  compacts 
containing  a  camera,  film  and  case  are  also 
planned  and  will  probably  be  available  at 
the  end  of  this  month  or  beginning  of  next. 
Olympus  also  hope  to  launch  two  new 
compact  cameras  this  Autumn.  One  will  be 
priced  at  less  than  £50  and  the  other  at  under 
£80,  Mr  Dickens  told  C&D. 

I^AbyjoyillnlMftcv 
lew  volume 

On  the  minilab  front  Kodak  are  planning  to 
introduce  a  minilab  designed  for  low  volume 
users.  The  Kodak  mmilab  system  20,  already 
launched  in  the  US,  is  designed  and 
manufactured  by  Kodak  for  ease  of  use,  says 
the  company. 

To  be  priced  at  under  £40,000  the 
machine  comes  in  two  models:  the  5  inch 
model  can  produce  up  to  480  3. 5ins  X  Sins 
prints  per  hour;  the  4  inch  model  can 
produce  up  to  360  4ins  x  6ins  prints  per 
hour.  The  machine  accepts  110,  126  and  135 
size  negatives  as  well  as  disc  film. 

The  unit  takes  up  24  square  feet  of  floor 
space  and  needs  96  square  feet  for  operation 
and  maintenance.  No  plumbing  in  is 
required,  say  Kodak. 

The  4  inch  model  of  the  system  20  is 
expected  to  be  available  in  the  UK  by  the 
end  of  this  year  and  will  be  on  display  at  the 
Photolab  Expo  exhibition  to  be  held  at  the 
National  Exhibition  Centre,  Birmingham, 
starting  November  8. 

With  new  and  updated  minilabs  the 
emphasis  seems  to  be  on  simplicity  of 
operation.  Axir  launched  a  range  of 
products  that  they  claim  do  not  need  a 
skilled  operator.  Tudor  Photographic  Group 
have  also  entered  the  market  with  their 
j  750ml  multilab  minilab. 
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C&D  commissioned  an 
independent  test  of  six 
minilabs  and  although  it 
cannot  claim  to  be  a  definitive 
trial  of  minilab  performance 
the  standard  of  prints  produced 
showed  wide  variation. 

Some  care  was  taken  with  basic  technical 
details  —  not  that  the  user  would  ordinarily 
be  concerned  with  them,  but  to  try  to  ensure 
that  the  relevant  factors  would  not  be  in 
dispute. 

First  of  all,  a  modem  automatic  compact 
35mm  camera,  with  built-in  electronic  flash, 
was  used  to  expose  all  of  the  test  films.  We 
were  more  concerned  with  the  consistency 
of  the  shutter-speed(s)  than  with  their 
absolute  accuracy.  The  series  of  exposures 
were  all  made  one  after  the  other,  in  about 
two  hours  or  so,  in  constant  morning 
sunlight.  This  was  to  avoid  any  prospective 
criticisms  about  the  colour  of  the  light 
changing  during  a  day. 

The  film  chosen  for  the  tests  was 
Fujicolor  super  HR  200  ASA  (daylight/ 
electronic-flash  type)  in  standard 
24-exposure  cassettes,  bought  over  the 
counter  in  the  ordinary  way,  having 
checked,  though,  that  each  of  the  cassettes 
carried  the  same  emulsion  number  and 


expiry  date.  The  expiry  date  was  1989-2. 

A  series  of  exposures  was  made,  as 
nearly  identical  as  possible  on  five  subjects  i  i 
(using  a  tripod  throughout  to  avoid  camera- 
shake  which  might  have  spoilt  definition)  in 
sets  of  three:  one  at  plus  one  stop,  the  auto  \ 
exposure  reading  and  minus  one  stop. 

The  six  exposed  cartons  of  film  were 
then  passed  over  to  a  member  of  C&D  staff  ■  j 
who,  in  turn,  handed  one  of  them  to  each  of 
six  minilabs  (films  taken  to  labs  No  1,  2  and  6 
were  put  through  the  1  hour  service,  theji 
other  three  through  the  next  day  service).! I 
The  names  of  these  minilabs  was  not|j 
disclosed  to  the  tester  either  before  or  after; 
the  assessment  of  the  results  obtained.  The 
sets  of  prints  were  arbitrarily  numbered  1  to)  J 
6  for  reference. 

The  results  j 

The  ninety  6ins  x  4ins  prints,  as  received,; 
ranged  in  quality  from  moderately  good  to 
plain  awful.  To  reduce  the  task  of  final 
assessment  to  manageable  proportions,  one 
print  from  each  group  of  three  sets  off 
"bracketed"  exposure  was  chosen  by  the; 
tester  and  a  member  of  C&D  staff  by  mutual 
agreement  —  this  was  done  in  daylight. 

The  selection  was  not  made  on  the  basis: 
of  the  best  print  from  the  supposedly 
"correct"  exposure,  but  from  the  best  results! 
which  the  minilab  had  been  able  to  obtain 
from  any  one  of  them. 
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The  five  prints  from  each  of  the  six 
mirulabs  were  then  mounted  on  to  a  black 
card  in  columns  duly  numbered.  The  top 
and  bottom  rows  of  pictures  were  taken  with 
electronic-flash  indoors  without  daylight. 
Only  one  of  these  sets  of  prints  was 
acceptable  .  .  .  the  rest  could  have  been 
described  as  up  to  American  television 
standard,  NTSC.  This  is  usually  irreverently 
translated  by  cynical  technicians  as  "Never 
Twice  the  Same  Colour". 

The  vertical  alignments,  of  course, 
helped  to  show  up  the  inconsistencies 
between  different  mini-labs.  As  an  example, 
the  column  of  prints  from  mmilab  No.  4  had 
a  deep  pink  colour  bias  and  was  flanked  by 
No.  3  and  No.  5,  both  of  which  had  a 
markedly  green  colour  cast. 

It  was  difficult  even  to  choose  a  set  of  five 
prints  as  the  most  acceptable.  Charges 
appeared  to  have  little  relation  to  the  quality 
of  the  product  (see  table  1  for  costs). 

Not  one  of  the  six  labs  managed  to 
reproduce  the  intense  blue  of  a  variety  of 
campanula  against  its  green-leaved 
background  in  sunlight.  Of  the  thirty  prints 
on  the  panel  not  more  than  half-a-dozen 
were  really  acceptable. 

Running  a  minilab  requires  a  degree  of 
operator  skill  if  only  in  ability  to  follow 
instructions.  And  consistent  results  require 
good  in-process  control.  Therefore  the 
blame  for  poor  results  cannot  be  placed 
solely  on  the  machinery.  Although 
consistency  of  performance  of  individual 
makes  of  minilab  was  not  within  the  scope  of 
this  test,  the  quality  of  prints  obtained  from 
the  six  minilabs  varied  widely. 

Since  women  are  less  subject  to  colour 
blindness,  three  were  asked,  separately,  for 
their  opinions.  The  opening  question  was 
simply:  "What  do  you  think  of  these?" 
pointing  to  the  panel  of  prints.  None  of  them 
had  any  interest  in  the  technical  aspects  of 


photography  and  were  chosen  for  that  lack 
of  infection. 

First,  the  tester's  home  help  said:  "What 
lovely  bright  colours".  She  was,  apparently, 
quite  prepared  at  first  sight  to  accept  what 
she  saw.  It  is  probable  that  she  would  be 
equally  lacking  m  colour  discrimination  and 
would  tolerate  a  poor  "coloured"  television 
picture  as  it  would  need  "the  man-from-the- 
shop"  to  make  it  better. 

These  are  the  vulnerable  people,  who 
believe  rf  anything  is  wrong  it  is  most  likely  to 
be  their  fault. 

The  "let-down"  came  when  the  home 
help  was  asked  to  relate  reality  to  fiction. 
"Jean,  come  and  look  at  the  bay  window 
from  here  (the  camera  position)  —  it  isn't 
pink  is  it?"  She  was  completely  bemused 
because  it  is  pale  blue  with  white  net 
curtains.  She  has  lost  all  faith  in  the  tester's 
photographic  abilities! 

Next,  came  a  lady  some  15  years 
younger,  who  was  quite  unable  to 
understand  why  the  differently  numbered 
columns  varied  so  much  from  one  another. 
Being  slightly  more  technically-minded  she 
asked  if  they  were  from  different  films  and 
different  cameras?"  This  attitude 
demonstrates  only  too  clearly  the  reluctance 
to  blame  anyone  else  except  the  user  for 
failures,  with  almost  blind  acceptance  of  the 
"fact"  that  the  people  who  make  the  prints 
can  do  no  wrong.  What  a  nice  safe  position. 

However,  all  would  not  seem  to  be  lost, 
for  one  mmilab  at  least  seems  actually  to 
have  wondered  what  was  wrong  because 
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there  was  a  little  sticker  on  the  wallet  (from 
mmilab  No  4)  advising  the  customer  to  take 
more  care  with  exposure. 

The  third  non-technical  assessor, 
somewhat  younger  again  and  a  successful 
business  executive  in  Kensington,  simply 
could  not  begin  to  understand  why  there 
were  such  wide  variations  in  the  pictures  of 
the  same  things,  either  out-of-doors  or 
indoors,  with  a  few  of  them  pretending  to 
represent  places  and  things  she  recognised. 
Her  attitude  could  be  summed  up  very 
simply  —  "If  they  were  mme  the  lot  would  go 
straight  back".  Would  that  there  were  more 
such  forthright  people,  quite  prepared 
actively  to  complain. 

It  would  seem  that  provided  Caucasian 
flesh-tones  come  out  pinkish  and  grass  is 
reasonably  green  all  is  well. 

So,  if  you're  in  an  intemperate  hurry  — 
well,  hesitate  just  for  a  moment  and  curb 
your  impatience.  My  advice,  based  on  the 
results  here,  is  to  hang  on  to  your  money. 


The  shots  below 
show  the  variation 
in  prints  from  some 
of  the  minilabs 


Table  1:  Comparison  of  charges  made 

by  mmilabs  for  processing 

a  24  exposure  colour  film  (all  but  Lab  No.  2  were  in  Greater 

London) 

Minilab  (make. 

1  hour 

Same  day     Next  day 

outlet  type) 

service 

service  service 

Nol 

£5.99* 

£3.99 

(Konica,  independent 

pharmacy) 

No  2 

£3.99 

£3.99 

(Kis,  dry  cleaners) 

No  3 

£5.49 

£3.99 

(Kodak,  Boots) 

No  4 

£5.49 

£3.99 

(Noritzu,  Boots) 

No  5 

£5.76 

£4.96  £4.96 

(Liberty,  processing 

shop) 

No  6 

£5.99  + 

£4.99  £3.99 

(Fuji,  independent 

photographic  shop) 

*With  prints  there  was  a  free  flimsy  plastic  wallet  able  to  hold  24 

photographs  plus  a  voucher  for  50p  off 

a  Konica  film. 

+  As  an  introductory  offer 

there  was  a 

free  Konica  24  exposure 

colour  film  with  the  1  hour  service  (money  was  paid  in  advance  for 

the  processmg,  with  a  refund  for  any  that  did  not  come  out  when  the 

photographs  were  collected 

This  differed  from  the  other  labs  where 

payment  was  made  on  collection  of  the 

photographs). 
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Photo  opportunity 


David  Anthony  Pharmaceuticals  intend  to 
bring  photographic  business  back  into 
pharmacies,  according  to  the  company's 
chairman  David  Solomon. 

Pharmacists  will  have  noticed  David 
Anthony  Pharmaceuticals  taking  a  larger 
interest  in  the  photographic  market  with  the 
acquisition  of  the  Sinus  brand  and  being 
appointed  distributors  to  independent 
pharmacies  and  wholesalers  of  Fuji  film  and 
more  recently  Duracell  products. 

But  Mr  Solomon  —  a  pharmacist  himself 
—  believes  he  can  bring  pharmacists  more 
than  just  products.  As  a  distributor  DAP  has 
responsibility  for  promoting  Fuji  and 
Duracell  to  the  trade  as  well  as  supplying 
merchandising  materials  and  negotiating 
deals  for  pharmacists.  DAP  also  have  some 
influence  in  representing  pharmacists' 
interests  to  Duracell  and  Fuji  when  it  comes 
to  planning  consumer  promotions. 

Sinus  (see  C&D  Photographic  feature 
March  28)  was  acquired  to  help  overcome 
what  Mr  Solomon  saw  as  the  main  barners  to 


photographic  market  with  the  recent 
appointment  of  Bill  Christie,  previously  with 
Minolta,  as  business  development  manager. 

David  Anthony's  interest  in  selling 
photographic  products  has  not  happened 
overnight.  Mr  Solomon  told  C&D  he  has 
been  selling  Fuji  film  for  about  ten  years, 
initially  on  a  regional  basis  before  DAP 
began  national  distribution. 

Mr  Solomon  spent  the  early  part  of  his 
career  in  community  pharmacy  in 
Liverpool.  In  the  late  1970s  David  Anthony 
Pharmaceuticals  introduced  Sudocrem  to 
the  UK,  distributing  it  regionally.  In  1981  the 
brand  went  national  and  m  1984  agents  were 
taken  on.  Also  in  1984  DAP  began  selling 
Fuji  film  nationally. 

By  1986  the  company  was  expanding  so 
rapidly  —  turnover  has  risen  from  VAm  in 
the  70s  to  a  projected  £20m  +  for  '87-'88  — 
that  Mr  Solomon  realised  that  a  substantial 
cash  injection  would  be  needed.  The  sale  of 
DAP  to  the  Parkfield  group  in  October  last 
year  provided  the  financial  backing  that  he 


The  Sirius  Puppy  camera 
wrapped  up  lor  Christmas  to 
sell  at  £14.99.  Other  Sirius 
cameras  are  also  to  be  packed 
for  Christmas,  say  DAP 


pharmacists  selling  cameras.  There  is  a  fear 
among  pharmacists  that  products  on  display 
will  be  stolen.  But  display  is  the  key  to  sales, 
Mr  Solomon,  told  C&D.  Hence  the  Sirius 
display  stand  which  holds  four  of  the  lower 
priced  cameras  in  the  range.  DAP  see  the 
Sirius  products  as  good  value  for  money  at  a 
price  suited  to  pharmacies  —  up  to  around 
£40.  Mr  Solomon  hopes  the  range  will  take 
about  10  per  cent  of  the  compact  camera 
market  in  1988. 

A  £500,000  promotional  campaign 
backs  the  products  this  year  with  the  next 
burst  of  activity  planned  for  Christmas.  Mr 
Solomon  expects  some  spin-off  benefits  for 
the  cameras  from  the  advertising  of  Sirius 
lenses,  which  are  supplied  to  photographic 
dealers,  that  DAP  has  done  in  the  enthusiast 
Press. 

Initial  problems  with  getting  supplies  of 
the  Sirius  products  have  now  been 
overcome,  says  Mr  Solomon. 

DAP  hope  to  keep  up  with  trends  in  the 
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was  looking  for. 

Following  that  the  photographic  interests 
of  Spectrum  (including  Sirius)  were 
acquired  and  DAP  was  also  appointed 
distributor  of  Fuji  film  and  Duracell 
products. 

DAP's  business  is  still  split 
approximately  50  per  cent  health  care,  with 
products  such  as  Uvistat,  Dulcolax  and  3M 
products  such  as  Buf  Puf,  and  50  per  cent 
photographic  goods. 

David  Anthony  Ltd  now  consists  of  three 
subsidiary  companies:  David  Anthony 
Pharmaceuticals,  Sinus  International, 
distributing  to  photographic  outlets,  and 
Lyra  which  concentrates  on  the  incentive 
and  mail  order  sectors. 

The  company  has  a  20-strong  force  of 
sales  representatives  in  12  territories  in 
Great  Britain  and  Northern  Ireland.  The 
recent  acquisition  of  Ballinabeech  will 
enable  them  to  offer  manufacturers 
distribution  in  Eire. 


Assault  on 
batteries 


Kodak  have  been  pleased  so  far  wth  the 
reception  for  their  range  of  batteries  and 
are  optimistic  about  the  products' 
performance  over  the  next  year  or  two. 

Rob  Lightfoot,  brand  manager  for  Ultra 
Technologies  (the  venture  business  group 
set  up  to  develop  batteries  for  Kodak)  told 
C&D  recently  that  so  far  trade  reaction  to  the 
Photolife  and  Xtrahfe  cells  has  been  very 
good  and  that  Xtralife  batteries  have  found 
their  way  into  about  a  million  British  homes 
as  a  result  of  those  given  away  with  twin 
packs  of  Kodacolor  Gold  film 

Mr  Lightfoot  said  he  would  expect 
around  a  3  per  cent  share  of  the  UK  battery 
market  this  year  moving  to  around  10  per 
cent  within  18  months. 

Kodak  estimate  that  about  470-480 
million  batteries  (worth  some  £200m)  are 
sold  each  year  in  Britain  and  that  this  year 
around  38  per  cent  of  those  will  be  alkaline. 

There  are  plans  for  consumer 
advertising  but  not  until  distribution  reaches 
a  "specific  level,"  said  Mr  Lightfoot. 

To  help  achieve  distribution  and 
encourage  retailers,  chemists  in  particular, 
to  display  the  products,  Kodak  have 
produced  a  small  counter-top  dispenser 
capable  of  merchandising  eight  different 
sizes  of  the  batteries.  Mr  Lightfoot  told  C&D 
he  is  also  looking  at  putting  together  a  stand 
that  can  show  batteries  and  film.  And,  if  it's 
possible,  Kodak  may  be  offering 
pharmacists  an  outer  package  of  film  and 
batteries.  They  are  also  looking  at  trade 
deals  involving  cameras  and  batteries. 

The  9V  Ultralife  lithium  battery,  to  be 
available  this  month,  is  being  launched  into 
a  smaller  sector  —  Kodak  reckon  around  8 
or  9  per  cent  of  battenes  sold  are  of  this  type. 

The  real  "boom"  in  over  the  counter 
lithium  battery  sales  is  likely  to  come  when 
the  cells  are  available  in  the  AA  and  AAA 
plus  other  "popular"  sizes.  "That's  something 
we  are  looking  at,  as  others  are,  I'm  sure," 
Mr  Lightfoot  said. 

Duracell's  marketing  manager  Ian 
Trum,  told  C&D  that  the  company  "remains 
confident  that  its  battenes  are  supenor  to  the 
Kodak  products". 

Mr  Trum  does  not  regard  Photolife  as  a 
significant  development  and  feels  that 
Kodak's  batteries  do  not  bring  any 
significant  new  benefits  to  the  market. 

Alkaline  batteries  have  been  increasing 
in  popularity  over  the  years  and  this  year 
Duracell  expect  half  the  £250m  worth  of 
batteries  sold  will  be  alkaline  type.  The  value 
of  the  photographic  battery  market  remains 
at  around  8  per  cent  of  the  total  market. 

Duracell   continue   to   develop  and 
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promote  their  batteries.  This  year  the 
promotional  budget  is  £5m.  Of  that  £3. 5m  is 
for  promotions  around  Christmas. 

Ever  Ready  estimate  that  chemist  and 
photographic  outlets  account  for  about  19 
per  cent  of  sales  by  value. 

"Although  the  zinc  carbon  sector  still 
accounts  for  72  per  cent  of  sales  by  volume  it 
is  undoubtedly  the  alkaline  sector  which  is 
showing  the  fastest  rate  of  growth." 

Ever  Ready  claim  their  Gold  Seal  brand 
grew  by  47  per  cent  in  1986. 

Ever  Ready's  batteries  are  back  on 
television  this  Autumn  in  a  £3m  campaign 
that  runs  through  Christmas  and  the  New 
Year.  An  offer  of  a  free  personal  stereo  for 
proofs  of  purchase  begins  this  month  of 
Gold  Seal  packs  and  ends  in  March  1988. 

The  rechargeable  ni-cad  sector, 
increasingly  important  for  photographic 
equipment,  accounts  for  only  8  per  cent  of 
the  total  market,  but  showed  a  fast  growth 
rate  of  29  per  cent  in  the  year  to  March  1987, 
says  the  company. 

Vidor  last  month  introduced  a  range  of 
rechargeable  nickel  cadmium  batteries 
which  they  describe  as  particularly  suitable 
for  products  such  as  flashguns. 


Free  umbrellas  are  being  offered  up  to  Christmas  with  proofs  of  purchase  from  Le  Clic 

Revealing  business 


Bright 
Spank. 


*»TSISHIT»  IliCW! 


Panasonic  Industrial  UK  Lid.  280-290  Bath  Rd.  Slough,  Berks  SL1  6JG  Tel  0753  73181 


This  season  has  been  an  erratic  one  so  far  for 
the  processing  houses,  Keith  Harris,  chief 
executive  of  the  Association  of  Photographic 
Laboratories,  told  C&D  recently.  The  peaks 
and  troughs  in  numbers  of  films  sent  for 
processing  are  probably  mostly  due  to  the 
ups  and  downs  of  the  British  weather. 
Nevertheless  it  looks  as  though  around  85 
million  colour  negative  films  will  be 
processed  this  year,  some  7  to  10  per  cent  up 
on  last  year. 

Which  ?  magazine  from  the  Consumers' 
Association  recently  reported  on  a  survey  of 
film  processing  services.  It  had  200  rolls  of 
film  processed  by  a 
variety  of  shops,  mail 
order  companies  and 
minilabs.  Pictures  of 
the  same  24  scenes 
were  taken  on  three 
cameras  last  Sum- 
mer. The  films  were 
processed  at 
intervals  early  this 
year.  Which? 
assessed  prints  for 
faults  and  compared 
prices.  Print  quality 
was  judged  by  80 
amateur  camera 
users.  The  results 
were  then  converted 
into  rankings  of  1  to 
5,  1  being  best  and  5 
worst. 

"Best  buys",  ie 
those  producing  the 
best  prints  on 
average,  were 
judged  to  be  Dixons 
who  scored  2  for 
print  quality  and  cut 
offs  and  faults  with  a 
3  for  price.  Other 
best  buys  were  Hori- 
zon, whose  process- 
ing is  done  by 
Dixons,  and  Supa- 
snaps.  Colorama, 
Colourcare,  and 
Kodasnaps  scored  3s 
for  print  quality  and 
faults.  Fotocolour 


scored  2  for  faults  and  outdoor  print  quality, 
and  3  for  flash  print  quality.  Best  buy  among 
the  generally  cheaper  but  slower  mail  order 
offerings  was  Dixon's  Fotopost  Express. 

Minilabs  tested  included  machinery 
from  Fuji,  Copal,  Liberty  Noritsu  and  those 
labelled  Kodak.  Copal  and  Kis  minilabs 
were  among  those  that  gave  particularly 
variable  results,  says  Which?  For  print 
quality  the  labs  scored  3  or  4  (Fuji  and 
Kodak  scored  2  for  flash  pictures). 

Keith  Harris  at  APL  told  C&D  he  views  j 
such  surveys  critically  because  they  are  so 
subjective,  although  he  finds  they  do  1 
stimulate  debate  on  the  subject,  which  can 
be  advantageous. 

Chairman  of  Colourcare  International, 
Bob  Hall,  told  the  annual  meeting  of  the 
Association  of  Photographic  Laboratories 
earlier  this  year  that  his  guessed  the  number 
of  films  processed  would  continue  to  rise  by 
around  3-4  per  cent  a  year  up  to  about  93 
million  by  1990. 

He  predicted  a  fall  in  mail  order 
processing  from  around  a  28  per  cent  share 
now  to  perhaps  some  17  per  cent  in  the  next 
few  years.  Retail  is  expected  to  benefit  from 
a  fall-off  of  mail  order,  rising  to  perhaps  40 
per  cent  in  the  next  five  years.  However, 
minilabs  are  expected  to  take  most  of  the 
growth. 

Fotocolor  have  been  running  a  monthly 
competition  for  dealers'  window  displays 
with  prizes  for  the  first  three  shops  in  the  j 
draw  each  month.  To  encourage  new 
dealers  to  join  their  network  the  company  is 
offering  ten  free  films  and  processing  to 
outlets. 

Dixons  Colour  Laboratories  say  that 
dealers  using  their  Horizon  photoprocessing 
service  are  unlikely  to  be  those  who  think  the 
only  way  to  sell  D&P  is  on  price.  They  say 
they  have  consistently  researched  the 
market  and  structured  their  services  to  meet 
customer  needs.  This  is  illustrated  by  the 
choice  of  print  finish  on  the  24  hour  service. 
40  per  cent  of  consumers  still  prefer  matt. 

Alpine  Laboratories,  based  in  Sheffield, 
recently  offered  pharmacies  free  D&P  trial  to 
encourage  custom.  New  point-of-sale 
material  is  being  fitted  to  existing  customers' 
shops  and  the  company's  latest  promotion 
offers  free  film  and  mini  and  maxi  posters. 
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Instant 
support 


Polaroid  have  a  range  of  promotions  lined 
up  to  start  around  the  end  of  this  month, 
most  with  their  eye  on  Christmas. 

There  are  to  be  twinpacks  of  film  for  the 
Image  System  camera  (£13.95  rrp). 
Twinpacks  of  600  film  are  to  carry  speech 
bubbles  with  a  range  of  slogans  such  as  "are 
those  for  real!?"  which  can  be  stuck  on 
photographs.  A  free  photocassette,  with  can 
be  used  to  display  or  store  prints,  comes  with 
twinpacks  of  SX-70  film. 

Also  on  twinpacks  of  film,  there  is  to  be  a 
coupon  which  consumers  can  send  off  in 
exchange  for  a  booklet  of  four  £2.50  money  - 
off  vouchers  redeemable  during  four 
periods  up  to  September  1988. 

An  offer  on  video  film  will  allow 
consumers  to  buy  triple  packs  of  E-180 
videos  for  £9.99  rrp. 

Polaroid  are  putting  their  635 
Supercolor  camera  in  Christmas  packaging 
together  with  a  free  film  to  be  sold  at  £34.95. 


For  business  users  two  cameras  are  to  be 
available  in  an  "executive  combination". 
One  features  the  see-through  Onyx  camera 
(see  C&D  August  15,  p298)  with  a  filofax. 
The  second  is  the  Elite  camera  —  the  670 
with  a  smoked  top  —  again  with  a  filofax. 
Polaroid  say  their  film  is  often  used  for 
business  purposes. 

Press  support  for  Polaroid  products 
begins  with  a  national  campaign  starting  the 
last  week  of  this  month.  There  is  to  be 
television  advertising  in  London,  TVS  and 
Angha  regions  starting  mid-November  and 
a  national  radio  campaign  starts  late 
November,  says  the  company. 


Winding  on 


The  UK  film  market  was  worth  around 
£187m  last  year,  according  to  3M,  and  if 
estimates  of  5  per  cent  growth  are  accurate 
the  figure  could  be  pushing  the  £200m  mark 
this  year,  provided,  of  course,  the  weather 
plays  the  game. 

Konica,  who  claim  the  third  largest  film 
brand,  reckon  that  chemists  (including 
Boots)  sell  around  45  per  cent  of  films 
bought  in  the  UK. 


Konica  SR-V100  film  was  on  television 
this  Summer  and  there  are  plans,  says  the 
company,  to  extend  the  campaign  to  other 
regions  next  year.  Advertising  in  enthusiast 
Press  is  due  in  November/December. 

This  Autumn  Konica  are  to  launch  an 
SR-V3200  colour  negative  film,  claimed  as 
the  world's  fastest.  Initially  it  is  to  be 
available  in  35mm  format  with  an  rrp  of 
£3.99  for  24  exposures  and  £5.49  for  36 
exposures. 

Most  of  Kodak's  Summer  film 
promotions  have  now  finished  but  they 
promise  "exciting  promotions  for  cameras, 
film  and  video  for  Christmas,  plus  new 
products,  plus  a  few  surprises." 

The  advance  of  own  brand  colour  film 
continues  with  the  announcement  that  3M 
are  supplying  Tip  Top  drugstores  with  a 
range  of  film.  3M  say  trade  sources  indicate 
that  private  label  film  now  accounts  for  over 
50  per  cent  of  UK  colour  negative  unit  sales. 

Fuji  are  looking  at  a  twinpack  offer  on 
CN-135  24  exposure  film  for  Christmas. 

Tudor  Photographic  continue  to  offer  the 
trade  deals  with  their  products.  They  are 
offering  free  gifts  with  their  photo  frames 
until  the  end  of  October. 


Puppy  simple  camera 


•  Ideal  for  children  aged  5  and  over  RSP 

•  Uses  drop-in  110  cartridge  film 

•  No  batteries  required  JJT  Q  QQ 

•  Available  in  a  range  of  colours  Ok»       ■  ^0 


EF35  Compact  35mm  camera 


•  Simple  to  operate 

•  Built-in  flash  RSP 

•  Complete  with  wrist  strap 
and  case 

•  Available  in  black  and  red 


£29.99 


llOTEFPocketlcamera 


I  Easy  to  use. 

►  Changes  from  standard  to 
telephoto  lens  at  the  flick  of  RSP 
a  switch. 

» Built-in  flash 

>  Available  in  a  range  of  colours 


£19.99 


Mil  Compact  35mm  camera 


•  Focus-free,  easy  to  use 

#  Motor  drive  and  rewind 

•  Variable  film  speed  setting 

#  Available  in  black  only 


RSP 

£34.99 


When  it  comes  to  cameras,  there's  no  easier 
way  to  profit  than  with  Sinus.  That's  because  Sinus 
is  the  easy  choice  f®r  your  customers  and  tor  you. 

Easy  to  handle  with  a  range  of  no-nonsense 
cameras  that  give  perfect  results  every  time. 

And  easy  to  sell  with  space-saving  displays 
that  let  customers  buy  'off-the-shelf,  and  eye- 


catching pomt-of-sa 
all  year  round. 


e  material  for  fast-moving  sales 


a  camera  for  all  seasons! 


Contact  youi  David  Anthony  Pharma<  euticals 
agent  now  or  direct  at  12  Spmdus  Rjoad, 
Speke  Hall  Industrial  Estate,  Speke 
Tivefp;6oTt24 1YA. 
Find  out  how  DAP's  special  deals  or 
Sinus  jnake  profits  easier 


AS  PROMISED,  WE  DOUBLED  OUR 
SHARE  OF  THE  LONG  LIFE  BATTERY  MARKET. 

Gold  Seal  is  on  the  up  and  up. 

It's  the  fastest  growing  long  life  battery  on 

'&h<$    Inn1  Ji!<  i1  '  ! 

And  that  market  is  increasingly  the  youth 
market. 

The  young  with  their  personal  stereos  and 
their  radio  cassettes  are  major  purchasers  of  long 
life  batteries. 

That's  why  the  most  exciting  advertising  ever 
seen  for  batteries  continues  in  the  Autumn  with  a 
£3  million  television  campaign. 

And  it  carries  on  through  Christmas  and  the 
New  Year. 

Not  content  with  that,  we're  even  using  our 
packs  to  talk  to  our  market. 

In  September  we're  offering  a  free  Toshiba 
personal  stereo  in  return  for  proofs  of  purchase. 

So  given  our  success  of  last  year,  what  are 

wb  pm)m\\\mm%  vMm  ' 

More  of  the  same. 


Since  its  launch,  HC45 
has  already  established 
itself  as  the  market 
leader.  Independent  audits 
confirm  that  HC45  is  the 
biggest  selling,  most 
widely  available  OTC 
hydrocortisone  cream. 
Trust  Cream  E45 
to  relieve. 

Trust  HC45  to  treat. 


C&D  CAMERA  TEST 


Introducing  Pino  35s 


Country  of  origin:  Japan 


Distributor: 

Pentax  UK  Ltd, 

Pentax  House,  South 

Hill  Avenue,  Harrow, 

Middlesex  (tel:  01-864 

4422) 

Lens: 

35mm  f/3.8  triplet, 

fixed  focus. 

Supplementary  for 

close-up  built  in  and 

manually  operated 

Shutter: 

One  fixed  speed  of 

l/125sec 

Features: 

Neat  design,  fully 

automated,  motor 

driven  film-advance 

and  take-up;  simplicity 

1U1  Uofcri 

Batteries: 

IT"1                 I       PIT  T      ft     Jt  /»/\T 

Two  1.5V  AA  size  (MN 

1500  or  equal)  alkaline 

cells.  Note:  Ni-Cadare 

NOT  recommended 

Accessories: 

Light  shiny  black- 

plastic  purse 

Weight: 

7ozs  (200g)  without 

batteries 

Dimensions: 

43/4  ins  x  3ins  x 

l'/sins 

124mm  x  75mm  x 

48mm 

Suggested 

selling  price: 

£69.95 

Availability: 

Immediate 

This  35mm  compact  camera  has  a  beguiling 
simplicity  which  conceals  a  number  of 
interesting  features.  Nevertheless,  the 
incorporated  technical  attributes,  with  only 
a  little  thought,  can  be  convincingly  turned 
into  useful  sales  points.  The  snapshotter  who 
wishes  to  move  "up  market"  without  too 
many  complications  will  surely  appreciate 
what  is  offered. 

The  external  finish  is  satin-black,  with 
the  minimum  of  lettering  on  it  (some  of  the 
"symbol"  instructions  are  moulded-in)  and, 
as  is  usual  with  this  kind  of  camera,  the 
instruction  book  is  simple  and  clear  so  that  it 
is  easy  to  follow  and  to  remember.  Unless 
the  sequence  of  operations  is  carefully 
followed  the  camera  will  not  work,  ie  the  lens 
cover  has  to  be  opened  before  anything 
happens,  while  the  "close-up"  feature  can 
only  be  operated  with  the  electronic  flash  in 
the  "up"  position.  The  only  touch  of  colour  is 
the  red  release  button. 

35mm,  in  the  past,  has  been  plagued  by 
a  certain  amount  of  manual  dexterity  needed 
for  loading  a  camera  —  the  automatic- 
loading  feature  on  this  one  is  simple  and 
works.  Film  advance  (immediately  after 
taking  a  picture)  and  shutter  setting  are 
automatic.  Even  rewinding  the  film  after  it 
has  been  exposed  is  automatic.  One  might 
ask,  what  more  do  you  need? 

The  lens-housing  portion  of  the  body 
protrudes  slightly  from  the  overall  outline 
and  on  the  underside  of  it  is  a  slider  which 
discloses  the  35mm  f/3.8  triplet  —  at  the 
same  time  it  turns  on  the  electrics.  On  the 
right-hand  sloping  side  is  the  vertical  slider 
which  provides  the  close-up  setting  when 


The  close-up  setting  on  the  Pino  35S  worked  well  and  could  provide  a  bonus  point  for 
prospective  sales.  The  flash  reflection  in  this  picture  is  due  to  the  chart  being  glossy  - 
it  is  not  intended  for  front  lighting  at  2  feet! 
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the  electronic  flash  unit  is  pushed  upwards. 
This  action  also  turns  on  the  flash  —  pushing 
it  down  again  turns  it  off. 

On  the  top  panel,  at  the  right-hand  side, 
is  the  release  push-button  and  the  exposure 
counter  which  counts  forward  from  "S" 
(start). 

The  back  of  the  body  is  singularly 
uncluttered,  with  the  eyepiece  of  the 
viewfinder  just  off  centre  to  the  left  and  the 
film-advance  indicator  to  its  left  in  turn.  Still 
further  to  the  left  is  the  "ready"  indicator  for 
the  flash.  The  back  is  hinged  at  the  right, 
with  its  sliding  lock  on  the  left-hand  end.  The 
peculiarity  of  this  particular  camera  is  that 
the  film  transit  is  from  right  to  left  —  not  that 
it  makes  any  difference  to  the  user. 

The  base-plate  has  a  central  three- 
position  slide  for  film  speeds  of  100(200),  400 
and  1,000  (1,600)  ISO  ratings.  To  the  right  of 
this  slider  there  is  another  which  controls  the 
automatic  rewinding  of  an  exposed  film. 
Lastly  at  the  extreme  right-hand  end  there  is 
the  cover  of  the  battery  compartment  which 
holds  two  AA  (MN1500)  size  batteries,  of 
which  the  alkaline  type  is  recommended  and 
nickel-cadmium  barred. 

The  right-hand  "grip"  end  (looking  from 
the  back)  of  this  camera  is  finished  in  a 
different  kind  of  plastic  from  the  rest  of  the 
body.  It  has  a  rubbery  non-slip  texture  that 
should  give  confidence  to  the  user  when 
handling  the  camera,  especially  when  the 
wrist-sling  is  also  used. 

The  C&D  standard  set  of  exterior  and 
interior  practical  tests  were  carried  out 
(using  a  tripod  to  avoid  camera  shake  in  a 
fair  test)  with  good  results,  using  Ilford  FP4 
black-and-white  film  and  Acutol  fine-grain 
developer.  The  "close-up"  setting  works  well 
and  provides  a  "bonus  point"  for  prospective 
sales.  No  tripod  bush  is  provided, 
incidentally,  but  the  short  shutterspeed  of 
l/125sec  should  help  to  avoid  camera  shake 
in  ordinary  use. 

The  presentation  is  somewhat  unusual, 
consisting  of  a  white  card  outer  identified  on 
front  and  end,  with  an  internal  black 
moulded  container  that  has  a  pivoted  lid. 
This  is  quite  substantial  and  should  provide 
a  sale  storage  case  when  the  camera  is  not  in 
use.  There  is  an  "inner"  of  moulded  plastic 
with  a  red  flock  finish,  nested  to  hold  the 
camera  and  its  soft  black  plastic  purse. 

When  received  this  container  also  held 
the  instruction-book  of  36  pages,  well 
illustrated  and  clear  (in  four  languages),  as 
well  as  the  six-section  guarantee  card,  two 
portions  of  which  have  to  be  retained  by  the 
retailer.  A  small  sachet  of  silica-gel 
dessicant  and  a  soft  expanded-plastic  pad 
complete  the  contents.  The  obvious  care 
which  has  gone  into  the  unit  should  help  to 
give  confidence  to  dealer  and  purchaser. 

This  is  one  of  the  better  cameras  which 
C&D  has  tested  recently. 
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CLINICAL  PHARMACY 


CMS  pt  6s  The  stigma 
of  epilepsy 

In  the  final  article  in  this  series  on  CNS  disorders,  Russell 
Greene,  of  the  Chelsea  Department  of  Pharmacy,  King's 
College  London,  considers  the  wry  common  condition  of 
epilepsy,  an  illness  still  regarded  with  considerable  suspicion 
and  fear  by  the  lay  public. 


The  word  "epilepsy"  is  derived  from 
Greek,  meaning  "to  take  hold  of".  This 
reflects  the  ancient  idea  of  the  sufferer  of 
epilepsy  being  possessed,  literally  taken 
hold  of,  by  some  fearful  force.  Epileptics  to 
this  day  encounter  almost  as  much  prejudice 
as  sufferers  from  psycniatric  disorders.  Yet 
epilepsy  causes  only  minor  pycshiatric 
symptoms,  if  at  all:  it  is  a  neurological 
disorder,  involving  movement  and 
consciousness.  However,  the  obvious  lack  of 
self-control  during  any  seizure  is  what  is 
feared. 

Epilepsy  is  a  chronic  disorder  caused  by 
periodic  episodes  of  disorganised  electrical 
activity  in  the  brain,  leading  to  seizures.  The 
attacks  usually  cause  grossly  abnormal 
muscular  activity  (convulsions)  but  may  take 
many  forms,  including  momentary  lapses  of 
consciousness.  Occasionally,  perception  or 
behaviour  may  be  affected. 

Aetiology  and  classification 

Anyone  can  have  a  seizure  if  suitably 
provoked.  Common  triggers  include  drugs 
(eg  tricyclic  antidepressants),  infection, 
head  injury,  stroboscopic  lights,  tumours, 
arteriosclerosis  and,  especially  in  children, 
fever.  However,  such  isolated  attacks  are  not 
usually  considered  to  be  epileptic;  two- 
thirds  of  all  children  who  have  a  febrile 
convulsion  have  no  further  problems. 

Epilepsy  is  best  defined  as  permanently 
reduced  seizure  threshold.  Recurrent 
seizures  from  such  obvious  causes  as  above 
would  be  termed  secondary  epilepsy;  this 
accounts  for  about  25  per  cent  of  all  patients. 

In  primary  (idiopathic)  epilepsy  the 
cause  is  not  so  obvious.  Many  seizures  seem 
to  originate  from  one  particular  part  of  the 
brain.  A  partial  (focal)  seizure  may  be 
restricted  to  this  area  or  it  may  spread  to 
many  other  parts  of  the  bram.  The  location  of 
this  focus  may  account  for  the  "aura" 
characteristic  of  a  particular  area  of  the 
brain  which  some  patients  experience 
before  an  attack  (eg  a  particular  smell,  from 
a  focus  in  the  olfactory  centre). 
Electroencephalograms  (EEG)  or 
computerised  tomography  (CT)  scans  can 
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sometimes  localise  this. 

Table  1  gives  a  classification  of  many 
subtypes  of  epilepsy,  simplified  to  emphasise 
the  distinction  between  generalised  and 
partial  seizures,  and  the  characteristic 
symptoms  of  focal  seizures. 

Pathology 

There  are  definite  genetic  links  in  primary 
epilepsy.  Interestingly,  a  family  history  is 
often  found  even  in  cases  where  there  is  a 
clear  cause,  such  as  head  injury.  This 
implies  an  inherited  tendency  to  lowered 
seizure  thresholds.  We  have  little  idea  how 
the  neuronal  instability  occurs,  or  why  it 
should  be  set  off  by  particular  triggers.  No 
specific  environmental  factors  have  been 
identified. 

The  ultimate  lesion  may  be  a 
neurotransmitter  imbalance,  eg  a  lack  of  the 
inhibitory  amine  gamma-amino-butyric  acid 
(GABA).  Such  transmitters  stabilise  nerve 
cell  membranes,  so  any  deficiency  would  be 
expected  to  leave  them  abnormally  unstable. 
One  interesting  theory  suggests  that  the 
inhibitory  action  of  GABA  may  be  facilitated 
by  natural  substances  structurally  similar  to 
drugs  such  as  phenytoin.  A  natural 
substance  has  recently  been  tentatively 
identified,  which  binds  benzodiazepine 
receptors,  but  acts  as  an  agonist  rather  than 
a  blocker. 

Epidemiology  and  course 

There  are  about  300,000  epileptics  in  the  UK 
(0.5  per  cent  of  the  population).  It  usually 
starts  before  the  age  of  30  and  children  tend 
to  grow  out  of  it.  The  disease  lasts  on  average 
about  10  years,  and  even  in  adults  it  can 
spontaneously  remit.  However,  this  is 
extremely  difficult  to  judge,  and  quite  long 
seizure-free  periods  may,  if  medication  is 
stopped,  be  followed  by  a  fit. 

In  general  the  condition  does  not 
deteriorate,  and  there  is  usually  no 
impairment  of  intelligence.  However, 
repeated  uncontrolled  convulsions  can 
cause  brain  damage,  owing  to  cerebral 
hypoxia,  and  some  causes  of  seizure 
disorder  due  to  brain  damage. 


Symptoms 

See  Table  1. Seizures  are  usually  very  short 
lived  and  although  unpredictable,  are  often 
triggered  in  a  characteristic  and  predictable 
way,  eg  flashing  lights,  altered  mood,  stress 
or  relaxation.  However,  once  they  start  the, 
patient  is  unaware  of  them  and  later  cannot 
recall  them. 

Tonic-clonic  ("Grand  mal")  This,  the 

classic  "fit"  most  widely  associated  with 
epilepsy,  can  go  through  up  to  five  phases.  A 
prodromal  phase,  heralding  a  seizure  in  al 
subjective  way,  eg  by  a  mood  change,  is  not 
felt  by  all  patients.  Some  patients  then 
experience  a  more  specific  aura,  possibly 
sensory,  immediately  before  the  actual 
convulsion.  In  the  tonic  (contractile)  phase 
there  is  a  generalized  spasm  of  many 
muscles,  both  somatic  and  visceral. 
Consequently  the  patient  loses  balance  and 
falls,  and  may  utter  a  brief  involuntary  cry 
(like  being  winded  by  a  blow);  subsequently 
there  is  a  cyanosis. 

After  30  seconds  or  so  the  tonic-clonk 
phase  starts,  the  series  of  alternatingi 
contractions  and  relaxations,  causing  the 
jerking  so  alarming  to  witnesses.  By  this  time1 
the  patient  is  usually  unconscious.  There; 
may  be  frothing  at  the  mouth,  double 
incontinence  and  tongue  biting.  During  this; 
phase,  which  may  last  a  couple  of  minutes; 
the  patient  is  at  greatest  risk  of  hurting! 
himself.  The  only  first-aid  practicable  is,  ilj 
possible,  to  get  the  patient  into  the  semi-; 
prone  ("recovery")  position,  to  prevenlj 
swallowing  of  vomit  or  profuse  saliva.  Putting 
a  cloth  in  the  patient's  mouth  is  not  now|i 
recommended:  any  damage  would  usually 
have  been  done  by  the  time  this  could  be 
arranged,  and  the  patient  may  choke  on  it; 
Moreover,  there  is  a  real  chance  of  damage 
to  the  helper's  fingers. 

After  the  fit  there  is  a  period  oi 
relaxation,  with  flaccid  paralysis,  when  the 
patient  may  briefly  become  aware  again 
Then  there  is  unconsciousness  once  againj  I 
which  merges  into  sleep.  The  patient  will 
awake  in  a  few  hours  with  a  headache, 
perhaps    confused,    but    having  no 
recollection  of  the  events. 
Petit  Rial  In  a  typical  absence  seizure  the| 
patient  will  briefly  seem  to  lose  attention  oi 
concentration  for  a  few  seconds.  There  may 
be  an  obvious  stare,  and  fluttering  of  thej 
eyelids.  He  may  immediately  afterwards; 
continue  to  do  what  he  was  doing.  It  usually; 
occurs  in  children,  and  is  easily  overlooked, 
or  mistaken  for  "daydreaming"  or  learning:; 
difficulty.  Occasionally,  in  more  severe' 
forms,    there   may   be   a   brief   loss  oi 
consciousness,  the  patient  falls,  and  there 
may  be  muscular  jerks  (myoclonic);  bui 
there  will  be  no  convulsion. 

There  are  no  prodromal  signs  andl 
aftermath  in  petit  mal.  Patients  may  have  j 
many  attacks  a  day,  but  the  condition 
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frequently  remits  as  children  grow  up.  In 
some  cases  atypical  attacks  develop  into 
secondary  generalised  tomc-clonic  seizures. 
These  are  more  difficult  to  treat.  As  the  child 
grows,  the  petit  mal  component  may  decline 
while  the  tonic-clonic  component  remains. 

Temporal  lobe  epilepsy  This  is  the 

commonest  form  of  partial  seizure.  It  can  be 
manifested  in  a  very  wide  variety  of 
neurological,  and  occasionally  psychiatric, 
symptoms,  including  mood  disorder, 
hallucinations  and  simple  syncope 
(fainting),  makinq  diagnosis  difficult. 
StfltUS  epileptlCUS  Seizures  of  any  type 
lasting  longer  than  30  minutes  are  defined  as 
"status".  Most  commonly  it  occurs  with  the 
tonic-clonic  form.  This  is  a  medical 
emergency:  the  patient  may  harm  himself 
physically,  but  the  main  problem  is  cerebral 
hypoxia  while  respiration  is  compromised. 

Investigation  and  diagnosis 

The  first  aim  is  to  discover  any  underlying 
medical  or  toxic  cause.  A  description  of  an 
actual  seizure,  from  both  the  patient  (if  there 
is  any  recall)  and  a  witness,  is  very 
important.  In  the  absence  of  a  reliable 
description  of  the  fit  one  may  be  artifically 
induced  under  controlled  conditions  with 
EEG  recording.  An  EEG  will  also  help 
define  the  seizure  type:  the  epileptic's  EEG  is 
rarely  normal  even  between  attacks.  CT 
scans  have  replaced  skull  x-rays  as  the 
routine  procedure  for  accurate 
identification  of  brain  lesions. 

It  is  difficult  to  know  how  frequent 
seizures  must  be  before  a  diagnosis  of 
"epilepsy"  is  made.  Such  a  diagnosis  has 
serious  legal,  social  and  iatrogenic 
implications.  The  likelihood  of  subsequent 
fits  following  a  single  episode  in  childhood  is 
not  predictable.  The  circumstances  of  the 
first  one  are  crucial  to  the  decision,  ie 
whether  it  seems  to  be  due  to  a  generally 
reduced  threshold,  or  a  unique  event. 

Management  strategy 

The  aims  are  to: 

—  investigate  for  possible  primary  causes 
(eg  brain  tumour) 

—  minimize  social  and  psychological 
problems 

—  decide  if  active  prophylaxis  is  necessary, 
and  if  so  .  .  . 


Table  1  Simplified  classification  of  epilepsy 


Class  Area  affected  Function 

affected 


Clinical  features 


Tonic-clonic 

Myoclonic 
Petit  mal 


—  Generalized:  all  parts  of  brain  affected  — 

motor  tonic-clonic  convulsions 

consciousness  unconsciousness 


motor 


jerking  of  limbs 


consciousness,  "absences" 
attention 

—  Partial:  specific  focus,  usually  unilateral  — 


lacksonian     Frontal  lobe  motor 
Psychomotor  Temporal  lobe  sensory 
Parietal  lobe  sensory 


twitching 

eg  smells,  c/e  ja  vu,  or  any  other  sensation 
tingling 


—  use  drug  therapy  to  prevent  seizures  or 
keep  them  to  a  minimum. 

Even  if  a  specific  cause  is  identified,  it 
may  not  be  curable  (eg  permanent  trauma 
following  head  injury);  the  patient  must  then 
be  treated  as  in  other  types  of  epilepsy.  Very 
occasionally,  surgical  excision  of  a  small 
lesion  is  possible. 

Counselling  is  important,  especially  of 
children.  They  must  be  prevented  from 
feeling  stigmatised  by  emphasising  that 
between  attacks  they  are  perfectly  normal; 
that  there  is  no  impairment  of  intelligence; 
and  that  there  is  no  psychiatric  disorder. 
People  in  close  contact  with  the  patient 
should  be  taught  how  to  deal  with  a  seizure. 

Patients  are  encouraged  to  lead  as 
normal  a  life  as  possible.  There  are  certain 
legal  constraints,  notably  in  driving.  But  if 
the  patient  is  well  controlled  and  fit-free,  he 
may  have  a  normal  schooling,  and  even 
swim.  Prohibitions  are  much  reduced  if 
there  is  a  recongisable  aura. 

Drug  therapy  is  rarely  started  on  the 
basis  of  a  single  fit,  especially  in  children. 
However,  in  adults,  the  social  and 
employment  consequences  of  a  second 
attack  must  be  considered.  Patients  who 
have  very  infrequent  fits  may  prefer  to  risk 
these  rather  than  long-term  drug  therapy. 

Compliance  counselling  is  important.  A 
patient  who  has  been  fit-free  may  decide  that 
he  is  cured  and  stop  taking  his  medication. 
This  is  a  common  cause  of  "failure"  of 
therapy,  because  abrupt  withdrawal  of  drugs 
may  precipitate  a  seizure. 

Drug  therapy  does  not  cure  the  illness 
but  can  be  very  effective  in  preventing 
seizures.  The  limiting  factor  is  adverse 
effects,  especially  as  the  treatment  may  be 
prolonged.  Sometimes  the  dose  needed  for 


complete  seizure  suppression  may  be 
intolerable  and  a  reduced  seizure  frequency 
is  the  best  that  can  be  aimed  for.  However,  at 
least  two- thirds  of  epileptics  are  satisfactorily 
controlled. 

At  present  it  is  generally  agreed  that  the 
patient  must  have  at  least  two  seizure-free 
years  before  stopping  treatment  can  be 
considered.  It  is  then  possible  to  believe  that 
the  disease  has  naturally  remitted. 

Drag  treatment; 

Mode  of  action  Most  of  the  anticonvulsants 
act  by  enhancing  the  action  of  the  GABA  m 
stabilising  neuronal  membranes.  Valproate 
is  unique  in  acting  by  actually  elevating 
GABA  levels;  this  may  account  for  its  wide 
spectrum  of  anticonvulsant  activity. 
Drug  selection  The  authors  of  a  recent 
review  were  able  to  write  of  anticonvulsant 
treatment:  "Drug  selection  is  still  based 
mainly  on  fashion,  market  forces  and 
individual  experience  rather  than  on  solid 
scientific  principles".  Despite  efforts  to 
produce  a  precise  classification  of  epilepsy, 
and  various  recommendations  for  different 
types  of  seizure,  a  systematic  rationale  has 
not  emerged. 

Table  2  gives  the  currently  accepted  best 
choices,  very  approximately  (because 
sources  differ)  in  order  of  preference. 
Traditionally  there  has  been  a  distinction 
between  the  choices  for  generalised  tonic- 
clonic  and  partial  seizures,  and  those  for 
absences.  This  has  perpetuated  the  idea  of 
specificity.  However,  the  recent  emergence 
of  sodium  valproate  as  a  "broad  spectrum" 
anticonvulsant  calls  this  idea  into  doubt. 
Pharmacokinetics  Because  the  handling  of 
anticonvulsants  is  complex,  therapeutic 
drug  level  monitoring  is  highly  desirable. 


Open  prescriptions? 
Point  them  this  way 


Only  B-D  lnil  1 1-100  and  0.5ml  I  -100  sterile  interior 
single  use  syringes  feature  the  double  lubricated 

MICRO-FINE  II!  needle  lor  the  best 
ff     $       injection  coinloil  available. 
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iKnl  insulin  syringes 

tmmmmSm   FOR  MAXIMUM  INJECTION  COMFORT 


BEl  row  Becton  Dickinson  UK  Limiied  Between  Towns  Road 


DICKINSON   Cowley  OxtorcJOX4  3LY  Telephone0865777722 

B-0  and  Micro-Fine  III  are  trademark  ol  Bee  Ion  Dickinson  and  Company 
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CLINICAL  PHARMACY 


The  drugs  are  given  long-term  and  are 
potentially,  but  predictably,  toxic,  although 
there  is  a  great  inter-patient  variation  in 
serum  levels  for  a  given  dose. 

Absorption  is  formulation-dependent, 
which  makes  changing  brands  (but  not 
giving  generic  drugs  in  themselves)  unwise: 
likewise  a  change  of  dosage  form. 
Absorption  rate  and  availability  may  be 
reduced  by  food  and  antacids. 
Intramuscular  phenytoin  is  very  poorly 
absorbed;  the  intravenous  route  is  essential 
if  parenteral  therapy  is  necessary. 

Distribution  Most  anticonvulsants  are 
highly  plasma  protein  bound,  so  free  drug 
levels  are  sensitive  to  displacement  by  other 
highly  bound  drugs,  including,  of  course, 
other  anticonvulsants.  Benzodiazepines, 
being  most  lipophilic,  are  distributed  to  the 
CNS  fastest  and  are  the  standard  parenteral 
treatment  of  status  epilepticus. 

Clearance  Most  are  extensively 
metabolised  by  the  liver,  at  rates  which 
depend  on  genetic  factors,  enzyme 
induction  or  inhibition  by  other  drugs  or  age 
and  disease.  A  number  of  factors  further 
complicate  this.  Most  are  in  fact  enzyme 
inducers  themselves,  so  there  can  be  auto- 
induction  (especially  carbamazepine), 
producmg  difficulties  in  dosage  adjustment. 
There  is  commonly  a  mutual  interaction 
between  anticonvulsants,  each  enhancing 
the  clearance  of  the  other,  and  also  of  other 
drugs.  Phenytoin  reduces  oral  contraceptive 
efficacy  this  way,  which  is  doubly  important 
because  of  its  teratogenic  action. 

These  enzyme  systems  are  also 
saturable,  with  the  result  that  the  dose/serum 
level  curve  is  linear  only  up  to  a  certain  dose; 
(see  Fig  1).  For  phenytoin,  doses  above 
about  300mg  per  day  cause  a 
disproportionate  serum  level  rise  for  small 
dose  increments,  because  the  enzymes 
become  saturated.  Thus  serum  levels  may 
inadvertently  enter  the  toxic  range  during 
initial  dose  titration:  the  dose  may  be 
increased  by  the  same  amount  as  previously, 
but  produces  an  unexpectedly  large  effect. 

Duration  of  action  Most  anticonvulsants 
have  a  sufficiently  long  half-life  to  require 
only  once  daily  doses.  Notable  exceptions 
are  valproate  and  carbamazepine. 

Principles  of  therapy 

The  doses  of  anticonvulsant  drugs  must  be 
carefully  individualised.  A  record  should  be 
kept  of  all  medication,  including  OTC 
drugs,  a  copy  of  which  should  be  carried  by 


FIG  1 

CURVE  SHOWING  HOW  THE  STEADY 

STATS  SERUM  PHENYTOIN  LEVEL 
INCREASES  NON-UNEARLY  ABOVE  A 
THRESHOLD  DAILY  DOSE  (USUALLY 
ABOUT  300mg) 
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the  patient.  Polypharmacy  must  be  avoided 
in  view  of  the  multiple  interactions  possible: 
monotherapy  is  now  the  accepted  ideal. 

Serum  drug  levels  should  be  monitored 
regularly,  especially  when  control  seems  to 
be  poor,  doses  are  changed  or  other  drugs 
taken.  Doses  are  started  low  and  gradually 
built  up  until  control  is  achieved  or 
unacceptable  toxic  effects  occur.  A  half-life 
of  36  hours  or  more  (eg  phenytoin)  means 
that  a  new  steady  state  will  not  be  reached 
before  about  a  week  after  any  change  in 
dose.  Formerly,  it  seems,  not  enough  care 
was  taken  to  achieve  the  optimal  serum  level 
with  the  first  drug,  so  that  a  second,  or  even 
third  drug  was  added  quite  early. 

If  the  first  drug  proves  inadequate,  it 
should  be  changed  for  another,  rather  than 
a  second  added;  see  Figure  2.  Each  drug 
appropriate  for  the  patient  and  seizure  type 
should  be  used  alone  before  a  combination 
is  tried.  Then  various  double  combinations 
can  be  tried,  but  a  triple  therapy  should  be 
avoided.  Failure  to  achieve  control  with  a 
variety  of  drugs  at  optimal  serum  levels 
suggests  the  need  for  further  investigations 
and  perhaps  a  different  diagnosis.  After  a 
suitable  time  of  adequate  control,  the 
possibility  of  gradual  withdrawal  should  be 
discussed  with  the  patient. 

Adverse  drug  reactions 

These  are  particularly  important  with  drugs 
given  for  a  long  time,  and  where  patient 
compliance  is  sometimes  a  problem. 

Many  anticonvulsants  have  a  CNS 
depresant  action,  especially  phenytoin  and 
phenobarbitone.  These  are  dose-related;  eg 
with  phenytoin,  first  there  is  nystagmus 
(flickering  eyes),  subsequently  ataxia 
(imbalance),  then  lethargy  and  finally  coma 
in  overdose.  These  effects  occur  at  serum 
levels  little  above  the  therapeutic,  and  are 
important  markers  of  excessive  dosage. 
Many  anticonvulsants  behave  similarly. 

Phenytoin  can  cause  serious  cutaneous 
reactions,  including  acne,  hirsutism 
(excessive   hair   growth)   and  gingival 


Table  2  Drug  selection  in  epilepsy 


Generalised  tonic-clonic 

Partial 

Absences 

{phenytoin 

{phenytoin 

valproate 

{carbamazepine 

{carbamazepine 

ethosuximide 

valproate 

valproate 

clonazepam 

phenobarbitone 

Figure  2  Treatment  strategy 
for  epilepsy 

First  seizure 
^> 

NO  DRUG  THERAPY 

Second  seizure 

MONOTHERAPY 

<? 

Failure/Toxicity 
<^ 

TRY  (ANOTHER)  SINGLE  DRUG 
All  single  drugs  tried 

o 

DUAL  THERAPY 

^> 
Failure/Toxicity 

TRY  OTHER  COMBINATIONS 

^> 
Failure 

<^ 
RE-ASSESS 


hyperplasia  (gum  overgrowth).  These  are 
very  distressing  to  adolescents,  who  might 
then  default  on  their  therapy.  Although  some 
anticonvulsants  cause  GI  distress,  taking 
them  with  antacids  must  be  avoided, 
because  this  impairs  absorption. 

A  number  of  anticonvulsants  lower 
vitamin  D  and  folate  levels,  causing  rickets 
and  megaloblastic  anaemia.  Severe 
haemopoietic  or  renal  disturbances  are, 
fortunately  rare,  and  until  recent  doubts  over 
valproate,  liver  damage  was  also 
uncommon.  Nevertheless,  routine  blood  j 
counts  and  liver  and  kidney  function  tests 
should  be  performed. 

The  teratogenic  effects  of  many 
anticonvulsants  present  a  serious  dilemma  in 
treating  in  female  epileptics.  There  is  a  small 
but  definite  risk  (about  two  or  three  times 
normal)  of  foetal  malformation.  Recent 
evidence  suggests  that  valproate  has  a 
higher  teratogenic  potential  than  most,  and 
is  absolutely  contra-indicated. 


However,  both  foetus  and  mother  may 
suffer  —  the  former  irreversibly  from  anoxia 
—  if  a  pregnant  woman  has  major  seizures. 
Women  with  a  low  seizure  frequency  might 
be  advised  to  stop  taking  medication,  but  | 
unfortunately  pregnancy  itself  seems  to 
lower  the  seizure  threshold.  On  the  other 
hand,  if  treatment  is  continued,  further 
problems  may  arise  because  pregnancy  j:> 
increases    the    clearance    of  many 
anticonvulsants,  so  the  serum  level  has  to  be  |  i 
monitored  carefully. 

There  may  also  be  direct  toxic  effects  on 
the  foetus,  such  as  sedation,  neonatal  $ 
bleeding  and  even  neonatal  withdrawal  [j 
seizures.  Finally,  although  many  I 
anticonvulsants  are  secreted  in  breast  milk,  j  | 
this  does  not  seem  a  clinical  problem. 


456 


Chemist  &  Druggist  5  September  1987 


Monoject  U100 
Disposable  Syringes 
for  diabetics 

Monoject  U100  disposable  syringes  are 
used  in  substantial  numbers  by  the  insulin 
dependent  community.  Considerable 
demand  for  Monoject  U100's  through 
pharmacies  will  be  generated  by 
prescriptions. 

Monoject  offers  easy  portability  and  safe 
disposal.  The  Monoject  U100,  1/2ml  and  1  ml, 
are  individually  blister  packed  in  cartons  of 
30  with  full  instructions. 

Monoject  U100's  are  available  through 
major  wholesalers. 


Full  information  is  available  from: 


AGB  STATISTICS: 


Chemist  sector  holds  its  own 


Knowing  where  you  stand  in 
relation  to  the  competition  is 
important  for  any  retailer. 
This  week  C&D  begins  a  bi- 
montly  review  of  the  personal 
care  market  based  on 
information  provided  by  AGB 
research. 

With  the  total  personal  care  market 
showing  growth  only  slightly  ahead  of  the 
rate  of  inflation  it  is  the  toiletry  sector  that 
has  been  making  the  running  over  the  past 
year  with  the  consumer  expenditure  rising 
by  6-7  per  cent.  This  compares  with 
growth  in  the  cosmetic,  skmcare  and 
fragrance  markets  of  only  1-2  per  cent. 

In  the  haircare  sector  it  is  primarily 
styling  aids,  mousses  and  hairsprays  that 
have  taken  sales  from  £70. 5m  to  £76. 7m 
over  the  past  12  months.  The  market  has 
grown  faster  in  multiple  grocers  (at  7  per 
cent)  than  chemists  (at  5  per  cent). 

Deodorants  and  bodysprays  continue 
to  show  growth  in  the  bathroom  toilet  area. 
Toiletry  skincare  lines,  principally 
cleansers  and  the  mass  market  skin  creams 


MARKET  AND  SECTOR  TRENDS  -  VALUE  (CONSUMER  EXPENDITURE) 


Total  Market  (£m's) 

2040.7 

2132.7 

+5 

344.8 

353.3 

351.3 

451.4 

287.5 

330.4 

358.3 

£m 

£m 

% 

£m 

£m 

£m 

£m 

£m 

£m 

£m 

Cosmetic  &  Def  skincare 

389.0 

392.2 

+  1 

65.1 

63.8 

67.4 

78.2 

51.7 

64.2 

66.9 

Fragrances 

356.9 

364.8 

+  2 

47.1 

51.8 

57.6 

132.6 

33.2 

43.9 

45.7 

Haircare 

404.0 

429.2 

+  6 

70.5 

71.7 

72.3 

71.1 

65.2 

72.2 

76.7 

Bathroom  toiletries 

546.6 

580.2 

+  6 

101.2 

102.9 

92.6 

111.2 

76.8 

90.1 

106.7 

Hard  toiletries 

184.2 

196.6 

+  7 

33.0 

33.7 

33.5 

30.9 

32.3 

32.0 

33.7 

Oral  care 

158.9 

169.6 

+  7 

27.9 

29.4 

27.9 

27.3 

28.3 

28.0 

28.6 

12M/E 

June 
1986 

June  % 
1987  change 

M/J 
1986 

J/A 

S/O 

N/D 

J/F 
1987 

M/A 

M/J 

TRADE  SECTOR  SHARES  (TOTAL  INDUSTRY) 

Total  Market  (£m's) 

2040.7 

2132.7 

+5 

344.8 

353.3 

351.3 

451.4 

287.5 

330.4 

358.3 

£m 

£m 

% 

£m 

£m 

£m 

£m 

£m 

£m 

£m 

Total  chemist 

37.1 

37.6 

+  6 

37.9 

38.1 

35.1 

38.4 

38.6 

37.3 

37.7 

T.drg.strs(  +  W/Worths) 

12.3 

12.6 

+  7 

12.5 

13.7 

12.5 

11.2 

13.3 

12.9 

12.4 

Mult  grocers 

17.9 

18.8 

+  10 

19.1 

18.4 

19.7 

14.3 

21.8 

20.1 

20.3 

Other  grocers 

4.8 

4.6 

N/C 

4.8 

4.9 

4.8 

3.7 

5.5 

4.7 

4.8 

Dept  stores 

10.7 

9.6 

-6 

9.3 

7.1 

9.0 

14.6 

7.3 

8.8 

8.6 

Other  outlets 

17.2 

16.8 

+  2 

16.4 

17.8 

18.9 

17.8 

13.5 

16.2 

16.2 

12M/E 

June 
1986 

June 
1987 

% 

change 

M/J 
1986 

J/A 

S/O 

N/D 

J/F 
1987 

M/A 

M/J 

TRADE  SECTOR  SHARES  - 
TOTAL  COSMETICS  AND  DEFINED  SKINCARE 


Chemist 


J/A  S/O 
1986 


S/O 


Total  Market  (£m's) 

389.0 

392.2 

+  1 

65.1 

63.8 

67.4 

78.2 

51.7 

64.2 

66.9 

£m 

£m 

% 

£m 

£m 

£m 

£m 

£m 

£m 

£m 

Total  chemist 

41.1 

40.9 

N/C 

43.5 

40.9 

39.6 

37.0 

45.3 

43.0 

41.4 

T.  drg.strs.(  + W/Worths) 

6.0 

6.6 

+  11 

6.0 

8.3 

5.9 

7.2 

7.0 

6.4 

5.3 

Total  grocers 

2.5 

2.8 

+  12 

2.3 

2.4 

3.0 

2.6 

3.5 

2.2 

3.1 

Dept  stores 

19.4 

17.9 

-7 

19.4 

17.9 

19.4 

15.7 

16.8 

18.8 

19.1 

Other  outlets 

31.0 

31.8 

28.8 

30.5 

32.1 

37.5 

27.4 

29.6 

31.1 

12M/E 

June 
1986 

June 
1987 

% 

change 

M/J 
1986 

J/A 

S/O 

N/D 

J/F 
1987 

M/A 

M/J 
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(Simple,  Nivea  etc)  have  also  contributed,  M 
There  have  been  a  number  of  product 
launches  and  line  extensions  in  this  area,  ? 
and  some  evidence  to  suggest  that  women  jjj 
have  extended  their  cleansing  routines. 

However,  it  is  Boots  that  is  holding  up 
the  chemists'  share  of  the  toiletry  sector, 
with  independent  chemists  slightly  down 
in  share.  While  Boots'  total  market  share  ;> 
declined  throughout  1985-86  it  has 
levelled  off  and  is  now  pretty  stable. 
Chemists  are  now  holding  their  own  with 
drugstores  in  the  toiletry  sector,  but  since  '  i 
chemist  performance  is  linked  so  closely  tcV 
that  of  Boots,  it  is  difficult  to  see  whether 
an  eguilibnum  has  been  established.  With 
drugstores  still  opening  and  groceries  still  j 
gaining  business  the  balance  is  likely  to 
shift. 

However,  department  stores  are  , 
pulling  out  of  the  toiletry  market  in  a  big 
way,  with  sales  down  18  per  cent  in  the 
year  to  June.  Their  total  business  has  also  > 
declined  by  6  per  cent  because  sales  of  1 
cosmetics  and  fragrances  are  sluggish. 

The  fragrance  sector  is  where  chemists|: 
and  drugstores  are  showing  solid  growth. 
In  the  drugstore  it  is  the  popular  mass 
market  products,  such  as  Insignia,  which  j 
was  supported  with  major  marketing 
activity  last  Christmas,  that  account  for  the; 
increase  in  business.  It  is  the  premium  end 
of  the  market  —  French  and  fine 
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TRADE  SECTOR  SHARES  -  TOTAL  FRAGRANCES 


Total  Market  (£m's) 

356.9 

364.8 

+  2 

47.1 

51.8 

57.6 

132.6 

33.2 

43.9 

45.7 

£m 

£m 

% 

£m 

£m 

£m 

£m 

£m 

£m 

£m 

Total  chemist 

39.1 

43.0 

+  12 

40.1 

43.2 

34.7 

45.6 

46.4 

42.1 

44.4 

T.  Drg.strs  (  +  W/worths) 

2.9 

3.4 

+  20 

2.9 

2.7 

2.8 

4.1 

5.7 

2.5 

2.4 

Total  grocers 

2.0 

1.1 

-42 

1.3 

1.2 

1.0 

1.2 

0.9 

1.1 

1.1 

Dept  stores 

29.5 

28.2 

-2 

28.0 

15.6 

22.2 

35.7 

27.7 

28.2 

28.4 

Other  outlets 

26.5 

24.3 

27.7 

37.3 

39.3 

13.4 

19.3 

26.1 

23.7 

12M/E 

June 

June 

% 

M/J 

J/A 

S/O 

N/D 

J/F 

M/A 

M/J 

1986 

1987 

change 

1986 

1987 

fragrances  —  which  has  grown  in 
independent  chemists  especially.  This  is 
attributed  to  better  looking  outlets  and 
smarter  refitted  shops  that  are  able  to  draw 
in  up-market  business. 

In  the  OTC  medicines  market  chemists 
not  unnaturally  hold  a  major  73  per  cent 
share  (as  at  June).  This  has  declined  by  1 
per  cent  over  the  past  year,  but  so  has  the 
market  as  a  whole.  Drugstores  take  5  per 
cent  of  sales,  grocers  18  per  cent  and 
others  3.5  per  cent,  say  AGB. 


Research 
background 


The  information  provided  by  AGB  comes 
from  continuous  consumer-based 
research.  The  personal  care  market  is  split 
into  three  sectors:  total  cosmetics  and 
defined  skincare;  total  fragrances;  and 
total  defined  toiletries. 

The  last  group  is  further  broken  down 
into  bathroom  toiletries,  haircare,  hard 
toiletries  and  oral  care.  An  indication  of 
the  type  of  products  covered  in  each 
sector  is  given  blow:- 

Total  cosmetics  and  defined 
skincare 

Colour  cosmetics        Direct  sales  skincare 
Consultant  skincare    Cosmetic  range  skincare 

Total  fragrance 

Womens  fragrance     Mens  fragrance 

Total  defined  toiletries 
Bathroom  toiletries 


Deodorants 
Toiletry  skincare 
Toilet  soap 
Bath  additives 
Talcum  powder 


Sun  preparations 
Shaving  preparations 
Body  sprays 
Baby  skincare 
Mens  hairdressings 


Haircare 

Liquid  shampoo 

Conditioners 

Hairsprays 

Colourants 

Styling  aids 

Home  perms 

Hard  toiletries 

iamtary  protection 

Razor  blades 

First  aid  dressings 

Oral  care 

Dentifrice 
Toothbrushes  and 
iccessories 


Denture  products 
Mouthwashes  and 
purifiers 
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/  XN  Dept.  stores 


Other  outlets 


M/J         J/A         S/O         N/D         J/F         M/A  M/J 
1986  1987 


J/A  S/O 


TRADE  SECTOR  SHARES  -  TOTAL  DEFINED  TOILETRIES 


Total  Market  (£m's) 

1294.0 

1375.6 

+  6 

232.6 

237.7 

226.3 

240.6 

202.6 

222.3 

245.7 

£m 

£m 

% 

£m 

£m 

£m 

£m 

£m 

£m 

£m 

Total  chemist 

35.3 

35.2 

+  6 

35.9 

36.2 

33.9 

35.0 

35.7 

34.8 

35.5 

T.Drg.strs.  (  +  W/Worths) 

16.8 

16.7 

+  6 

16.3 

17.5 

16.9 

16.6 

16.1 

16.8 

16.3 

Mult  grocers 

27.4 

28.3 

+  10 

27.7 

26.6 

29.7 

25.8 

30.4 

29.1 

28.7 

Other  grocers 

7.1 

7.0 

+  3 

6.8 

7.0 

7.3 

6.5 

7.3 

6.8 

6.8 

Dept  stores 

2.9 

2.2 

-18 

2.7 

2.3 

2.6 

2.6 

1.5 

2.2 

2.1 

Other  outlets 

10.5 

10.6 

+  7 

10.6 

10.4 

9.6 

13.5 

9.0 

10.3 

10.6 

12M/E 

June 

June 

% 

M/J 

J/A 

S/O 

N/D 

J/F 

M/A 

M/J 

1986 

1987  change 

1986 

1987 

Chemist 


£m 


30 
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Drug  stores  (+  W/Worths) 
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BUSINESS  NEWS 


UK  salesforce  to  take  up 
Merieux  products 


A  new  salesforce  is  to  be  set  up  in 
the  UK  by  Institut  Merieux, 
producers  of  viral  and  bacterial 
vaccines. 

Until  now  the  company,  whose  British 
arm,  Merieux  UK,  was  set  up  in  1985,  has 
been  selling  some  of  its  products  through 
Servier  Laboratories.  From  the  beginning 
of  next  year  Merieux  will  be  handling  their 
'flu,  rabies  and  tetanus  vaccines  through 


their  own  subsidiary.  The  company 
recently  bought  Pasteur  Vaccins,  and 
Merieux  represent  this  firm  in  the  UK. 

A  salesforce  of  20,  now  being 
recruited,  will  start  operating  at  the 
beginning  of  January. 

A  spokesman  said  four  new  products 
are  now  waiting  for  licences  and  Merieux 
hope  to  have  these  on  the  market  within  six 
to  nine  months;  they  are  giving  no  details 
about  them  as  yet. 


Ransom  turnover 
drop  for  1986-87 

William  Ransom  have  managed  to 
lift  their  pre-tax  profits  by  £31 .000  on 
a  reduced  turnover  of  £5. 6m  in  the 
year  to  March  31. 

The  turnover  drop  was  partly  due  to 
the  sale  of  Halas  Pharmaceuticals,  the 
company's  former  subsidiary,  according 
to  chairman  Michael  Ransom.  But  the 
main  cause  was  the  running  down  of  stocks 
by  wholesalers. 

Exports  made  up  30  per  cent  of  the 


turnover.  "The  economic  problems  of 
several  countries  reduced  opportunities 
for  sales  in  our  traditional  markets," 
commented  Mr  Ransom. 

Last  year's  profits  saw  the  benefit  of  the 
limited  list,  as  sales  volumes  for  Ransom's 
white  list  products  went  up.  But  Mr 
Ransom  added:  "The  secondary  effect  was 
to  attract  the  attention  of  several  other 
companies  and  price  competition  for  our 
larger  volume  liquid  medicinal 
preparations  intensified  considerably 
during  the  past  year". 

The  company  held  its  share  of  the 
market,  he  said,  but  at  some  cost  to 
profitability. 


f 


Evans  managers 
on  the  move 

Evans  Healthcare,  the  holding 
company  for  the  recent 
management  buy-out  of  Evans 
Medical,  are  moving  their 
managerial  staff  from  Beaconsfield 
and  Dunstable  and  concentrating 
their  business  at  the  recently  built 
Horsham  complex. 

Evans  bought  their  80,000  sq  ft 
Horsham  factory  from  A.H.  Robins  in 
1986,  when  it  was  agreed  that  Robins 
office  staff  would  stay  there  until  they 
found  alternative  accommodation. 

David  Moffat,  Evans  managing 
director,  commented:  "Having  the 


company's  management  split  between 
several  sites  has  been  less  than  ideal,  and 
bringing  management  into  our  modern 
site  at  Horsham  will  add  to  our  efficiency". 

The  UK  distribution  centre  will  remain 
at  Dunstable.  Customer  orders  and 
enquiries  will  still  be  handled  there;  other 
inquiries  should  go  to  Langhurst, 

Rhone-Poulenc  (UK)  Ltd  are  moving  to 
271  High  Street,  Uxbridge,  Middlesex 
UB8  1LQ  (tel:  0895  74080). 

Macarthy's  offer  for  wholesale  chemists 
Ridley  (see  C&D,  August  22,  p369)  has 
now  been  accepted  for  over  95  per  cent  of 
the  share  capital.  Macarthy  already  had 
undertakings  for  56  per  cent  of  the  shares. 
The  offer  is  500p  for  each  £1  Ridley  share, 
valuing  the  company  at  £855,275. 
Horsham,  West  Sussex  (tel:  0403  41400). 


CFC  use  down... 
and  dropping 

The  use  of  chlorof  luorocarbon 
chemicals  (CFCs)  by  European 
aerosol  manufacturers  is  down  30 
per  cent  on  1976,  according  to  the 
British  Aerosol  Manufacturers 
Association. 

In  a  statement  issued  to  counter 
concern  in  the  Press  over  the  use  of  CFCs 
and  a  possible  effect  on  the  ozone  layer, 
the  BAMA  says  that  more  than  one  third  of 
UK-manufactured  aerosols  do  not  use 
CFC  propellants,  while  a  further  third  use 
CFCs  mixed  with  other  materials. 

The  Association  says  that  UK  aerosol 
manufacturers  support  the  United  Nations 
Environmental  Programme  initiative  to 
reach  agreement  to  control  CFCs  on  a 
worldwide  basis  and  to  support  the  EEC 
approach  of  precautionary  measures 
allied  to  a  regular  review  of  developments. 

The  BAMA  says  that  CFCs  are  needed 
in  toiletry  aerosols  because  it  is  believed 
that  product  quality  cannot  be  maintained 
beyond  a  certain  level  of  replacement  by 
hydrocarbons.  CFCs  are  also  used  almost 
exclusively  in  pharmaceutical  aerosols 
where  there  are  licensing 
constraints. 


Second  close 
shave  for  Gillette 

Gillette  have  turned  away  another 
takeover  bid  from  financier  Ronald  I 
Perelman  (see  C&D,  November  22, 
1986.  j 

The  offer  of  $45  cash  and  $2  in 
securities  for  each  share  would  have  been 
worth  over  $5  billion.  Mr  Perelman  needs 
the  Gillette  board's  approval  to  launch  ! 
another  offer  within  ten  years. 

His  first  bid  came  last  November  under 
the  name  Orange  Acquisitions,  which  was  (si 
a  teaming-up  of  Revlon  and  an  investment  I 
group.  Mr  Perelman  won  Revlon  after  a  j 
long  takeover  battle. 

Gillette's  share  price  went  up  Vz  to 
%A2Vz  on  the  news,  according  to  the 
Financial  Times. 


Absolute  Alcohol 


Synthetic  quality  available  to  British  and  all  well  known  International  Specifications  and  Pharmacopoeias. 


James  Burrough  (KA.D.)  Ltd. 


356  Kenmnytpn  Road.  London  SE 11  4LD  Tel  01  582  0232 
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BUSINESS  NEWS 


Call  for  guidance  on 
out-of-town  planning 


Out-of-town  shopping 
developments  should  have 
Government  guidance  to  prevent 
them  ruining  High  Street  trade,  says 
the  National  Chamber  of  Trade. 

The  Chamber  is  calling  a  conference 
of  retailers,  consumers,  local  authorities 
and  planners,  calling  for  a  central 
planning  strategy  for  out-of-town  retailing. 
Chief  executive  Bernard  Tennant  said  the 
NCT  is  not  against  hypermarkets, 
superstores  or  out-of-town  developments. 
"But  they  must  be  planned  in  such  a  way 
that  they  do  not  create  the  doughnut  effect 
—  a  circle  of  out-oi-town  shopping  with 


nothing  in  the  middle". 

Planning  applications  for  sites  stood  at 
61  million  sq  ft  last  December,  says  the 
Chamber,  compared  with  25  million  sq  ft 
in  March  the  same  year. 

The  unrestricted  spread  of  sites  "could 
mean  the  end  of  Britain's  town  centres  as 
we  know  them  today,  leaving  behind  an 
environmental  misery  of  boarded-up 
shopfronts  and  blighted  High  Streets," 
according  to  the  NCT. 

Details  of  the  conference,  to  take  place 
in  Bristol  on  1 1  October,  are  available 
from  the  NCT  headquarters  (tel:  0491 
576161). 


Packaging 
update 


Laws  affecting  the  packaging  and 
labelling  of  cosmetics,  toiletries  and 
perfumes  are  updated  in  the  new 
edition  of  the  CTPA  Packaging 
manual. 

The  1987  publication,  available  to  all 
members  of  the  CTPA,  covers  provisions 
and  labelling  for  products,  EEC  and  UK 
laws  on  prescribed  quantities,  raw 
materials  for,  and  filling  of,  cosmetics,  and 
statutes,  regulations  and  amendments  to 
the  EEC  Cosmetics  Directive. 

The  more  recent  changes  will  be 
discussed  at  the  CBI  on  November  6. 


Biggest  Italian 
buy:  CPC 


The  biggest  international 
acquisition  ever  made  by  an  Italian 
company  has  been  claimed  by 
Ferruzzi  Agricola  Finanziaria.  who 
are  paying  over  $600m  for  CPC 
International's  European  starch 
business. 

The  buyers  claim  this  business,  which 
Iwill  operate  under  the  name  of  Cerestar, 
Gruppo  Ferruzzi,  will  make  them  the 
II  leading  starch  and  glucose  producers  in 
Europe.  Cerestar,  Gruppo  Ferruzzi, 
mainly  produce  straches,  glucose  syrups, 
fructose,  dextrose,  sorbitol  and  derivatives 
as  well  as  corn  oil  and  animal  feed 
ngredients.  Their  products  are  used  in 
memicals  and  pharmaceuticals,  as  well  as 
packaging,  brewing,  soft  drinks  and 
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foods.  Annual  sales  amount  to  nearly  $1 
billion,  with  the  UK  a  major  customer. 
HM  Customs  and  Excise  have  issued  a 
new  notice  —  Notice  731  VAT:  Cash 
accounting  —  explaining  how  the  cash 
accounting  scheme  works.  From  October 
1  small  businesses  with  a  taxable  turnover 
of  up  to  £250,000  a  year  will  be  able  to  use 
the  scheme,  which  is  optional,  and  allows 
a  business  to  account  for  VAT  on  the  basis 
of  cash  paid  and  received  rather  than  on 
the  current  basis  of  invoices.  The  notice 
sets  out  the  conditions  for  using  the 
scheme,  including  the  record-keeping 
requirements.  Small  businesses  will  have 
to  satisfy  Customs  and  Excise  that  the 
payments  they  make  or  receive  can  easily 
be  linked  to  their  records  of  invoices. 

Retail  Environments,  the  specialist 
refurbishment  company,  have  moved  from 
Ashford  in  Kent,  to  Aspen  House, 
Folkestone,  Kent.  Tel:  0303  44442. 


MSG  'one 

in  eight'  claim 


One  in  eight  of  the  working 
population  was  found  work  or 
provided  with  training  last  year  by 
the  Manpower  Services 
Commission,  according  to  its 
annual  report. 

Almost  three  million  people  were 
helped  in  finding  work  or  training  and 
86,000  people  started  their  own  businesses 
on  the  Enterprise  Allowance  Scheme,  said 
chairman  Sir  Bryan  Nicholson. 

Over  10,800  firms  —  mostly  small  firms 
—  were  helped  to  meet  training  needs 
under  the  local  Consultancy  and  Training 
Grants  Schemes. 


ABPI  'Agenda 
for  health' 


The  Association  of  the  British 
Pharmaceutical  Industry  launches 
its  1987  Agenda  for  Health  on 
September  22,  at  the  Royal  Society 
of  Medicine. 

In  this,  the  second  of  its  yearly  reports, 
the  ABPI  will  examine  the  challenges 
facing  the  healthcare  system  in  health 
promotion  and  the  support  of  the 
chronically  sick.  Further  details  from 
Elizabeth  Baird,  01-388  3111. 


Swansea  show 

Unichem  are  holding  a  trade  exhibition  at 
the  Collossus  Exhibition  Centre,  Swansea, 
on  September  23,  between  4  and  11pm. 
The  exhibition  is  open  to  all  pharmacists 
and  their  staff,  who  will  be  able  to  discuss 
retail  pharmacy  matters  with  the  Unichem 
representatives  and  over  60 
manufacturers. 

Coming  Events 

Monday,  September  7 

East  Kent  Branch,  Pharmaceutical  Society,  8pm 

Kent  post-graduate  medical  centre,  Kent  & 
Canterbury  Hospital,  Canterbury.  Jill  Duthie,  Abbot 
Laboratories  on  "Nutrition". 
Plymouth  &  District  Branch,  Pharmaceutical 
Society,  8pm  Board  Room,  Derriiord  Hospital, 
Plymouth.  Mr  Graham  Walker,  Member  of  PSGB 
Council  on  "The  Nuffield  Report". 

ADVANCE  INFORMATION 

Lincolnshire  Phamaceutical  Committee.  14th 
Annual  Conferece  of  the  Lincolnshire  LPC  on  "The 
new  contract  —  What  next?"  Sunday  September  27, 
10am  —  4.30pm.  Further  details  from  Keith  Swann, 
tel:  0522-794040  (day)  or  0522-790315  (evening). 
The  British  Institute  of  Regulatory  Affairs. 
Chemistry  and  Pharmacy  Workshop,  the  Whitbread 
Brewery  Conference  Centre,  Chiswell  Street,  London 
on  Thursday  December  10.  Cost:  £92  Bira  members, 
£115  (non  members).  Further  details  from  Jean 
Anderton,  Assistant  Secretary,  British  Institute  of 
Regulatory  Affairs,  Drayton  House,  30  Gordon  Street, 
London  WC1H0AX. 

Ly mphokines  in  haematopoeisis:  bone  marrow 
therapy,  adju vanticity  and  the  new  interleukins: 

international  seminar,  October  14-15,  London.  Details 
from  Penny  Robinson,  IBC  Technical  Services  Ltd, 
Bath  House,  56  Holborn  Viaduct,  London  EC1A  2EX. 

Drugs  affecting  leukotrienes  and  lipoxygenase 
products:  a  potential  fulfilled,  international  seminar, 
September  30-October  1,  details  as  above. 

Ag  and  Vet  Pharmacists  Group.  Pharmaceutical  Society. 

annual  weekend  meeting,  October  17  and  18,  Waverley  Castle 
Hotel,  Melrose,  Roxburghshire  Speakers  include  Ian  Grant, 
president  ol  the  National  Farmers  Union,  Scotland,  Rob  Morns, 
Hoechst  Animal  Health,  and  Rod  Jones,  Group  committee 
member,  George  Mathias,  NFU  Animal  Health  &  Welfare 
Committee,  Met  Brewer,  MSD  Agvet,  and  Harold  Jobson, 
Group  committee  member  Cost  £40  per  person  includes 
dinner  on  Saturday  night  Full  details  from  R  E  Marshall, 
PSGB,  1  Lambeth  High  Street,  London  SE1  7JN  (tel  01-735 
9141) 
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The  old  and  the  new 
guard  flank  Peter  at  the 
Printers  Pie.  Fleet 
Street  —  with  present 
editor  John  Skelton 
(front  left);  former 
editor  and  publishing 
director  Arthur  Wright 
(front  right);  lormer 
editor,  now  publisher, 
Ron  Salmon  (rear  left); 
and  James  Lear,  former 
advertisement 
manager  and  publisher 
director,  now 
managing  director, 
Benn  Publications  Ltd 


A  farewell  to  Peter  Nicholls  -  the  'ad 


ii  '■  u  »  Miicholls.  JP.  retired  last 
week  as  advertisement 
manager  of  Chemist  & 
Druggist  after  an  association 
w'ii  h  !  h.&  paper  going  bach  it  « 
years  (see  p466).  With  his 
wife  Olga  he  was  feted!  at  a 
series  of  private  and  public 
functions.  These  pictures  tell 
the  story  —  well  some  of 
it  I 

JL  I    •    •  • 


Peter  Nicholls  and  publishing  director 
Christopher  Leonard-Morgan  at  the 
Cafe  Royal  examining  a  1907  edition 
of  C&D  with  its  artistic  Allen  & 
Banbury's  advertisement,  one  of 
many  that  for  years  graced  special 
ill  issues  of  C&D,  each  individually 
||l  originated  and  used  only  once  (left) 


Former  C&D 
advertisement 
executive  Foster  Firth 
with  Peter's  wife  Olga 
(right)  and  his 
secretary,  Joan  Gant 


(From  left  to  right)  David 
Thompson  of  Saward 
Advertising  and  Ian 
McVicar  and  Keith 
Goldman  of  The  Albion 
Group  look  at  the  C&D 
display 


Guests  and   colleagues   join  n<; 
advertisement     manager  Rich 
Langrish(back  of  table,  centre  right)  at 
Cafe    Royal.    Clockwise    sit  D 
Valladares,  Bygraves  Bushell  Valladai! 
&  Sheldon;  Peter  Thomas,  Thomas  Kef 
Advertising;   Mrs  E.   Nice  and 
Rabinovich.  Labs  for  Applied  Biolocji 
Alison  Steinmetz,  C&D  advertisemei 
executive;  Jacqui  Canning,  Sudler 
Hennessey;  Doug  My t ton,  C&D  assist c; 
advertisement  manager,   and  R< 
Andrews,  The  Mentholatum  Company 


CHEMIST  &  DRUGGIST 


CLASSIFIED 


Post  to  Class liied  Advertisements,  Chemist  &  Druggist 
Benn  Publications,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW 
Telephone  Tonbndge  (0732)  364422.  Telex  95132. 
Ring  David  Stell  Ext  476  for  further  information 
Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate  headings. 
Copy  date  4pm  Tuesday  prior  to  publication  date. 


Cancellation  deadline  5pm  Monday  prior  to  publication  date. 
Display/Semi  Display  £14.70  per  single  column  centimetre, 
min  30mm  Column  width  42mm. 

Whole  Page  £1470.00  (250mm  x  180mm)  Half  Page  £735.00 
(125mm  x  180mm)  Quarter  Page  £367.50  (125mm  x  88mm) 
Box  Numbers  £3.00  extra  Available  on  request. 
AH  rates  subject  to  standard  VAT. 


APPOINTMENTS 


SALES  &  MARKETING 


SENIOR  BUYER 

Salary  negotiable  +  CHI* 

Our  clients  are  a  well  known  chain  of  retail 
chemists  with  many  branches  in  the  South 
and  Midlands.  They  have  a  vacancy  for  a 
senior  buyer  in  OTC  Medicines,  Toiletries 
and  Sundries. 

Reporting  to  the  marketing  manager  you 
will  negotiate  with  major  manufacturers 
bulk  buying  deals  for  both  new  and  existing 
product  lines  and  be  responsible  for  pricing 
and  profit  margins,  visiting  their  shops  to 
introduce  Branch  Managers  to  the  product 
ranges  and  to  arrange  in-store  promotional 
programmes. 

To  qualify  you  will  need  circa  three  years 
purchasing  experience  in  these  product 
areas  and  be  able  to  demonstrate  your 
negotiating  skills.  Based  SE  England  —  our 
clients  will  pay  for  relocation.  refbjw 
Candidates  male  or  female,  contact  Alwyn  Jones, 
Barbara  Nunn,  John  Hall  or  Graham  Eales. 


AC'RON  •  MANAGEMENT  •  SFJIXTION 

3-6  The  Colonnade  -  High  Slreel  -  Maidenhead  -  Berkshire 
M  6  IQL  Maidenhead  l(lt>2Kl  .17444  Id  lines!  Teles  8475VI 


PRO-SELL  SALES  & 
MARKETING 

Require 

AGENTS 

for  all  areas.  We  offer  a  full  portfolio  of  products 
for  chemists,  druggists  &  departmental  store 
outlets. 

£20-30,000  per  year  realistic. 
Contact: 

TONY  QUINN,  14  LEES  CLOSE, 
CULLINGWORTH, 
W.  YORKSHIRE  BD13  5HF. 


SALES/SALES  MANAGEMENT 


West  Midlands.  Eyewear 
leeds/Huddersfield.  Hair  Care 
Tyne&  Wear.  Health  Food 
Stoke/Staffs.  Hair  Care 
Coventry/ W.  Mids.  Toiletries 
London.  Cosmetics 


£15,000+car 
£14,000+car 
£12,000+car 
£15,000+car 
£14,500+car 
£16,000+car 


London/Thames  Valley .  Catering  £  1 3 ,000 + car 

Edinburgh.  Health  Foods  £1 1,000+car 

London.  Haberdashery  £12, 000+ car 

Sales  Manager  -  North  West  Photography  £1 7,000 +car 

Nat.  Acct.  Manager.  Booze  £23 ,000+ car 

London.  Publishing  £17,000+car 

AND  THAT'S  NOT  ALL! 

Contact  Terry  Read  or  David  Carrol  -  Now! 


London  Executive,  17  Berners  Street, 
London  W1P3DD. 
Teh  01-580  9213 
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Agents  Required 


Business  for  Sale 


require 


AGENTS  FOR 


MANCHESTER 
SCOTLAND 
S  WALES 


NEWCASTLE 
SOUTHAMPTON 
YORKSHIRE 


We  are  a  leading  wholesaler  in  the  generic/PI 
field  and  are  about  to  launch  a  new  product 
range.  We  offer  good  rates  of  commission 
plus  full  back  up  service  including  C&D 
advertising,  telesales  and  mail  shots. 

Contact: 
MIKE  GREGORY 
MARIONS  PHARMACEUTICALS 
60  ADAMS  STREET,  NECHELLS, 
BIRMINGHAM  B7  4LT. 
TEL:  021  359  8071 


PICTURESQUE  PART 
OF  HIGH  WYCOMBE 

Drug  store.  Pharmacy  permitted.  Modern  parade,  attractive 
spacious  shop  and  pleasant  three  bedroom  maisonette  built 
1968.  High  Wycombe,  Bucks.  Takes  £44,000  p. a.  Rent 
£3,300  pa.  OIR  £27,000. 
Apply:  BOX  C&D  3222 


Professional  Prescription 
Computer  Labelling 


John  Richardion 
Computers  Md 


►  In  Pharmacy  Labelling 
In  Auto-Order  Stock  Control 


In  Customer  Service 


In  Systems  Development 

10%  Discount  to  all  NPA  members 

FREEPOST,  Preston  PR 5  6BR  Telephone:  (0772)  323763 


Announcements 


Labels 


THE  SUPPLY  OF 
CODEINE  AND 
OTHER  MORPHINE - 
RELATED  DRUGS 

Monopoly  Investigation 

The  Director  General  of  Fair  Trading  has  asked  the 
Monopolies  and  Mergers  Commission  to  investigate  the 
existence,  or  possible  existence,  of  a  monopoly  situation  in 
the  supply  of  the  United  Kingdom  of  codeine  and  five  other 
analgesic  drugs  of  the  morphine  family.  The  drugs  listed  in 
the  reference  are  codeine,  morphine,  dihydrocodeine, 
diamorphine,  ethylmorphine  and  pholocodine,  their  esters 
and  ethers,  and  the  salts  of  these  substances. 

The  Commission  will  investigate  and  report  whether  a 
monopoly  situation  does  exist  and,  if  so,  whether  any 
action  or  omission  by  the  monopolists  operates 
against  the  public  interest. 

If  you  or  any  organisation  to  which  you  belong 
have  any  evidence  or  views  which  may 
help  the  Commission  in  their  inquiry, 
please  write  to: 

The  Secretary, 
Monopolies  and  Mergers 
Commission, 
New  Court, 
Carey  Street, 
London  WC2A  2JT. 


FOR 


DELIVERED  IN  14  DAYS  -  OR  NO  CHARGE -THAT'S  THE  PARK  PRINTING  PLEDGE 
Phone  for  details  NOW051-708  8800    ESJSftftJj*  3  St' 


Shoplifting 


marspec 

■iSHOPFITTING  LTD 


A  complete  shopfitting  and  design  service,  at 
competitive  prices  for  the  pharmacist. 


Southern  Office: 

Unit  4b, 
Grace  Road, 
Marsh  Barton, 
Exeter,  Devon 
Tel:  0392  216606 


Northern  Office: 

4  Prestwood  Court, 
Leacroft  Road, 
Risley,  Warrington, 
Cheshire 

Tel:  0925  827292 


IEXDMJM 

L_STOREFITTERS_J 


0626  •  834077 
comprehensive  design.  manufacture  and 
Installation  service  for  the  retail  pharmacy 


KING  CHABlES  lUSINiSS  PA«K,  OlO  NtWTON  KOAD  HtATHUflD  DEVON  TQI2  6UT 
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Shopiitting 


Stock  for  Sale 


D.J.  SHOPFITTINGS 

For  the  chemist  who  requires  display 
shelving  of  high  quality  at  reasonable  prices. 
Design  and  installation  services,  customised 
dispensary  fittings,  credit  facilities  and 
showroom. 

Telephone:  01-773  1921 
01-337  5779 


L 


LUX  LINE 

SHOPFITTERS  FOR  THE  PHARMACY 

REFITS,  NEW  INSTALLATIONS,  CEILINGS,  SHOPFRONTS 
ELECTRICAL,  FINANCE,  NPA  &  NUMARK  APPROVED. 
SO  CONTACT  US  NOW. 

LUXLINE  LTD 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD  BEDS 
TEL:  0525-38 1356 


PERFUMES  &  COSMETICS 
MOST  BRAND  NAMES  IN  STOCK 

BEST  SELECTION  &  BEST  PRICES 


KODAK  20%  DISCOUNT 
OFF  TRADE  PRICES 


PASCOS  (LONDON) 
425c  HARROW  ROAD,  LONDON  W10  4RE 

OPEN  SUNDAYS  -  10am-1 2.30pm 

Price  lists         01-960  0319/5752 


DELIVERY  SERVICE  F .0 . C .  UK  MAINLAND 


SHOPKIT 

ATTENTION  ALL  CHEMISTS 


Did  you  know  that  on  Sunday  27th  September  1  987  we 
have  a  special  offer  that  cannot  be  missed!  All  shopfittings 
on  the  'Basic  Shelf  Order  Sheet'  are  at  half  1  986  prices. 
So  make  a  special  note  in  your  diaries  and  we'll  see  you 
then. 

Ring  or  write  today  for  our  colour  brochure  and  price  list. 

SHOPKIT,  50,  Ivatt  Way,  Westwood  Industrial  Estate, 
PETERBOROUGH  PE3  7PN.  Telephone:  (0733)  265263. 


50  FILMS  PER  DAY  MIHILAB 
FOR  SALE 

Space  required  9ftx6ft.  Ideal  for 
drugstore/chemists,  this  KIS 
Magnum  Speed  Minilab  will 
process  up  to  50  films  per  day  GP 
70%  on  return  2  years  old,  6 
months  warranty,  1  weeks 
training  £9500  including  delivery 

and  installation 
Owher  buying  bigger  Minilab. 
Tel:  (0224)  770826 
and  ask  for  Murray. 


Stock  Wanted 


KIS  MAGNUM 
SPEED  MINI-LAB 

In  immaculate  condition, 
fully  maintained  since  new. 
Free  training  £  1 4,000  ono. 

Tel:  (041)  357  1311 
evenings. 


FRENCH  FRAGRANCE 

WANTED 

Large  quantities  of 
French  fragrance. 
Brand  leaders  only 
Cash  waiting. 

0942  672877 
Telex:  667822 
SIM0L0  (GL)  LTD. 


CHEMISTS? 
DRUGGIST 


Classified  Advertisement 
Order  Form 

Post  to:  David  Stell 

C&D  Classified 

Benn  House,  Sovereign  Way, 

Tonbndge,  Kent  TN9  1RW 

Telephone:  0732  364422 

Telex:  95132  Benton  G 

Fax:  0732  361534 


Copy  (Please  Print): 


Section: 
Name:  _ 
Address: 


Phone: 


Insertion  date: 


Box  No.  Yes/No 


Company:. 


Date: 


Signed: 
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Peter  Nicholls 
C&D,  bows  out 

Peter  Nicholls  broke  a  40  year 

association  with  Chemist  & 
Druggist  last  week  when  he  retired 
as  advertising  manager,  a  post  he 
had  held  for  12  years. 

Mr  Nicholls  spent  over  40  years  in 
publishing  after  leaving  the  navy  in  1946 
and  joining  C&D's  sister  publication,  The 
Engineer,  at  Morgan  Brothers.  At  that 
time  a  journalist,  he  transferred  to  C&D's 
Export  Review  but  later  become  a 
successful  advertisement  representative. 
In  1968  he  left  C&D  to  join  Benn  Brothers, 
working  on  Hardware  Trade  Journal  and 
Printing  Trade  Journal.  That  meant  he  was 
ideally  placed  to  succeed  James  Lear  as 
advertisement  manager  in  1968,  after  C&D 
had  been  acquired  by  Benn  Brothers. 

Complimenting  Peter  on  his  stamina 
and  wisdom,  C&D  publishing  director 
Christopher  Leonard-Morgan  said:  "You 
have  seen  off  several  publishers, 
managers  and  editors,  and  have  been  not 
just  the  mainstay,  but  the  driving  force 
behind  C&D's  phenomenal  growth  in  the 
last  decade."  Mr  Leonard-Morgan  said  it 
had  been  a  privilege  to  work  with  Mr 
Nicholls  for  almost  20  of  those  years,  when 
he  spoke  at  a  company  lunch  in  honour  of 
Peter  and  his  wife  Olga. 

Benn  Publications'  managing  director 


James  Lear,  another  co-worker  of  many 
years  as  advertisement  manager, 
publisher  and  finally  publishing  director, 
then  gave  his  personal  thanks  to  Mr 
Nicholls  for  his  friendship  and  the  growth 
attained  under  his  managership.  And 
managing  director  of  Benn  Brothers  Brian 
Downing,  endorsing  Mr  Nicholl's 
achievements,  said  he  had  attained 
another  milestone  since  the  recent  take 
over  of  C&D's  parent  company  and  was 
the  "longest  serving  anywhere  in  United 
Newspapers." 

Another  colleague  of  many  years 
standing,  former  editor,  now  publisher, 
Ron  Salmon,  told  past  and  present  C&D 
staff  at  a  private  dinner  that  Peter  had  a 
deserved  reputation  as  a  true  gentleman 
and  for  straight  dealing.  His  ability  to  put 
current  difficulties  into  a  long-term 
perspective  would  be  greatly  missed  by 
the  C&D  team,  said  Mr  Salmon. 

In  response  to  the  many  accolades,  Mr 
Nicholls  complimented  those  who  had 
worked  alongside  him  over  the  years  on 
the  advertising  and  editorial  side,  and  in 
particular  his  current  staff.  "It  was  a  team 
effort.  You  must  have  a  good  team  behind 
you,"  Mr  Nicholls  said,  remarking  that,  in 
his  view,  the  quality  of  the  editorial 
content  of  C&D  was  as  high  as  it  had  ever 
been.  "You  can't  sell  space  without  that 
quality." 

Mr  Nicholls,  a  Justice  of  the  Peace,  is 
retiring  to  Suffolk  with  his  wife  Olga,  to 
live  in  Stowmarket  close  to  his  daughter, 
Jane. 


Climb  every 
mountain .  .  • 

Vestric  employees  enjoy  a 
celebratory  drink  after  climbing  the 
three  highest  peaks  in  the  country 
in  less  than  36  hours,  raising  over 
£4.500  for  charity. 

John  Gormley,  Stan  Dobson,  Mark 
Fryer  and  Malcolm  Davidson  (pictured 
here,  left  to  right)  climbed  13, 127  feet, 
tackling  Scafell,  Ben  Nevis  and  Snowdon, 
to  collect  money  for  Warrington  General  I 
Hospital's  baby  care  unit. 

Despite  bad  weather  and  an  injury 
causing  fellow  team  member  Cliff 
Whitehall  to  drop  out,  they  completed  the 
challenge  in  35 Vz  hours.  "We  gave  up 
trying  to  keep  dry,"  says  Stan  Dobson. 
"But  we  were  determined  to  achieve  the 
task  we  set  ourselves,  to  justify  the  fantastic: 
support  we  received  from  sponsors." 

Donations  came  from  employees  and 
suppliers,  and  when  collected  they  hope  tc 
hand  over  about  £6,000  for  paediatric 
equipment. 

APPOINTMENTS 

Marions  Pharmaceuticals:  Mike  Gregoryj 
is  appointed  national  sales  manager. 

Chemist  Brokers:  Norman  Rayner  is 
appointed  regional  sales  manager 
Southern  Region.  Mr  Rayner  won 
Chemists  Brokers  salesman  of  the  year  for 
1986. 

Booker  Health:  Russell  Soden  is 
appointed  assistant  brand  manager  for 
Healthcrafts. 

Payne  Packaging  Ltd:  Robert  Allen  is 
appointed  technical  salesman. 

Philips  Home  Appliances:  Matthew 
Simmons  has  been  appointed  product 
marketing  manager,  Personal  Care. 


Typesetting  and  graphics  by  Magset  Ltd.  Sldcup,  Kent  Printed  by  Riverside  Press  Ltd,  Whifstable,  Kent  Published  by  BENN  PUBLICATIONS  LTD.  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW  j 
Registered  at  the  Post  Office  as  a  Newspaper  130/26  Contents  1/  Benn  Publications  Ltd  1987  All  rights  reserved  No  part  of  this  publication  may  be  reproduced,  stored  m  a  retrieval  system,  mechanical 
photycopying.  recording  or  otherwise  without  the  prior  permission  ol  Benn  Publications 
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Tolley's  Tax  Tables  1987-88 

The  1987-88  Budget 
Edition  of  Tolley's 
Tax  Tables, 
published  within 
48  hours  of  the 
Chancellor's 
Budget  speech, 
includes  tables  on :  - 

•  Income  Tax©  Corporation  Tax  #  Capital  G 

Tax  #  Gifts  to  Charities  •  Inheritance  Tax  1 
Added  Tax  #  Take  Home  Pay 
Plus:-%  National  Insurance  Summaries 
•  #  Statutory  Sick  Pay  Rates 

ISBN  0  85459  255-5  £5.25 

Tolley  Publishing  Co.  Ltd.,  Tolley  I  louse 
17,  Scarbrook  Road,  Croydon, 
Surrey  CRO  1SQ.  Tel:  01-686  9141 


Order  Form 
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Leeds  LSI  1QE.  Tel:  0532  752653 
Telex  55248 
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One  of  the  best 
known  names  in 
pharmaceutical 
contract  manufacturing 


Regent  Laboratories  Ltd.  at  its 
works  in  Park  Rival.  London  has 
extensive  contract  manufacturing 
facilities  available,  covering  most  non- 
sterile  solid  and  liquid  dosage  forms. 

Amongst  the  products  regularly 
manufactured  are  plain,  sugar  and  film- 
coated  tablets,  hard  capsules,  powders, 
liquids  and  suspensions,  ointments, 
creams  and  toothpastes.  Regent  have  a 
dedicated  unit  for  beta-lactum  anti- 
biotics and  has  specialised  facilities  for 
the  manufacture  of  products  containing 
high  potency  oestrogens,  progestogens 
and  anti-cancer  agents.  The  company 
can  provide  a  total  contract  service  with 
all  normal  packaging  services. 


For  full  details  contact 

Regent  Laboratories  Ltd.. 
Cunard  Road,  London  NWH)  6PN. 
Telephone:  01-965  3637 
Telex:  926077  ReglabG 
Fax  01-965  4453 
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'  THAT  BIND  YOU. . 
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Is  a  Professional,  when  it  comes  to  aches  and  pains  you'll 
alw  a\ s  ha\  t  •  tin  ■  <  un  •  \\h<  ■«  //  <  omes  to  financing  \  our  business 
you  can  turn  to  SLEATH  for  their  remedy  -  without  chaining 

you  to  an)  one  wholesaler 
\\  ith  50  years'  experience  SLEATH  can  help  you  Inn  a  new 
business  w  ilhout  you  ha\  ing  to  mortgage  \  our  home. 
II  e  offer  Business  Loans  up  to  25  years  at  onh  P/2%  over  bank 
base  rate 

If  you  are  interested  in  this  or  the  following  services  contact  .sLL,  177/ 

*  100%  House  Purchase  *  Partnership  Assurance  *  Permanent 
Health  Scheme  *  Investment  Plans 
*  Lite  i-  General  Insurance. 

J.  H .  SLEATH  &  Co  Ltd. 
58  Theobalds  Road.  London 
WC1X  8SG. 
Tel:  01-242  4375 
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ARE  YOU  RECOMMENDING  THE 
MOST  EFFECTIVE  ANTISEPTIC  CREAM1 

In  a  standard  zone  diffusion  assay  of  eight  antiseptic  creams,  one  proved 
convincingly  effective.  More  consistent  in  effectiveness  than  any  of  the  othel 
seven  tested.  Dettol  Cream.  The  results  were  very  different  between  these 

products,  tested  across  four  organisms,  as  the  charts! 
show.  Overall  Dettol  Cream  possesses  the  highest  I 
level  of  efficacy,1  and  some  of  its  competitors  were* 
not  even  active  against  one  or  more  of  the  micro-  I 
organisms  tested. 
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Test  Organism  =  STAPHYLOCOCCUS  AUREUS 


When  you  recommend  Dettol  Cream,  its  effectiveness 

has  been  tested  r\flfcitnl  rrDdlYI 
and  proven.1  L/tfllUI®  Lri 
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Test  Organism  =  ESCHERICHIA  COLI 
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Test  Organism  = 
PSEUDOMONAS  AERUGINOSA  ,— 
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DETTOL     A        B        C  0 


Test  Organism  =  CANDIDA  ALBICANS 


DETTOL 


Dettol  Cream  Chloroxylenol  BP  0.3%,  Triclosan  0.3%.  A  Methyl  salicylate  BP  3%,  Octaphonium  chloride  BP  0.3%,  Phenol  B 
0.25%.  B  Chlorhexidine  gluconate  BP  0.25%,  Phenol  BP  0.2%.  C  Iodine  BP  0.2%,  Methyl  salicylate  BP  1.3%,  Precipitate^ 
Sulphur  BP  1.5%,  Tannic  acid  BP  0.4%,  Camphor  BP  1.3%,  Salicylic  acid  0.4%,  6.4%  'X'  antiseptic.  D  Cetrimide  0.5°/< 
Chlorhexidine  gluconate  0.1%.  E  2,  4-dichlorobenzyl  alcohol  0.5%,  Cetrimide  0.5%.  FDibromopropamidine  isethionate  0.15°/<p 

G  Chlorhexidine  gluconate  solution  BP  1.25%. 


1  Reckitt  &  Colman  Pharmaceutical  Division,  May  1986 


